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[loporue apy3bs!

Bbl fepuTe B pyKax u3gaHue, KOTOPOe NPeACTaB/AET CNEKTP aBTOPUTETHLIX MHEHW
POCCUCKUX U 3apYOEXHbIX IKCMEPTOB MO BONPOCam pa3BuTUs MHAHCOBOW U NPaBOBOIA
NoaAEPXKN TBOPYECKNUX UHAYCTPUM, MHTEPECHBIE NPUMEPbI UHBECTUPOBAHMUA B KpeaTuBHble
NPOEKTbI ¥ MAEM MO 3aLUTe NPaB UHTENNEKTYaNbHO COBCTBEHHOCTY.

CeroaHs Bce 6osiee NOHATHbIM CTAHOBUTCS TOT (haKT, YTO Pa3BUTME TBOPYECKUX UHAYCTPUI
BO3MOXHO TOJIbKO MNPV KOMIMIEKCHOM MOAX0Ae U 00beyHEHUN YyCUnunii rocyaapcTea

1 6U3Hec-ceKTopa. B 3Tom npouecce rnaBHoe — BbICTPOUTL CUCTEMY FOCYAAPCTBEHHO-
4acCTHOro NapTHepCTBa, NPU KOTOPOM AENCTBUA KaXKAOMN U3 CTOPOH cornacoBaHbl. Co3gaHue
TaKOM CMCTEMbI — HEMpPOCTas 3a4aya, N03TOMY TaK BaXHO NOHMMATb COBPEMEHHYIO
CUTYaUMIO U YMETb NPUMEHATb OMNbIT POCCUNCKUX U 3apyBEXHbIX KONeET.

KomuteT no kynbType CaHKT-MeTepbypra BHUMATENbHO CNeAUT 38 AMHAMUKOIA 1
TeHAEHUMAMY Ppa3BUTUA TBOPYECKUX UHAYCTPUIA. Mbl aKTUBHO y4yacTByem B Avasnore

MeXay NPeACTaBUTENsMU KyNbTypbl M GU3HECA, CTPEMUMCS K 3HAKOMCTBY C YCMELUHbIMY
POCCUIACKUMU 1 3apybEXHbIMU MPAKTUKaMU B cchepe TBOPUECKUX UHAYCTPUR U
npumeHeHuto nx B CaHkT-Netepbypre. C 2011 roga KomuTeT No KynbType oKasbiBaeT
(brMHaHCOBYIO NOAAEPKKY M NPUHUMAET yyacTue B npoektax CoBeta MuHucTpoB CeBepHbIX
CrpaH, HanpaBneHHbIX Ha pa3BUTMeE KpeaTUBHOro npocTpaHcTBa CeBepHoro M3mepeHus.
OpnHOVA N3 TAKUX MHWULMATUB CTan NPoeKT «Pa3sBuTne GrHaHCMPOBAHUA U 3aKOHOAATENbCTBA
B CEKTOPe KpeaTuBHbIX MHAYCTpUiA pernoHa CesepHoro MamepeHusa». AKTyanbHble BOMPOChI
rocyAapCTBeHHON NOAAEPHKKMN 1 YAaCTHOTO PUHAHCUMPOBAHMA TBOPYECKUX MHAYCTPUIA CTaNM
LIeHTPaNbHON TEMOWA MPOEKTa.

MbI UCKpEHHe Hazileemcs, YTO uaew, NpeanoXeHHble B 3Toi Gpolutope, OyayT nonesHsl Ans
yuTaTeneit U fasyT UMNYbC K 06beAMHEHNIO YCUNWIA AN yCNelHoro pa3suTtus cdepsbl
TBOPYECKMX MHAYCTPUI B pernoHe CeBepHoro VismepeHus.
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MuKA BEAEKEP

Aupekmop UngpopmayuoHHo20 610po
Cosema Murucmpos CesepHbix CmpaH
8 Cankm-llemepbypee

www.norden.ru

Jloporue gpy3bs!

Al paa npeacTaBuTHL Bam NybavKauuio, B KOTOPOi cO6paHbl CTaTby IKCNEPTOB CTPaH
CeBepHoOro Vi3amepeHus no BayHeNWMM NPaBOBbIM 1 3KOHOMUYECKUM acnekTam B cdepe
KpeaTUBHbIX UHAYCTPUIA.

M3paHue 6polutopbl 6b110 ocylecTBaeHO B pamkax npoekta Coseta MUHKUCTPOB

CeBepHbix CTpaH, HanNpaBleHHOTO Ha co3AaHune NnaThopmMbl COTPYAHUYECTBA /1S
pa3paboTKy NPeANOKEHN N0 COBEPLLIEHCTBOBAHMIO MHCTPYMEHTOB MHAHCUPOBAHUA U
3aKOHOAATENbCTBA B KPEATUBHBIX UHAYCTPUSX B LENAX YCUNEHUS SKOHOMUYECKOro 3ddeKrTa
B J]aHHOM CeKTope.

MpoeKT 06begnHun npeactasuteneit MUHUCTEPCTB KYNbTYPbl Y MECTHBIX OPraHOB BACTM
ctpaH CeBepHoro M3mepeHus c opraHusaumamu B cepe KpeaTUBHbIX UHAYCTPUA U Aan
MM BO3MOXHOCTb 0OMEHATLCA 3HAHMAMM 1 OMbITOM B PaMKax COBMECTHbIX MEPONPUATUIA
B XenbCcuHKY, KoneHrareHe, TanauHe un CaHkT-MeTepbypre. Y4acTHUKM NpoeKTa
06cyannu psag KNtoYeBbiX BONPOCOB, TaKUX KaK Moaenn GUHaAHCMPOBAHMS B KpeaTUBHbLIX
WHAYCTPUAX, POSib MHTEIEKTYaNIbHOM COBCTBEHHOCTU B 06eCneYeHn IKOHOMUYECKOTO
pa3BUTUA PermoHa, KnacTepHoe pa3BuTne, MeXaHU3Mbl MPUBIEYEHUA UHBECTULNNA,
thurHaHcoBbIE CXeMbl ANt MEXAYHAPOAHOIO COTPYAHUYECTBA.

A1 xoTen 66l No6naroAapuUTL HaLKMX NAPTHEPOB MO NPOEKTY — KOMUTET Mo KynbType
CaHkr-lNetepOypra, IHCTUTYT KynbTYpHbIX Nporpamm, LieHTp KynbTypHOM U COObITUIHO
3KoHomuKu B KoneHrareHe, HCcTUTYT Poccnn n BoctouHoi EBponbl B XenbCUHKMY,
MurHKUCTEPCTBO KyNbTypbl ICTOHUM 1 OpraHn3aumnio «kKpeaTmBHas ICTOHMAY, — KOTOPbIE
OCYLLECTBMAN MEPONPUATUA NPOEKTa Ha CAMOM BbICOKOM YPOBHe.

Al Hagetocb, YTO BpOoLLOpa, KOTOPYIO Bbl IEPINTE B PYKaXx, OYAET MHTepecHa LWMPOKOMY
Kpyry unTatenen, AeATeNbHOCTb KOTOPbIX CBA3aHA C KPEATUBHLIMU UHAYCTPUAMM.
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ENNEHA XOPOLUKWUHA

Cmapuwuli coBemHuk,
lMapmuepcmso CesepHozo Vi3amepeHus 8 chepe Kynbmypbi

www.norden.org, www.ndpculture.org

Jloporue yutarenu!

MpoeKT «Pa3BuTne hMHaHCUPOBaHUA 1 3aKOHOAATENbCTBA B CEKTOPE KPEaTUBHbIX
UHAycTpuit pernoHa CesepHoro MiamepeHus» ocyllecteasercs npu nogaepxke Coera
MwuHuctpoB CeBepHbix CTpaH 1 COOTBETCTBYET NpuopuTeTam MapTHepcTBa CeBEPHOTO
N3mepeHus B cchepe KynbTypbl.

VIHHOBaLMY CO3/at0T HOBble TOBapbI, KOTOPble GOPMUPYIOT HOBbIE OTpacaun. OgHo 13
TaKux oTpacnen ctana cepa TBOPUYECKUX MHAYCTPUIA. [IpUHUMNNANBHBIA BONPOC 3TOM
oTpacin — rotosa N1 hMHaHCOBasA cMCTemMa NoALepKaTbh MHHOBALMOHHbIE NPOLECCHI
¥ NPOV3BOACTBO TOBAPOB 1 ycayr chepbl TBOPYECKUX MHAYCTPUIA.

Kak TonbKo opraHusauum cepbl KyibTypbl, JaneKne 0T KOMMEPYECKO AeATeNbHOCTU
¥ TOProBAU, CTanu yale paboTtatb HaZ NPOeKTaMu B 061aCTH KyIbTYPHbIX U TBOPYECKUX
WHAYCTpUiA, 6oNblIOe 3HaUYeHWe Nprobpena cucTema rpaHToB 06LLECTBEHHBIX OHO0B

¥ MEXAYHAPOAHbIX 4OHOPOB. CPAaBHUTENbHO KOPOTKUI MPOEKTHbII LMK 3acTaBaser
OpraHu3auum XnTb OT NPOEKTA K NPOEKTY. BcneacTaune TpaguLMOHHOIO NOHUMAHMA
CEKTOPOB 3KOHOMUKYM GU3HEC-MbILLIEHWE CTAHOBUTCSA YPE3BbIYaHO BOCTPEOOBAHHbIM.

MpoekT «Pa3Butne hMHAHCUPOBAHUA 1 3aKOHOAATELCTBA B CEKTOPE KPEaTUBHbIX
MHAYCTPUI pernoHa CeBepHOro VMiamepeHusi» 13yyaeT HOBble BO3MOXKHOCTY 1A
yrny6neHHOro noAxoAa K Bonpocy hMHaHCUPOBaHUsA B CEKTOPE KyNbTYPHbIX U TBOPYECKMX
UHAycTpuit. HoBble noaxonbl OyayT COAEMCTBOBATL CO3aHMI0 HOBbIX MNIaThopMm,
Pa3BMBAIOLLMX IKOHOMUYECKME CBAZU.

NapTtHepcTBO CeBepHOro M3mepeHus B cchepe KynbTypbl 3aMHTEPECOBAHO B YCMNELIHOM
COTPYAHMYECTBE MO JaHHON TeMe: NPOeKT «PUHAHCMpPOBaHNe MeXayHaPOAHbIX MPOEKTOB
B chepe JOKYMEHTANbHOIO KMHO B pernoHe CeBepHoro MamepeHus: nepeaosbie
TEXHONOrNU U TEHAEHUMUN», UHULMUPOBAHHbIN B CaHKT-MNeTepbypre, nogaepxupaercs
[fapTHepcTBOM.
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UPUHA HUKONIAEBHA KU3UJ10BA

KaHdudam 3koHOMUYeCKUX HayK
3amecmumens dupekmopa
WHCcmumyma KynbmypHbix npo2pamm,
CaHkm-llemep6ype

www.spbicp.ru

O NMPOEKTE

MpoekTbl «Pa3BuTME NapTHepCcTBa B cchepe KpeaTUBHbIX MHAYCTPUA mexay CeBepo-
3anagom Poccun n CeBepHbiMy cTpaHamuy» 1 «MeHeaMeHT My3blKanbHbIX ecTnBanei»?,
peanu3oBaHHble B 2011-2013 rr. IHCTUTYTOM KyNbTYpHbIX MPOrpaMmm, NpoAeMOoHCTPUpoBanu
AKTYanbHOCTb TEMbI MOALEPKKM TBOPYECKUX NpeanpuHumarenei. B xoge npoekTos
napTHepamu 1 y4aCcTHUKaMM 06CyXAaNMCh BaXHenWmne Bonpockl pa3BUTUSA TBOPYECKUX
nHayctpuit CeepHoro Mi3amepeHus: 0GMeH ONbITOM 1 MeXAYHaPOAHOE COTPYAHUYECTBO
MeXay TBOPYECKUMU feaTenssmMn, co3gaHne TBOPYECKUX KNacTepoB U KpeaTUBHbIX
NPOCTPAHCTB, U3YYeHUe BANAHUA POCTa KpeaTUBHOIO CEKTOpa Ha pa3BuUTUe TeppPUTOPUIL.

MpoeKT «Pa3BuTre hMHAHCUPOBAHMA U 3aKOHOAATENbCTBA B CEKTOPE KPeaTUBHbIX
UHAYCTpUil perroHa CeBepHOro MiamepeHns» NpoJomIKaeT CEPUL0 MPOEKTOB,
HanpaB/neHHbIX Ha 0OMEeH OMbITOM U YKpPenaeHune COTPYAHNYECTBA B chepe TBOPUECKUX
VHAYCTPUI MEXAY POCCUICKUMMU 1 3apybexHbIMU NPEACTaBUTENAMU OPraHoB BNACTH,
KYPUPYHOLLMMU Pa3BUTHE KYNbTYpbl B pernoHe CeBepHoro Vi3amepeHus, TBOPYECKUMM
npeanpuHUMaTeNssMu1, 3KCNepTamu B 061aCTi SKOHOMUKM KY/IbTYpbl.

MapTHepamu npoekTa BbicTynuan b opmaumoHHoe 61opo CoBeta MMHMCTPOB CeBepHbIX
CtpaH B CaHkT-MNeTepbypre, Komutet no kynbtype CaHkT-MeTepbypra, UHCTUTYT
KyNbTYpHbIX Nporpamm, NUHctutyT Poccum 1 BoctouHoi EBponsl (PuHnsHaus), LleHTp
KYNIbTYPHOW 1 COBbITUIMHOM 3kOHOMUKY (JaHus1), MUHUCTEPCTBO Ky/bTYpbl ICTOHUU

n Mporpamma «KpeaTtuBHas ICTOHUAR.

OAVH 13 KpaeyronbHbIX KaMHeii B BONPOCe Pa3BUTUA TBOPYECKUX MHAYCTPUIA B Poccum
1 CeBepHbIX CTpaHaxX — 3aliMTa NpaB UHTENNEKTYaNbHON COOCTBEHHOCTU. DTON Teme
Obifl NOCBSALLEH CeMUHap «MHTenneKkTyanbHas CO6CTBEHHOCTb KaK UHCTPYMEHT s
3KOHOMMYECKOro pa3BuTuA B pernoHe CeBepHoro VismepeHuns», KOTOPbI MPOXOANUA

B Xe/IbCUHKWN B paMKax npoekra.

[Opyroii, He meHee 3HAYMMOW TEMOI ANA U3yYeHUs, cTan BONpoc GUHAHCOBOW NOAAEPHKKM
pPa3BUTUA TBOPYECKUX MHAYCTPUIA. O BO3MOXHOCTAX (DUHAHCUMPOBAHMA U Pa3BUTUA
TBOPYECKOro 6M3HEeca C MOMOLLbI0 MHBECTMLMIA Y4aCTHUKM NPOEKTA Y3HaNMN Ha BCTpeye

c npeacTaBuTensiMu LleHTpa KynbTypHOM M COOLITUIHOM 3KOHOMIKM B KoneHrareHe

n Pockunne.

1-Pabounit naket 1A npoekta «MeHegmeHT CeBepHOro 3mepeHus B cdepe KynbTypbl U KPeaTUBHbIX
VNHAYCTPUA».
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CemuHap B ®uHAAHANUMW, BU3UTBI 1 leN0Bble BCTPeun B laHWM BOWAK B NPOrpammy
06pa3oBaTenbHO NOE3AKM Y4aCTHUKOB NpoekTa u3 CeBepo-3anagHoro permoHa Poccum
B XenbCUHKM 1 KoneHrareH, Kotopas coctoanack oceHbio 2012 roga u ctana nepsbim
3Tanom npoekta. O6pa3oBaTtenbHas NOe3AKa 3aN0XMIa OCHOBbI COTPYAHMYECTBA
penteneii cepbl TBOPUYECKUX MHAYCTPUIA Poccum n CeBepHbIX CTPaH.

MexayHapogHblii agnanor no Teme pas3BuTuA PUHAHCMPOBAHMA N 3aKOHOAATENbCTBA

B TBOPYECKUX MHAYCTPUAX NPOAOMKUACA B anpene 2013 rofa B pamKax

BM3MTa POCCUNCKUX YHACTHUKOB NpoeKTa B TaninHH. Poccuinckue Tesopyeckme
npeanpuHUMaTenu, 3KCnepTbl U NpeaCcTaBUTENN OPraHoB BAACTU NPUHANN yyacTue

B ceMnHape «®nHaHCMpoBaHMe TBOPYECKNX MHAYCTPUIA: MHBECTULMUN UK TPaHTbI?»,
KoTopbI npoLwen B MUHUCTEPCTBE KYNbTYpbl ICTOHUM NPU y4acTUK Cnukepos u3 Poccuu,
3cToHuK, Hopeeruu, Ucnangum n JaHun.

3aBepLuatoLMil 3Tan NPoeKTa — MexayHapoaHas koHhepeHums «Pa3BuTre hrHaHCUPOBaHUS
1 33KOHOAATENbCTBA B KPeATUBHbIX MHAYCTPUAX CeBepHOro MamepeHus», Kotopas nponaer
B pamKax CaHKT-MeTepbyprckoro MeXAyHapoAHOro KyibTypHOro hopyma B fekabpe
2013 roga. Ha koHdepeHunn byayT NnpeacTaBaeHbl JOKNAA4bl POCCUACKUX U 3apPYOeHbIX
3KCNEepTOB B 06/1aCTV TBOPYECKUX MHAYCTPUIi U ONpeaeneHbl nyTy pa3BuTus GMHAHCOBOM
NOAAEPIKKU Y BOSMOXHOCTY YCOBEPLUEHCTBOBAHMUS 3aKOHOATEbHO 6a3bl Ans
KpeaTuBHOro cektopa pernoHa CesepHoro 3mepeHusi.

®oT10: IHCTUTYT KyNbTYPHLIX NPOrpamm




KOMUTET N0 MHBECTULINAM
CAHKT-TTETEPBYPTA
www.spbinvestment.ru

CAHKT-NETEPBYPI AENAET CTABKY
HA KPEATUBHbIE UHOAYCTPUU

KpeaTuBHble MHAYCTPUM ABAAIOTCA «OCHOBHOM ABUXYLLEN cnnor umuaxa CaHkT-
MeTepbypra Ha rMo6anbHbIX PbIHKAX KaK 04HOM0 U3 CaMbIX 3HAYMMBbIX B KY/IbTYPHOM

1 NONUTUYECKOM OTHOLLUEHUU rOPOA0B MUPa». ITO NOSIOKEHUE YTBEPKAEHO

B KoHLuenuumu counanbHO-3KOHOMMYECKOro pa3Butua ropoga fo 2020 roaa, Kotopas
6bina paspaboTaHa MpaButenscTBOM U kuTensmu CaHkT-Netepbypra B 2012 rogy.
Pa3BuTne TBOpYECKMX MHAYCTPUIA U MIHHOBALMIA B UCKYCCTBE — OLHO U3 NPUOPUTETHBIX
HanpaB/ieHW pa3BUTUA chepbl KYNbTypbl B ropoje.

CaHKT-MeTepOypr MMeeT 3HaUNUTENbHbIV NOTEHUMAN A1 PAa3BUTUA KPeaTUBHbIX
WHAYCTPUIA, TaK KaK 061afaeT BaXKHENLWNM 31EMEHTOM, CTUMYIMPYIOLLUM
VHTENNIeKTyaNnbHOE 1 TBOPYECKOe pa3BuTne — GoraTtoii M pasHo06pasHOMN KyNbTypHOI
cpepoii. Kpome Toro, CaHkT-leTepbypr, ABNAACH KpyNHeHLWUM 06pa3oBaTebHbIM
LLeHTPOM, 06/1a1aeT WMPOKUMM BO3MOKHOCTAMU NOArOTOBKM BbICOKOKIACCHBIX
CMeumanncToB B 06/1aCTU KpeaTBHbIX UHAYCTPUiA. B roposie HacumMTbIBaeTCA CBbILIE
30 BbICLUMX Y4e6HbIX 3aBeeHUN, OCYLLECTBAAIOLMX NOATOTOBKY CMELUANNCTOB Mo
TBOPYECKNUM CNeLnanbHOCTAM. B HUX obyyaetcs nopsagka 70 TbiC. CTYAEHTOB. B T0

)Xe BpeMms B ropoje OLlyLiaeTca HexBaTKa MH(PPaCTPYKTYpbl, MO3BONAIOLLEN AAHHBIM
cneumanncTam peann3oBbiBaTh UX UAEN.

Y106kl gaTb umnysbc pa3sutuio B CaHkT-Netepbypre KpeaTUBHbIX UHAYCTPUIA,
KomuteT no nuBectuymam paspabortan KoHuenuuto co3gaHuns B ropoje KpeaTuBHOTO
KnacTtepa go 2020 roga. B cooTBeTCTBMM C onpeeneHnem, npuBeaeHHbIM
MuH3KOHOMpa3BuUTUsA PO, noa KnacTepom NoHUMaeETCs «06beArHEHWe NpeanpuUATHi,
nocTaBLMKOB 060py0BaHUSA, CEPBUCHBIX YCYT, HAYYHO-UCCNEA0BATENbCKIX

1 06pa3oBaTeNbHbIX OpraHn3auuil, CBA3aHHbIX TEPPUTOPUANBHOI 6IN30CTbIO

1 (PYHKLMOHANBbHO 3aBUCMMOCTbIO B cchepe NPpoM3BOACTBA U peannsaunum ToBapos
nycnyr». Kak oAnH 13 TUNOB KNacTepoB paccmaTpuBaeTca «TBOPYECKUIA» Knactep,
pa3BUBAIOLWMIACA «B CEKTOPAX YCYr, CBA3aHHbIX C OCYLLEeCTBNEHEM TBOPYECKOW
AeAtenbHocTM». Knactep oxsaTbiBaeT, B TOM Yncie npodeccmoHanbHble COo3bl,
accoumaunm n o6befMHeHUs B 061aCTU KpeaTUBHbIX UHAYCTPUIA, @ TaKKe
opraHu3auum, oKasbiBawlme ob6pa3oBaTenbHbIe U KOHCANTUHIOBbIE YCAYry B 061acTy
MeHeAXMeHTa KpeaTUBHbIX UHAYCTPUA.
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Peanusauus KnacTepHOro NoAxoAa Ans Pa3BuTUsA KPeaTuBHbIX MHAYCTPUil B CaHKT-
MeTepOypre NO3BO/MUT CYLLECTBEHHO YBENYNUTL UHBECTULMOHHYIO NPUBEKATeNbHOCTb
KPeaTMBHOIO CEKTOPa 3a CYET CHUMEHWS OCHOBHbIX PUCKOB. 3TO NoB/eyeT 3a coboit
MPUTOK YaCTHbIX MHBECTULMI B TBOPYECKMIA CEKTOP 1 NOCNEAYHOLLYI0 PECTPYKTYPU3aLMio
thuHaHcupoBaHus Knactepa B nofib3y 4acTHOrO KanuTtana. PasButie KpeaTuBHbIX
MHAYCTPUI ByAeT oCyLLeCTBAATLCA B TECHOM CBA3M C pa3BUTMEM Bbicliero 06pasoBaHus
B flaHHOI cdhepe. PesynbTaTamu 3ch(heKTUBHOIO B3aMMOJECTBIS KpeaTUBHOro 6u3Heca
1 cucTemMbl 06pa3oBaHMA CTaHeT NosABNEHME HOBbIX 06Pa30BaTesibHbIX NPOAYKTOB U
NOBbILLIEHNE KaYeCTBa 06Pa30BaHMsA B TBOPYECKUX CMELUANbHOCTAX B COOTBETCTBUM

c notpe6bHocTaAMM Knactepa. COKpaTMTCs OTTOK TanaHTIMBbIX CNELUANUCTOB B Apyrue
PEervoHbl 1 3a py6ex.

OcHOBHOI Lenbto KoHuenummu ABnseTca onpejeneHve COrNacoBaHHOro eMHOro noaxoaa
K CO3AaHUI0 KnacTepa KpeaTuBHbIX MHAYCTPUii B CaHKT-MeTepbypre o CTOPOHbI
npocnbHbIX OPraHoB roCyapCTBEHHO BNacTU, KOMNaHWA, 3aHATLIX B CEKTOpe
KpeaTuBHbIX HAYCTPUiA, 00Pa30BaTE/IbHbIX YUPEHKAECHUI U YUPEXAECHUA KYNbTYpPbl,
HEKOMMEPYECKNX OpraHn3aumii, B Tom yucsie npoeccMoHanbHbIX CO30B M accoumanuii,
aenoBbix KpyroB CaHKT-MeTepbypra.

OpHoii 13 BaxHelwmx 3a8a4 KoHuenuum sasnsetcs peweHue npobnemsl geduymuta
BbICOKOKAueCTBEHHOM MHPACTPYKTYpbl Ans 3 eKTMBHON paboTbl TBOPYECKOTO
Knactepa. B pe3ynbrate peanusauun KoHuenuum B CaHkT-lNeTepbypre 6yayT
chopMUpOBaHbI HOBbIE LEHTPbI TYPUCTUUYECKOTO NPUTSIKEHUSA, SKCMYATUPYIOLLMe He
CTOJIbKO MMNepaTopckoe Hacneane CaHKT-MeTepbypra, CKONbKO ero BO3MOXHOCTH
HacTosALero BpemeHn. 3Tomy 6yzieT cnocobCcTBOBATh CO3AaHNE HOBbIX 1 Pa3BUTHE YxKe
CYLLECTBYIOLMX KPpeaTUBHbIX MPOCTPAHCTB, TAKMX KaK KBapTasbl BacunbeBcKoro octpoBa
(Tam yKe CerofHs CyLecTBYIOT LLEeHTPbl COBPEMEHHOIO UCKYCCTBA), N0BT-NPOEKTbI
JInroBCcKOro NpocneKTa, HEKOTOPbIE 30HbI, NpUAerakoLme K HeBCKoMy NpocnekTy,
NpoMmbILeHHbIe 30Hbl O6BOLHOIO KaHana u T. .

MnaHupyeTcs BHEAPATb HOBbIE PELUEHNS N0 FOPOACKOMY AN3aiHY U Pa3BUTUIO
ny6iIMYHOTO UCKYCCTBA, OYAYT co3aaHbl 06beKTbl Public-art v TemaTuyeckne ropoackue
30Hbl. [Ip1 NNaHUPOBAHUM PA3BUTUA KWUJbIX KBapTanos OyAeT NpeayCMOTPEHO co3aaHue
cneuuanbHbIX NAoLWaaei 1 06LecTBEHHbIX TPOCTPAHCTB ANs NPOBEAEHNSA NOKANbHbIX
Npa3aHUKOB U APMapOoK, BCTpeY 1 obLweHus noaeit. NMpu copeitcTBun 6logxeTa roposa
nonyyaT NoALEPXKKY YacTHble My3eu, NPOEKTbl CO3AaHNA NAPKOB pa3BaeYeHUN ans feTel
¥ Apyrue VHULMATUBbI.

KnioueBbiM anemeHTOM MHPACTPYKTYPbl KpeaTnBHoro Knactepa B CaHKT-

MeTepOypre sABAAITCA KPeaTUBHbIE KBApTasbl, KOTOPbIE NPEACTABNAT 06O
MHOTO(YHKLMOHANbHbIA KOMNIEKC 06bEKTOB HEABUKMMOCTH, YNPaBASEMbIA €[UHbIM
onepaTopom, CO3Aa0LMNM YCI0BUA ANA BEPTUKANbHOW 1 TOPU3OHTANbHON NHTErpaLmm
YYaCTHUKOB KnacTepa 1 o6ecneymBaoLLum cuHepreTuyeckunit 3 deKT ana OTAeNbHbIX
(DYHKLUMOHaNbHbIX 30H B paMKax KBapTana. HecMoTpA Ha 3KOHOMMWYECKYIO BbIrOAy,
3aK/I0YEHHYI0 B 3KCMyaTauumn UHAUBUAYANbHbIX TANaHTOB 1 UAEW, MPU peann3aumm
MPOEKTOB CO3/1aHNs KPeaTUBHbIX KNacTepoB byaeT co60AaTbCsA NPUHLMN AOCTYNHOCTH

development of financing and legislation in creative industries of the northern dimension 7




KYNbTYPHbIX YCAYT A/ WMPOKNX COEB HaceneHus. NpuBneyeHne K 06beKTam
COBPEMEHHOI TBOPYECKON UHAYCTPUN CEMEN C fleTbMU, CTYAEHYECKOW MOIOAEKM, Ntoaen
NOXMNoro Bospacra 6yAeT cnocobCTBOBATL PELLEHMIO 3341, CBA3AHHOM C HEAOCTAaTKOM
B CaHKT-MeTepbypre yupexaeHnit KynbTypHO-40CYrOBOro TUMNA U YYPEKAEHUI KYyNbTYpbI,
pPacnonoXeHHbIX B «CNanbHbIX» paioHax ropoaa.

B pe3ynbTaTte 3anycka kpeatusHoro Knactepa B CaHkT-leTep6ypre 6yayT co3saHbl
HOBble paboyune MecTa, HOBbIE LIEHTPbI NMPUTAXKEHUS AN PE3UAEHTOB 1 rOCTEN ropoaa,
noBbicKTCs 3h(HEKTUBHOCTL UCMONb30BAHNA NPOMBbILLIEHHbIX 34aHWIA.

OtaenbHyto npobnemy ans CaHkr-MeTepOypra npeacTaBaser 0TCYTCTBUE BbIPaGOTaHHOIO
NOAX0Aa K YNpaBieHuto 06 beKTaMu, ABAAOWMMUCSA NAMATHUKAMU NPOMBbILLNEHHOM
APXUTEKTYPbI. B CTOPUYECKOM LieHTPe ropofa HacYUTbIBAETCA 3HAYUTENbHOE YMCIIO
TaKUX 06BbEKTOB, 06/1aAa0LWNX OXPAHHbBIM CTATYCOM U NPEACTAB/ALMXCA MHBECTOPAM
obpemeHeHMeM, a He LIeHHbIM aKTUBOM. Ha CerofHAWHNM feHb 29 NPOMBbILIIEHHbIX 30H
ropoza noj/iexar BbIBOAY WU rpagoCcTpoUTEIbHOMY Npeobpa3oBaHuio. MicTopuyecku
CNIOXUBLUMECS, PACMOIOMKEHHbIE NPEUMYLLECTBEHHO B UCTOPUYECKOM LIEHTPE,
MPOMBILLIEHHbIE 30HbI HE COOTBETCTBYIOT COBPEMEHHbBIM TPe60BaHUAM Pa3BUTUSA
TeppuTOpMU roposa.

— Peanusauuns KoHuenuuu no3BonuT HaiiT HOBbIE NYTU PeLIEHWs JaHHOW Npobaembl
ANsl TOPOAA, N0 aHANOrUK C eBPONERCKUM ONbITOM, A€ NoL06HbIe 06bEKTbI YCNeLwHo
npucnocabnmnBaTCsA NOA KyNbTypHbIE U KpeaTuBHble LeHTPbI. [ToTeHunan CaHKT-
NeTepbypra B 3101 chepe AeiCTBUTENBHO BENIUK, Ceivac K peHoBaLuuu npeanaraercs
Cpa3y HeCKOJIbKO NPOMbILWNEHHbIX 06'beKTOB, KOTOpble B UTOore U3 yctapeBLlunx
MPOMbILLIEHHbIX AO0KHbI CTaTb HOBbIMU LIeHTPamMy TBOPYECKNX MHAYCTPUI
BCEPOCCUINCKOro ypoBHaA, — oTmeTuna lNpeaceaatens Komuteta no nusectmumam Upuna
babtok.

B cchepe BHMMaHUA KomuTeTa no nHBecTuLmMAM oKasanucb Tepputopus TpamsainHoro
napka N2 2 n npomblluneHHas 30Ha «KpacHblil rBO3aUNbLKKY» HA BacunbeBcKom ocTpose.
B MNeTporpasckom panioHe — npomblluneHHas 30Ha «KpacHoe 3Hamsa», a B KpoHwTaate —
AamupanTteiicTBo 1 [eTpOBCKUI AOK.

B KOHLeNTyasbHOM apT-NpocTpaHcTBe byayT NpeAcTaB/ieHbl, HaNpUMep, NOCTOsIHHbIE
3KCMO3MLMM N BPEMEHHbIE BbICTABKYM C aKLLEHTOM Ha neTepOyprckMx mactepos,
oTpakaiolyue camble COBpeMeHHble TeYeHUs B UCKyccTBe. Mporpamma NnpoBOANMbIX
MeponpuATuil 6yaeT BKNoYaTh B ceb6s nepchopMaHChl, KOHLEPTbI, NEKLMUM U MacTep-
Knaccbl. IHdpacTpyKTypy Oyayuiero KBaptana Ui npocTpaHCTBa AOMONHAT
TemaTuyecKne MacTepCKue 1 WOoy-PyMmbl, CTUIN30BAHHbIE OTENIN U PECTOPaAHbI.

— PeHoBaums psga NpoMmbILLIeHHbIX 30H caenaet CaHKT-NeTepbypr nnaepom KpeaTuBHO
UHAycTpumn B Poccuu. Hawa 3agaya — npuBieyb MHBECTOPOB B 3TOT NePCMNEeKTUBHbII
CEKTOP rOpPOACKOro paseuTus, — nogyepkHyna Mpuva babiok, sobasuBs, 4to ceinyac
060pOT KpeaTuBHbIX MHAYCTpUii B CaHKT-MeTepbypre coctaBnser 6onee 85 mapg pyo.
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NMOJIUTUKA PA3BUTUSA TBOPYECKUX MHAYCTPUW B AAHUMN
{ BBeneHune

B aHuu u gpyrux CeBepHbIX CTPAHaX KyNbTypa U UCKYCCTBO TPAAULMOHHO UMENK
CUNTbHYIO NOAAEPKKY B (hOpMe rocyaapCTBEHHbIX CyOCUANIA — TaK Ha3biBaeMmbli,
CoLManbHO-AEMOKPATUYECKMIA NOAXOA B KyNbTypHOI nonuTuke. OH npegnonaraet
3HauuTeNnbHOe BroaKeTHOE hrHAHCUPOBaHKME Pa3HOOBPa3HbIX MPOEKTOB cepbl KYNbTYpPbl
U NICKYCCTBA, OT/INYAIOLLMXCA BbICOKVM KAueCcTBOM, 1l BCEX KaTEropuin rpamaaH.

B [laHun paboTaeT psag cubHbIX U BAUATENbHbIX 06pa30BaTebHbIX yUpexaeHui B chepe
KYNbTYpPbl, MHOXECTBO TaNlaHTINBbIX TBOPYECKUX AeATeNen, a TakKe NpodeccmoHanbHble
ceTu, ycnewHble NoWaaKn u MHGPacTpyKTypa Ana passutus KynbTypsl (Bille and De
Paoli, 2012). 370 coobLecTBO, NONYYaKOLLEE FOCYAAPCTBEHHYIO (DMHAHCOBYIO MOALEPIKKY,
MOJET cAenaTth CyLeCcTBEHHbIN BKNaZ B Pa3BUTUe TBOPYECKUX MHAYCTPUiA. Heobxoanmo
onpefennTb, Kak CloXuBLIEECs co06LecTBO B chepe KynbTypbl MOXET NOALEPKATH
nepcnekTUBHOE NPeANPUHUMATENBCTBO U Pa3BUTUE TBOPUYECKUX UHAYCTPUIA.

Moaaepka TBOPYECKMUX UHAYCTPUIA B paMKax AaTCKOi FOCYAaPCTBEHHOM NOAUTUKY
OCYLLECTBAAETCA N0 BYM HanpasieHusam. MUHUCTEPCTBO KyNbTypbl NOAAEPMHMBAET
NpoeKTbl B c(hepe Ky/bTypbl U UCKYCCTBA COMIACHO 0bLiei cxeme 610gKETHOrO
thMHaHCMpoBaHUs, NPY 3TOM KITKOYEBOI NPUHLMN pacnpeseneHns GuHaHCMpoBaHnus —
KayecTBO NPOEKTOB, @ HE KOMMepYecKuii noTeHyuan (B 4eCTBUTENbHOCTH, KaK pas
Hao6opoT). C Apyroi cTopoHbl, MMHUCTEPCTBO 3IKOHOMUYECKOTO PA3BUTUS COAEACTBYET
pa3BuTUI0 cxem QUHAHCOBOV NOAAEPIKKM Pa3BUTMA BM3Heca, HO 3Ta NONNUTUKA He
HanpasfeHa HaNpPsAMYIO Ha Ky/lbTypHbIe U TBOPYECKUe UHAYCTpuU. Bonpoc coctout

B CieAyiouiemM: Heob6xoauma nu cnelmanbHas rocyaapcTBeHHas noanTMKa, cosaaHue
CTUMYNOB N MeXaHW3MOB NOAAEPIKKM, HaNpaBNeHHbIX HAa Pa3BUTHE CEKTOPA TBOPYECKUX
MHAYCTpUin? ECnn 3T0 TaK, TO KaK cefyeT BbICTPAUBaTh NOAUTUKY, YTOObLI HAUAYyYLWUM
06pa3om CTUMYIMPOBATL PA3BUTHE ITOTO CEKTOPA?

{KyanypHaﬂ mopenb CeBepHbix CTpaH

MuHuMCcTepCTBO KybTypbl laHnm Gbino ocHoBaHo B 1961 rogy. C Tex nop ero
rnaBHas 3ajaya — CO034aBaTh YC/IOBUA ANA PAa3BUTUA KYIbTYPbl U MCKYCCTBA, HO He
BMeLUMBATbLCA B COAEPXaHMe KyNbTypHOro npouecca. 3Ta NoNnTMKa peannsyeTcs

Ha OCHOBaHWM MpUHLMNA PaBHOMPaBUA: NOAUTUYECKNE AeATeNN pacnpesenaioT
AEHbIV HAa pa3nunyHble Lenn n B pasHble OpraHn3aumm, Ho NP1 3TOM He UMEKT npaBsa
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AUKTOBAaTb, KAKWUM A0/IKEH ObITb Pe3y/ibTaT TBOPYECKOM AeATENbHOCTU. [JaTCKMii hoHy
MCKYCCTB, CO3AaHHbIN B 1964 rogy, cneayeT TOMY e NPUHLMNY: NOAAEPKKA OTAENbHbIX
XY0XHMKOB OCYLLECTBAETCA HA OCHOBAHWUM SKCNEPTHOM OLEHKM UX KOJJIEr.

KntoueBble Lenu KynbTypHON MONUTUKU OCTalOTCsA Goee UM MeHee yCTORYMBBIMU, XOTs
KaKu1e-TO U3 Hanpas/ieHui ¢ roaamm npuobpenu 60bLIYIO0 aKTyanbHOCTb. HanGonee
BaXXHbIMU OPUEHTUPAMM KYJbTYPHOMN NONUTUKU CTaNK:

@ Co3jaHue KylbTyPHOro NPOAYKTa BbICOKOTO Ka4yecTBa;
JOCTYMHOCTb BbICOKOKAYeCTBEHHbIX KY/IbTYPHbIX MPOAYKTOB /151 BCEX KATErOpUii rpaXaaH;

o

@ 3aWuTa, COXpaHEHWeE U NPOABUKEHME KYNbTYPHOTO HAaCNeAns;

@ nepefava KyNbTypHOro ONbITa AETAM, MOJIOAEXMN U UX POAUTENAM;
[ ]

obecneyeHne 6naroNpUATHbIX YCIOBUM 1S TBOPYECKOTO CAMOBbIPAXKEHUs
1 TBOPYECKOW CAMOAEATENbHOCTY FpaaaH;

® [puB/eYeHre BHUMAHUA K OTAENbHbIM rpynnam HaceneHus: amurpaHTam, eTam u T. a.

KomnaHnuu, 6onee OpPUEHTUPOBAHHbIE Ha Noly4yeHue I'Ipl/l6b|]1|/l N OTHOCALWMNECA K TBOPYECKUM
NHOYCTPUAM, a TaKXe X BK1a[ B 3KOHOMUYECKOe pa3BuTne CTpaHbl, TPaAUULMOHHO He
ABNAKOTCA KNIOYEBbIM HanpaB/ieHnem pa6OTbI ana MMHI/ICTepCTBa KYynbTypbl.

KynbTypHasa nonutuka [JaHuum npoluna yepes Tpu OCHOBHbIX 3Tana. B 1960-x rogax
OCHOBHOIA LieNbio NONUTUKM Oblna deMokpamu3ayus Kyabmypbi: NoNynspusaums
BbICOKOTO MCKYCCTBA NS AATCKOT0 HaceneHus ¢ Tem, YTobbl NoAN HAaYYMAKCh LEHUTD
«MCKYCCTBO BbICOKOIO KayecTsa». B TeqeHne 1970-X rof0B rnaBHOM Lefbio cTana
KynbmypHas demokpamus, noTpeboBaBsLuas ropasfo 6onee WUPOKOro NOHUMAHUA
KyNbTypbl, TA€ KYyNbTYpHOE pa3Hoobpasne 1 KynbTypa MEHbLUUHCTB NOJyYaoT

paBHble NpaBa, a POKYC CMeLLaeTcss Ha TBOPUYECKYIO 1eATeNbHOCTb 06LUecTBa U ero
camoBbIpaXeHune Yepes NtoOUTeNbCKME BUABI MCKYCCTB. B 1980-X roaax KynbTypHas
NOAUTUKA CTana UHCMPYMeHManbHOU, YeM HAKOTAA NPexae He ABAANach. 3Ta NoANTUKA
CTaBuUNa CBOE LieNblo COAENCTBUE PELLEHNIO COLNANBHBIX 1 3KOHOMUYECKNX 3a4aY, TaKNX
KaK: obecneyeHre 3aHATOCTY HaceNeHUs, CounanbHas aaanTalms MONOAEKN U MHOTUX
Apyrux. KynbTypHas noAnTKa CerogHsa — 3T0 coYeTaHne BCeX NPeALWecTBYOWMX Lene,
HO C NOBbILWEHHbIM 3HaYeHMEeM NPUKIAAHBIX 33ia4, TAKMX KaK 3IKOHOMUYECKUIA POCT.

{BﬂaFOCOCTOHHMe n pocTt

CyliecTByeT ABa pasNYHbIX TEOPETUYECKUX NOAXO0AA, KOTOPbIE MOTYT UCNO/b30BaThCA
npy OLEeHKe BANAHUA KyNbTypbl HA Pa3BUTME IKOHOMUKU: TEOPUU IKOHOMUKM
61arocoCcTosAHMA U PbIHOYHOM 3KOHOMUKM (Bille, 2013). Teopus PbIHOYHOK 3IKOHOMUKM
OCHOBaHa Ha PbIHOYHOW CTOMMOCTU KOHEYHbIX TOBAPOB, KOTOPAsi MOXKET ObITb OTpaXeHa
B noka3satensx BBI. CornacHo Teopum 3KOHOMUKM 6N1arocoCTOAHNUA, CTOMMOCTb
ToBapoB 6a3upyeTcs Ha MHAUBUAYANbHOM BOCMPUATUM FpaXaaHaMM KayecTBa MU3HU

U LEHHOCTe, TO eCTb Ha 3HaYeHMI TOBAPOB AN UHAUBUAYANbHOTO NoTpebuTens.
CnepyeT NpusHaTh, YTO CYLIECTBYIOT 0CObble, HemMaTepuanbHble LLEHHOCTH, KOTOpble He
MOTYT BbITb MPOAAHbI, HO, TEM He MEHee, OHM UMEIOT 6ONbLUIOE 3HaYeHKe ANA rpaXaaH,
U, Clef0BaTeNIbHO, AOMKHbI YUMTHIBATLCSA NPY 06LLE OLEeHKe 3HAYEHUS KYbTYpbl U
BblZI€NIeHUM rOCYapCTBEHHbIX CPeacTB. ECM oueHKa nepcnekTMB pocTa 61arococTosHus
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CBA3aHa C yBe/inyeHmem 06LI.|,el7I BbIFrOAbl AnA 06U.leCTBa N NONEe3HOCTU Npu «pasaene
nupora» (nonyqume Haunyyuwero KynbTypHOro npoAyKrta 3a AeHbrn B}'IO)KEHHbIe), T0
3KOHOMMNYeCKasa OLueHKa poCTa CBA3Ha C yBe/IMYeHUemM pasmepa 3Toro «nupora».

B T0 Bpems Kak TpaguMuUMOHHas KylbTypHas NONUTUKA UMEET ieNo C Teopuei
3KOHOMMKYM 61arococTosHNs, cmeLleHne hoKyca B CTOPOHY TBOPYECKUX UHAYCTPUR U
IKOHOMMYECKOro pocTa byAeT COOTBETCTBOBATbL TEOPUU PbIHOYHOW IKOHOMUKH.

{MHCprMeHTbI KyﬂbTypHOVI MOJIMTUKN N 3aKOHOAATENbCTBO

B [laHuK cylecTBYIOT crelanbHble 3aKOHbI B 061aCTU KyNbTYPHOW NONUTUKN ANA
KayKaoro v3 BMAOB UCKYCCTBA: BU3yalbHOTO UCKYCCTBA, TeaTpa, My3blK1, My3eeB, apX1BOB,
nuTepaTtypbl, 6UGNNOTEK, KNHONPOWU3BOACTBA M MeAMauHAYCTPMM. [NaBHas 3aaava 3Tux
3aKOHOB — ofecneyeHne NPaBOBOM NAATHOPMbI AN LOCTUKEHUSA Leneii TPaauLMOHHOM
KyNbTYPHOW NOMUTUKM, OCHOBAHHOM Ha MPUHLMNAX 3KOHOMUKM 61aroCoCTOAHMS.

OAHaKo NPUCYTCTBYIOT M Apyrue 3aKOHbI, KOTOPbIE NPUOGPETAIOT aKTYaNbHOCTb, KOTAA PeYb
UAeT 0 noanepKe cepbl KYNbTYpPbl U TBOPUYECKUX UHAYCTPUSX:

® HanoroBoe 3aKOHOAATENbCTBO, B 0CO6EHHOCTH, 3aKOH 0 HANOTr00610XKEHNM
1986 rosa, 3aKOH 0 HaNOrOBbIX NIbFroTax B chepe KynbTypbl 2004 rosa 1 3aKoH 06
ocBoboxaeHun ot HAC ans yupexzaeHuit cepbl KynbTypbl, CNOPTUBHbLIX MEPONPUATHN
¥ Nofo06HOII AeATENbHOCTH;

® 3aKoH 06 aBTOPCKOM NpaBe, KOTOPbI OYEHb BAXKEH /1S CEKTOPA TBOPYECKNX UHAYCTPUIA;

® Tpynosoe 3aKoHoAaTenbCTBO. CyllecTByloLLee Tpy0BO€e 3aKOHOAaTeNbCTBO UMeeT
cuny ans Bcex rpawaad [laHuu He3aBMcMMO oT Ux npoceccun u obecneynsaet
B TOM YuCne NOAAEPIKKY MHOTMX TBOPYECKUX AesATenen 1 Co3aaHne nponsseeHunn
NCKYCCTBa;

® 06Lme cxembl NOAAEPIKM U CTUMYNPOBAHME CO CTOPOHbI MUHUCTEpCTBA
3KOHOMUYECKOTO Pa3BUTUA 151 PA3BUTMA CTAPTaNoB, NPeAnpUHUMATeNbCTBA U BK3Heca.

3a UCKYeHneM 3aKkoHa 06 dBTOPCKOM npase, KOTOprVI ABNAETCA OCHOBOMNMonarakwowmm
ONA Pa3sBUTUA TBOPYECKUX VIH,CI,yCTpVIVI, HN OAWNH N3 YKa3aHHbIX 3aKOHOB N CXeM He
Hanpas/ieH HanpAMYyl Ha pa3BuUtmne TBOPYECKNX I/IHLI.yCTpI/IVI.

{OCO6bIe NnoTPeOHOCTU TBOPYECKUX UHAYCTPUIA

B [laH1n npoBoAunoch nccnefaoBaHve cpeay KoMmnaHuin cepbl TBOPYECKUX UHAYCTPUI

C LieNbio BbISIBNIEHMA KX NOTPEBHOCTEl B rocyAapCcTBEHHON NOAAEPHKKE U CTUMYNUPOBAHUM.
OTy4eT 06 UCCNeA0BaHUM, MOArOTOBEHHbI LIeHTPOM KynbTypHOI 1 COBLITUIAHOM
3KOHOMMKM (2011) NPOAEMOHCTPUPOBAS OT/IMYME NOTPEOHOCTEN CEKTOPA TBOPYECKUX
VHAYCTpUiA OT NoTpeGHOCTE ApYriX oTpacneii. MiccnegoBaHre NnpoBoAMaoCL Ha OCHOBE
6onbLUOi BbIOOPKM, KOTOpPas BKAtOYana B cebs 1200 yacTHbIX hrpm 13 ceKTopa
KYNbTYPHbIX M TBOPYECKUX UHAYCTPUI 1 602 KOMNAHWW U3 Apyrux otTpacneii. lommmo
npouyero, pe3ynbTaTbl UCCIEA0BAHWA NOKA3ann, YTO MO CPABHEHMIO C KOMNAHUAMU APYTUX
oTpacneit, 6onbLas 4acTb KOMNaHUi cepbl TBOPYECKUX MHAYCTPUI OPUEHTUPOBAHA Ha
BHELUHMI PbIHOK, MPaBa MHTENIEKTYaNbHON COOCTBEHHOCTH HOCAT YPE3BbIYANHO BaXKHbIN
XapaKTep B 3ToM 613Hece, @ NOUCK UCTOYHUKOB (DMHAHCMPOBAHUA ABNAETCA BaXHeML e
3ajayen AnA TBOPYECKMX NpeAnpuHUMaTenei.
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CneumanbHble NONUTUYECKME MHULNATUBDI
ANS Pa3BUTUS TBOPYECKUX UHAYCTPUIA

CyuTaeTcs, 4TO roCyAapCTBO He 0653aHO NOAAEPKMBATL TBOPYECKIE UHAYCTPUM,
MOCKOJIbKY 3TOT CEKTOP CaMm Mo cebe ABNAETCA pacTywWwmm 1 co3aaeT paboune mecra.
Kak npaBuno, rocyaapcteo He oOKa3biBaeT PUHAHCOBYIO NOALEPHKKY KOMMEPYECKUM
npeanpuUATUAM, MOCKONbKY Te Pa3BMBaKOTCA CAMOCTOATENbHO. TeM He meHee
roCyAapCcTBO MOXET C034aTb GNaronpusTHbIE YCI0BUSA A1 Pa3BUTMA TBOPYECKUX
WHAYCTPUI, HAaNpUMep, COLeNCTBOBATb NOABNEHWNIO KpeaTUBHbIX KNacTepos, NPOBOAUTb
obpa3oBareNbHble NPOrpammbl, 4aBaTb UMNYNbC K AeiCTBUIO U T. 4. (Birch, 2008)

B nocnegHue roabl € Lenbio pa3BUTUA TBOPYECKUX MHAYCTPUIA B laHnm Gbin peanv3osaH
pAj MHULMATKB B AONOJTHEHWE K NoAAepHKe UCKYccTBa MUHUCTEPCTBOM KyNbTypbl,

3aKOHY 06 aBTOPCKOM MpaBe 1 06LMM CXeMaM NoAAEePHKM NpeanpUHUMaTENbCTBa
MUHUCTEPCTBA 3KOHOMUYECKOTO Pa3BUTUSA. ITV UHULMATMBLI ObIIN NpeACTaBeHbl B JOKNaAe
[paButensctea o1 2003 roaa «aHua B yCIOBUAX KYNbTYPHON U KPeaTUBHOM 3KOHOMUKM:

5 WwaroBy. NepBas KOHKPETHasA MHULMATMBA, KOTOPas Oblna yKasaHa B oknage, — 310
co3gaHve L{eHmpa kKynbmypHoli u cobbimuliHol 3koHomuku. LleHTp 6b1n oTKpbIT B 2009 roay.
OH npepcTaBnseT co60i HE3aBUCKUMOe areHTCTBO, (MHAHCMPyeMoe U3 CPeACTB OroaKeTa
MuHucrepctBa KynbTypbl M MUHMUCTEPCTBA IKOHOMUYECKOTO pa3BuUTuA [laHnu. LieHTp gomkeH
6bin paboTaThb B TeYEHME YeTbIpex NeT, 1A Yero Obino BbigeneHo 50 MH AaTCKUX KPoH. Mo
MCTEYEHUM 3TOro CpoKa 3 deKTMBHOCTL paboThl LieHTpa nonyynna Bbicokyto oueHky (Deloitte
and Bille, 2012), 1 66110 NPUHATO peLieHMe 0 NPOLOMKEHUN PabOTbI LleHTpa KynbTypHOI

1 COOLITUINHOW 3IKOHOMUKU, KaK MUHUMYM, eLle Ha 4 roga. OaHa 13 3agaud LleHtpa —
ycuneHume ponu npeanpuHMMaTeNbCKUX MHULMATUB B CEKTOPE TBOPYECKUX MHAYCTPUI
NOCpPesCTBOM CTPATErM4YecKoro NapTHepCTBa ¢ 6U3Hec-opraHM3aLmsamm.

BTopas uHmumatuea — 310 co3gaHue npodeccnoHanbHbIX ceTell, Tak Ha3biBaeMbIX 30H
BMeYyaTNeHnid, No HanpaBNeHUAM: KyNbTypa 00LWEeCTBEHHOro NUTaHUA, My3blKa, MoAa U
KOMMbIOTEPHbIE UTPbI. B 30HbI BNeYaTNIeH W BOLLIN KOMNAHUN, YYPEKAEHUA U UHCTUTYTbI
C Lenbto COAENCTBMA Pa3BUTUIO, BHEAPEHMIO MHHOBALMIA M PAcNpOCTPAHEHUIO 3HAHWi B cdhepe
TBOPYECKMX UHAYCTPUIA No Bcel cTpaHe. Kaxaas 30Ha nonyyunna huHaHcMpoBaHue B pasmepe
10 MJTH ATCKMX KPOH Ans paboTbl B TeUEHMeE YeTbipex fieT. Pe3ynbTaThbl 1eATENbHOCTY 30H
BNevatNeHunii Takke 6bln U3ydeHbl, Ha 0CHOBAHMU Yero Obin cAenaH BbIBOZ, YTO CIMLLIKOM
MHOTO YCUINIi BbINO BNOKEHO U CIULIKOM Maso pe3ybTaToB OCTUTHYTO, B CBA3M C YeM
paboTa B Hanpas/ieHnUK 3TON MHULMATUBLI Bbina npekpauieHa (Deloitte and Bille, 2012).

Kpome Toro, MMHUCTEPCTBO MHOCTPaHHbIX Aen [laHun paspaboTtano cneyuanbHyo
nporpammy nog HasBaHuem «PoxaeHHbI Ans TBOPYECTBa», HANPaB/IEHHYIO Ha
NOAAEPIKKY Pa3BUTKSA IKCMOPTA B TBOPUECKMX UHAYCTPUSX.

{ﬂepCI'IEKTI/IBbI M NoTeHumMan ana pasBuTus

HeT HUKaKUX COMHEHMWIA, YT CTpemeHre K 61arococTosHUIO JOMKHO ObITb MaBHO 3aadeit
KyNbTYPHOI NOAUTUKU. MNPy 3TOM NOALEPIKKON Pa3BUTUA TBOPYECKUX MHAYCTPUIA MOTYT CTaTb:

@ paMouHble YCNOBUA ANs TBOPYECKUX UHAYCTPUiA (Hanpumep, B 061acTi 3KcnopTa,
(hrHaHCcMpoBaHuUs);
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®  COTPYAHUYECTBO, BbIXOASLLEE 3@ PAMKN TBOPYECKOTO CEKTOPA, N MEXCEKTOPHOE
COTPYZHMYECTBO TBOPYECKUX UHAYCTPUI 1 ApYrUX oTpaciei (NpumMepom MoxeT
CNYKUTb JeATeNbHOCTb LleHTpa KynbTypHOI 1 COOLITUINHOW IKOHOMUKN);

® MecCTHble U pernoHanbHble cTpaTeruu, onpeaensalne KynbTypy Kak UHCTPYMEHT
nNpUBNEYEHNA TYPUCTOB, MECTHbLIX XUTENEN U KOMMNAaHUM.

WTaK, 4To Mbl 3HaEM 1 YTO HOBOTO Y3HaNM O TOM, KaK CTUMY/IMPOBATb Pa3BUTHE
KYNbTYPHbIX U TBOPYECKUX UHAYCTPUIA?

CornacHo BceobLiemy MHEeHUIO, NOAAEPIKKA 613Heca JoMHHa 0CTaBaTbCA Hanbonee WMpPoKo
HanpaBNeHHOM, He CNeLnan3npoBaHHoii. OaHaKo npumepbl [JaHnM CBUAETENbCTBYIOT

0 TOM, YTO Ky/IbTypHbIE 1 TBOPYECKME MHAYCTPUM UMEIOT CBOIO CeunduKy, 1 TBOpYecKue
npeanpuHUMaTeny 0COGEHHO HYXAAOTCA B NONUTUYECKOI nnaThopme, Kacalowencs
(h1HAHCOBOM NOALEPKKI CTapTanos, paboTbl B 061aCTy 3aLWUTbI NPAB MHTENNEKTYaNbHOI
cob6CTBEHHOCTM 1 3KCopTa. Mepbl 06Lero xapaktepa, npeanpuHumMaemble B HanpasaeHum
noaaepxku 613Heca, He 40CTAaTOYHO 3D DEKTUBHBI A1 PA3BUTUA TBOPYECKUX UHAYCTPWIA,
NOCKO/bKY NOTPEGHOCTM TBOPYECKUX NPeANpPUHUMATENE 0TIMYaIOTCA OT TOr0, YTO
Heobxoaumo 6U3Hec-KomnaHuam apyrux otpacneii (EU, 2010, De Paoli and Hansen, 2010).

Hanbonblunii noteHuuan ana pasBuTusA TBOPYECKUX MHAYCTPUI NEXUT B OCHOBE Maen

0 TOM, YTO MMEHHO 3TOT CEKTOP NpeacTaBnAeT co60i CTOYHUK AN GopMUPOBAHUA
LLeHHOCTW 1 CO3AaHMA MHHOBALMI A KOMNaHui Apyrux otpacnei (Bille, 2012), oaHako,
37O NoJIOXKeHKe TpebyeT NPoBeAEHNA AONONHUTENbHbBIX UCCIEA0BAHNMA.
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lpe3udenm «ljenmpa passumus meop4eckux UHdycmpuii»,
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roCYAAPCTBEHHASA NOAAEPXKA
TBOPYECKUX UHAYCTPUN B CAHKT-NETEPBYPrIE.
OMACHOCTH N BO3SMOXHOCTHU

dddeKTBHOE CTPEMIEHME K BOSMOXKHOMY
npeanonaraet NPOTUBOCTOSAHME Yrpo3am

O rocyaapCTBEHHOI NOAAEPKKE TBOPYECKUX UHAYCTPUIA M HOPMUPOBAHUM NO OTHOLLIEHHIO
K HUM rocyaapcTeeHHo (heaepanbHoii, permoHanbHom, MyHULMNANbHO) NONUTUKM
roopsT B CaHkT-NeTepbypre 6onee gecatu net. MMpoBO# OMbIT AEMOHCTPUPYET 3HaYeHNe
TBOPYECKUX UHAYCTPUI IS KYNbTYPHOTO, COLMANbHOrO M 3KOHOMUYeCKoro bnarononyyns
TeppuUTOpuii, Ho 3(hEKTUBHOE 1 YCTOMYMBOE Pa3BUTME CEKTOpA 0becneymBaeTcs
LeneHanpasneHHoO N KOMMIEKCHO NOAAEePIKKOM OpraHoB BAacTu. ITa noaaepka (npsmas
1 Yyepes ynoJHOMOYEHHbIe areHTCTBa, (hMHAHCOBasA M aAMUHUCTPATUBHASA, UCKNIOYUTENbHASA
1 B COCTaBE YaCTHO-TOCYAaPCTBEHHbIX NAPTHEPCTB) — 3a10r ycrexa 60MbLIMHCTBA
COCTOABLUUXCA 3apYOEKHbIX NPOEKTOB. TBOPUYECKME UHAYCTPUM — MONe, KOTOPOE
Heo6XxoAMMO BO3/eNbIBaTh /18 NONYYEHUs e CTBUTENBHO LieHHbIX MnoaoB. C yyeTom xe
TPaAMLMOHHO r1nepTpodrpoBaHHoOi B Poccum ponu rocyaapcrea, ero yyactue B cyabbe
OTeYEeCTBEHHbIX TBOPYECKUX UHAYCTPUI HEN3OEKHO U HEOOXOAMMO.

Mexxay Tem Ha NPOTAKEHUN JECATUNETUSA PA3roBOPbI 0 TBOPUYECKUX MHAYCTPUAX

¥ rocyaapcTBe Benuch 6e3 yyactus nocnegHero, nilb OAHON CTOPOHON NOTEHLUUANBHOTO
avanora. CloBocoYeTaHune «TBOPYECKUE UHAYCTPUM» YIIOPHO HE CTAHOBUIIOCH YaCTbi0
POCCMIICKOTO roCyAapCTBEHHOTO AUCKYpca. Tema NoaAepIKKY pa3BUTUS TBOPYECKUX
WHAYCTPUI U KPEATUBHOM 3KOHOMUKY B LLEIOM He NpeacTaBasnach Hu GeaepanbHbiM, HY
neTep6yprcKUM MyHULMNANbHBIM YUHOBHIUKAM CKOJb-MG0 3HAYMMOM, BO3HMUKANA IULLb
B pe3y/bTaTe MHTEpeca CO CTOPOHbI 3apybHexHbIX NApTHEPOB UM YCUWIA OTAENbHbIX
3HTy3uacToB. O CaHkT-MeTepbypre cKaxy yBepeHHO: CEPbe3HbIX Ae/CTBUA, HANPaBAEHHbIX HA
pa3BUTME TBOPUYECKMX UHAYCTPHIA, BNACTbIO 3@ NPOLUEALLINE AeCATb NIET NPEANPUHATO He 6bino.

CerogHsa cuTyaums, BO3MOXKHO, 4yTb U3MeHUNach. Kak heaepanbHas, Tak

1 netepbyprckas BAacTv 4EMOHCTPUPYIOT ONPeLEeeHHbIA UHTEPEC K TBOPYECKUM
UHAYCTpUsAM. B CaHKT-MeTepbypre ocyLlecTBAAETCA PAS NPaBUTENbCTBEHHbIX MHULMATUB,
Hanpae/eHHbIX Ha BbisiBEHWE NyTei, GOPM 1 UHCTPYMEHTOB roCyAapCTBEHHOM
NOAAEPKKU CeKTopa. [leno naet meaieHHO, MHTEPEC YNHOBHUKOB HEYCTONYNB,
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KOHKPETHbIX Pe3yNbTaToB NOKa HeT. Ho HEKOTOPbIV NPOrpecc BCe e NPUCYTCTBYET.
Hagescb Ha To, 4To BHUMaHKE NeTepOyprckMx BRacTei K TBOPUYECKUM UHAYCTpUAM Gyaet
MMeTb pa3BuUTUE, CTOUT He 3a6bIBaTh 06 yrpo3ax v COOTBETCTBYIOLIMX UM BO3MOMHOCTAM
Ha nyT1 3hHeKTUBHOM NOALEPKKU TBOPUECKNX UHAYCTPUI CO CTOPOHBI FOCYAAPCTBa.

MNopaepiKKa CeKTopa B e oM
VS nopzepikka otaenbHbIX N04en U NPOEKTOB

Yrpo30ii MOXET cTaTb OTCYTCTBME NOAAEPIKKN CEKTOPA B LiEJIOM, HanpaBieHne
rocysapCcTBeHHOro GUHAHCMPOBAHUA U aAMUHUCTPATUBHbBIX YCUAUI UL B CTOPOHY
OTAENbHbIX NIOAEN U NPOEKTOB.

Bnactb Nto6UT KpynHble NpoekTbl. PaboTaTb ¢ HUMKM yao6Hee. Pacnbinatb pecypcbl GbiBaeT
HEeBbIrOAHO, He3ath(EKTUBHO, HepadymHO. «Camblii 60NbLION KOHLEPTHbII 3a», «Camblil
60nbLwoii hecTuBanby... — TAKOB NPEAMET rOPAOCTU MHOTUX POCCUNACKMX BRACTEN.

Ho nog «60/1bluMmMun NpoeKTamm» Yalle BCero noApasymeBatoTcs y Hac, YBbl, TPOEKTbI
MoHocofepaTenbHble. IHCTPYMeHTbI, No3BoNsioLMe 06beAUHAT PECYPCbI, NOTEHLWAN U
MHTEpeChbl MHOTUX YY4aCTHUKOB KPEaTUBHOIO PbIHKA B MacluTabHble KnacTepHble NPOeKThl
OCTAKTCA NPU TOM HEBOCTPE6OBAHHbIMU.

Mexay Tem Hanbonee n3BecTHble, yCnellHble, Nofe3Hble ANs TEPPUTOPUt 3apybexHble
Kecbl He MpeanonaraT ogHoro 6iarononyyarens. UmeHHo cetesoit (NpegnonaratoLuit
MHOTUX Y4ACTHMKOB), KNacTepHblii (06beaNHAOWMIA KOMNAHUM Ha OCHOBE NPAMOT0
COCEACTBA, TEPPUTOPUANbHO 6AN30CTY UM MHGDPACTPYKTYPHOTO €AMHCTBA) XapaKTep
3TUX NPOEKTOB B NEPBYI0 04Yepeab paboTaeT Ha pe3ynbTaT. Hanbonee 3aBuaHbIE ANs
CaHKT-lMeTepbypra maciTabHble MeXayHapoAHble NPOEKTbI B cchepe TBOPYECKUX
WHAYCTPUI HAanpaB/ieHbl HA CEPbe3Hble U3MEHEHUSA TOPOACKON Cpefbl, KOPPEKLMIO
VUMWJKA rOPOAa, BHELIHWIA Y BHYTPEHHUI MapKETUHT 3HAYUTENbHbIX TOPOLCKUX
TEPPUTOPUIA, NOAAEPIKKY BCE TBOPYECKOM OTPAC/M, @ HE OTAENbHbIX ee NpeacTaBuTeNei.

Co3aaHue KpeaTUBHbIX KBAPTaNoB 1 KpeaTUBHbIX MHKYOATOPOB («KecTKue
MHPACTPYKTYpbI»), peann3aums ceTeBbiX UHPOPMALMOHHO-MapPKETUHIOBbIX

NPoeKToB («MsArkue MHPACTPYKTYPbI»), NPU3HAHUE KNACTEPHOTO MOAXOAA KaK
OCHOBOMONAraoLiero B NOAUTUKE U NPAKTUKe rocyapCTBEHHON NOAAEPHKM TBOPYECKUX
MHAYCTPUiA — BOT peuenT 3 (eKTUBHOCTU 3TOV NOALEPKKU. ITHOpUPOBaHMe 3TOro
pelenTa caenaet NoNUTUKY NOALEPKKU TBOPYECKUX UHAYCTPUI Mano3ddeKTuBHOM,

a nopoi 1 KOHTPNPOAYKTUBHOI ANs CEKTOPA.

MopaepiKKa Manoro 1 cpegHero npeanpuHUMaTeNbLCTBa
VS nckniounTenbHas Nnoaaep:Ka KpynHoro 6usHeca

Cnenysa poccuiicKow Tpaguumum, ctpaterna rocyaapCcTBeHHON NOAAEPKKN TBOPUYECKUX
VHAYCTPUIA MOXET OKa3aTbCs 3aTOYEHHOI Ha COfieCTBME KPYMHbIM GU3Hecam B 06xo4 Manomy
1 cpegHemy npeanpuHumaTenscTey. CoBpemMeHHbIN TPeHs, NpeanonaraoLuii npusBaeyeHme
K NpoeKTam B chepe KynbTypbl 1 €/ NOrPaHNYHbIM He TONIbKO FOCYAAPCTBEHHDIX, HO U YaCTHbIX
MHBECTULWII (TPeH cam o cebe No3nTUBHBIN), BKYNE ¢ TPUCTPACTMEM FroCYAapCTBa K KPYMHbIM
MOHOCOA€epKaTeNbHbIM NPOEKTaM YCUINBAET 3Ty Yrposy.
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MHBecTMpoBaHuMe B Masblit 6U3Hec B Poccum He pa3Buto. NpUMEHUTENbHO K TBOPYECKUM
MHAYCTPUAM 6ONbLIMHCTBO 3NMU30/0B TaKKe CBA3AHO C KPYMHbIMU 1 aMOULMO3HbIMU
npoektamu (6yab 10 B chepe woy-6usHeca unu meaua-uHayctpun). MpusnexkatTenbHoCTb
He6OobLUMX KpeaTUBHbIX MPOEKTOB /15 KOPNOPATHUBHbIX 1 YaCTHbIX MHBECTOPOB He
conocTaBuma c 6onee npegcKasyembimMu U 6o1ee BbIrOAHbIMU C UHBECTULMOHHOM

TOYKM 3peHUs cchepamu MHBECTMPOBAHMUSA. 3a UCK/IOYEHUEM OTAENbHbIX, 001ajatoLLmX
noTeHUManom 6bICTPOI KanuTanMsauum ctapTanos (B Nepsyio ouepeas, B IT ctepe),
NPUBNEYb UHBECTULMM K HEOOMbILIMM KPeaTUBHbIM MPOEKTaM He TaK NpocTo.

0OaHaKo MUPOBast NPaKTUKa PaccMaTpuBaeT Masoe U cpeaHee NpeanpMHMMaTenbCTBo

B c(hepe TBOPYECKUX MHAYCTPUIA KaK 3a10r pa3BUTUS CEKTOPA, KY3HULY €ro Kagpos, ero
Hanbonee Mo6UIbHYIO, Hauboee pa3BETBAEHHYIO U, YTO 0COOEHHO BaXHO, Hanbonee
CBAI3aHHYI0 C TEPPUTOPUEN YaCTb, CTECTBEHHbIN MHKYBATOP KPYMHbIX NPOEKTOB

B c(hepe KpeaTUBHOM IKOHOMUKK. DopMUpOBaHME NPEeANOChIIOK UHBECTULIMOHHON
NpUBIEKATENbHOCTM AHHOM chepbl — OfiHA U3 BaXHeILNX 33a4 rocyapcTBa B pamKax
NONUTUKU NOAAEPIKKM TBOPYECKUX UHAYCTPUI. CoYeTaHne MOTUBOB COLMANbHON
OTBETCTBEHHOCTU, KOPNOPATUBHOrO UMULKMerKepcTBa (goodwill), npsambix hMHaHCOBbIX
BbIr0OZ, @ TaKKe IMYHOro («4eNoBeYeCcKoro») MHTEpeca, COBMeLLeHe HeBO3BPaTHbIX
rOCyAapCTBEHHbIX MHBECTULMIA U FOCYaPCTBEHHbIX FapaHTMil, KOMMEPYECKUX
MHBECTULMI CO CTOPOHbI KPYMHOTO GM3HECA U MHBECTULMIA CO CTOPOHbI CAMUX
TBOPYECKUX NpeanpuHUMaTEeNen — BOT KIY K ycnexy. Koy 3ToT HaxoAnTcs B pyKax
npeacrasuTenei Bnactu. OT TOro, HACKONbKO neTepbyprcKas BAacTb 3aX0UeT ITUM
K/I0YOM BOCMOJIb30BaATLCA, 3aBUCUT MHOTOE.

KoHuenuua «60nbluoii KynbTypbi»
VS npaKTnka «KynbTypHON OrpaHUYeHHOCTN»

He cTouT HegooLeHMBaTb 3HAYEHNE TBOPYECKUX MHAYCTPUIA ANsi IKOHOMUKM CaHKT-
Metepbypra. OHM — YacTb PACTyLMX «PbIHKA AOCYra», «PbIHKA BeYaTAEHWU», OHN
€03aatoT 06ABNEHHYIO CTOMMOCTb NPY NMPOMU3BOACTBE MHOTVX TOBAPOB 1 YC/IYT Ha TaK
Ha3bIBAEMOM PbIHKE «3MOLMOHANbHON KOMMEPLMMW», OHU OKa3bIBAKOT BAUAHUE HA
pasBuUTME UHAYCTPUM TYPU3MA, MAPKETUHT TEPPUTOPUI... HO 3TO 3HaYeHue He cTouT
npeysenuymeath. Mo-HACTOALWEMY BAXHOCTb PAa3BUTUS TBOPYECKNUX UHAYCTPUM Ans
COBPEMEHHOr0 ropoAa PacKpbIBAETCA JiMLb C Y4ETOM TPOWCTBEHHOCTU Giara, KoTopoe
OHY FreHepUpYIT: IKOHOMUYECKOTO, COLMANBHOMO U KY/bTYPHOr0. FpaHuMLibl TBOPYECKMX
VHAYCTPUI HE[OCTATOYHO onpeaeneHbl. OfHaKo He Gyayyn TEPMUHOM YCTOABLIMMCS,
COXpaHsis BApUaTUBHOCTb TONKOBAHUS UCCIELOBATENAMU MU NPAKTUKAMM, MOHATHE
«TBOPYECKINE MHAYCTPUIM» HEU3MEHHO NpeanonaraeT AesTeNbHOCTb, 0OCHOBAHHYIO Ha
HEMPOCTOM COYETAHMN U B3aMMOMNPOHUKHOBEHUN TBOPYECKOTO M KOMMEPYECKOTO,
3KOHOMUKM U KY/IbTYPbl, UCKYCCTBA M NMPeANPUHUMATENbCTBA.

C TOYKM 3peHus KyJibTYPHOTO Pa3BUTUA TBOPYECKME MHAYCTPUM — NOCPeSHUK
MeXKAY KyNbTYyPHbIM Hacneauem 1 o6LecTBOM, MEXaHU3M MOAEPHU3aLUM
TPAAULMOHHBIX KYJIbTYPHbIX UHCTUTYTOB, UHCTPYMEHT Kanutanusauuu
KYNbTYPHbIX NPOJYKTOB, CPeAa, a Nopoii u hopma CyLecTBOBaHUA COBPEMEHHOM
KynbTypbl. C yueTtom npeteH3umn CankT-Metepbypra Ha 3BaHUE «KYNbTYPHOIA
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cTonuubl Poccuuy» KynbTypHas COCTaBNAIOLWAA TBOPYECKUX UHAYCTPUIA Morna
6bl MMeTb 34ecb 3HaYeHne 0C06eHHO BaXKHOe, KyNbTyPHbIA NOTEHLUAN U
Ky/NbTypHOE BAUAHWUE TBOPYECKUX UHAYCTPUI MOFIN Gbl pacCMaTpUBaThCA

B KauecTBe BaKHeiilero 060CHOBaHUA HEOOXOAUMOCTU NOAAEPKKMN JAHHOTO
ceKTopa. Ho UMeHHO 3aech — 0AHa U3 NPUYNH OTCYTCTBUSA CEPbE3HOTO MHTEpeca
K TBOPYECKUM MHAYCTPUAM CO CTOPOHbI FOCY1apCTBa.

CaHKT-MNeTepbypr — ropog ¢ 6oratewmnm KynbTypHbIM Hacneauem. boratctso
neTepOyprcKoit «TPagULMOHHON KYIbTYPbI» MOXET ObITb BEIMKONENHbIM (YHAAMEHTOM
ANsl PA3BUTUA TBOPYECKUX MHAYCTPUiA. Ho noao6bHO TOMY KaK npupoaHble Goratcrea
Poccum, Gyayuun, kasanocb 6bl, 6e€3ycNoBHbIM 61arom, 060payMBatOTCA NOPON NIEHOM
«CbIPbEBOV 3IKOHOMUKW», TaK U KynbTypHoe 6oratcteo CaHkT-MeTtepbypra rposut
NOPOKaMM «CbIPbEBOVI KY/IbTYPbl». BHUMaHNE K HETPAAULMOHHBIM (POPMaM KyNibTypbl

1 KYNbTYPHBIM CPeiaM HepeaKo BOCNPUHUMAETCA 34eCh M KaK usnuliHee («u 6e3 aToro
KYNbTYpbl XBATAET») U KaK Hecylee yrpo3y (pasmbiBaHye TPAANLMOHHbIX NPeACTaBIeHUN
0 Ky/NIbTYpe 1 KyNIbTYPHbIX LIEHHOCTSAX).

B KauecTBe CpeAcTBa rapMOHK3aLMU B3aMMOOTHOLLEHN MeXay neTepOyprckumm
TBOPYECKUMYU UHAYCTPUAMM U TPAAULMOHHBIMMU KyJbTYPHBIMU UHCTUTYTAMMU MOXHO
NPEANOXMTb KOHLENLMIO «60NbLION KYNbTYPbl», B3ATYIO MO aHANOTUU C KOHUEeNLUMen
«60nblIOro ropoaar. NMoHstre «6onbLo ropoa» («60bLwoi JIOHA0HY, «60NbLLON
BepnuHy», «6onbLioi Mapuk», «bonblwas MocKBa») B HaCTosLLEE BPEMS NPUMEHSETCS BCE
K 60NbLIEMY YMCY TOPOAOB. ITOT TEPMUH OTPAKAET CKNAAbIBAIOLLYIOCA 3a NpolueaLee
CTONETME HOBYIO FOPOACKYIO peanbHOCTb: COBPEMEHHbIe Meranoauchl He OrpaHnYMUBalOTCA
NPOCTPAHCTBOM UCTOPUYECKUX FOPOAOB, KPYMHbIE rOpoAa NOCTeNeHHO CO3AatoT eanHoe
MPOCTPAHCTBO C paHee NpunerawnLmMm K Hum o06pas3oBaHuamMI, Ae-haKTo rpaHuLbl
COBpPEeMeHHOro ropoAa pasmbiTbl, 4aCTAMU COBPEMEHHOMO ropoAa ABAAITCA NPOCTPAHCTBA
NOPO#A NNLb YACTUYHO OTPAXKAIOLLME HALLIW TPAAULMOHHbIE NPEACTABEHNs O TOPOACKOM.
Mpwy 3TOM HU KUTENN MEranoaucoB, HY UX FOCT HUKOTAA He NepenyTaloT LLeHTp ropoaa

C ero oKpavHamu, a pa3BuBaloLLMeCcs FOPOACKNE OKPaUHbI He OTPULAIOT 3HAYEHMe
rOPOACKOrO LieHTpa. B rapMoHNYHO pa3BrBaloLLeMCsi COBPEMEHHOM ropoje ropoacKas
nepudepus, onpeaenssacb No OTHOLWEHWUIO K LLEHTPY, HAXOAUT CBOIO PO/ib, CBOE MECTO,
CBOIO HULIY. YAQNsACh OT FOPOACKOro LeHTPa Mbl He ABMMEMCA N0 IMHUM «OT JlyyLlIero

K XyZLIeMy», «OT 60siee LLeHHOro K MeHee LieHHOMY». po6ieMHble paioHbI CIy4YatoTcs 1

B LieHTpe, 1 Ha nepucepun coBpemeHHbIx ropoaos. OaHaKo npeacTaBnas cebe uaeanbHbIi
6onbLUOi ropog (B TOM YKce He KaK abCTPaKTHYH0 MOAeNb, @ KaK KOHKPETHYIO Liefb), Mbl
BUAMM, KaK FOPOLCKOV LIEHTP M rOPOACKME OKPaUHbI B3aUMHO JOTNOJHAIOT APYr Apyra U He
MoryT apyr 6e3 apyra pa3BuMBaTbCA B rapMOHUMW 1 3 hHEKTUBHO.

BbicTpaunBas KynbTypHYHO NOJIMTUKY COBPEMEHHOTO ropoaa, 6bisio Obl BeCbMa NoNe3HO
paccMaTpuBath MPOCTPAHCTBO «OO0/bLION KY/IbTYpPbi» MO aHANOMMKN K NPOCTPAHCTBY
«60NbLOro ropoaar, rae LeHTp (B AaHHOM c/lyyae TPaAULMOHHOE KyNbTypHOE Hacieane
CaHkT-leTepbOypra), BO3MOMKHO, U ABASETCA Hanbosee BaXHO C TOUKU 3peHus
thopMUpOBaHUA 06LLEr0 KYbTYPHOTO NMPOCTPAHCTBA COCTABAAOLLEN, HO MEXKIY TEM
CYLLEeCTBYET HE B CBOEM «KYbTYPHON OFPaHUYEHHOCTUY, @ B €CTECTBEHHOM B3aMOCBA3M
C UHBIMU KYNbTYPHbIMM CPEAAMMI, B TOM YKC/le PAa3BUBAIOLWMMUCS HA CTbIKE MEXaY
KyNbTYpOM U NpeanpuHUMaTEeNbCTBOM.
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KApu Cununsa

lMoyemHbili 00KkMOp MexHUYecKkux Hayk,
UcnonHumenbHbili dupekmop komnaxuu Future Innovations,
3cnoo, uHnaHous

www.futureinnovations.fi

TBOPYECKWE UHAYCTPUN B CEBEPHbIX CTPAHAX
POJ1b NMPOAYKTOB MHTEJIIEKTYAJIBHOW COBCTBEHHOCTU
B OBJIACTU NUHHOBALIMW N CO3JAHNA LEHHOCTH

{3Hava M TBOPYECTBO KaK (haKTOpbl pa3BUTUA NepcoHana

B nio6oit opraHusauum ycnex npouecca hopmM1upoBaHus uaeu, ee BOMIOLEHNS B MU3Hb,
CO3AaHUs HayYHbIX Pa3paboTOK M MHHOBALMOHHOMO NPOAYKTA B 3HAYMTEIbHOM CTEeNeHN
3aBUCUT OT CMOCOGHOCTN COTPYAHUKOB 1 KOMNAHMM B LLESIOM K pa3paboTke, 0CBOEHMIO,
CO3AaHMI0 U MPUMEHEHMIO HOBbIX HAayYHbIX 3HAHWI 1 HOY-Xay. B 0CHOBHOM 3T0 3aBUCUT
0T CaMNX COTPYAHWKOB, YPOBHA UX 06pa3oBaHmus 1 NpodeccMoHanbHON NOArOTOBKMY,
HaBbIKOB M aKTUBHOCTU. MiccneaoBaTesibCKe NPorpammbl U MPOrpammbl PasBuTus,
npeanonaratoLiie BO3MOXKHOCTb COTPYAHMYECTBA, HAPAAY C UMEIOLLercs OLeHKO
JeATeNbHOCTU NepcoHana o6ecneymBaioT OCHOBY /151 CO3aHMsA HayUYHbIX Pa3paboToK u
KOHKYPEHTOCNOCOOHbIX 1300peTeHnit. Hoy-xay 1 pasnunyHble MCTOYHUKK MHdOpMaLum,
TaKue KaK MIHTepHeT, NpeBpaTUNCh B CTPATernyecKre aKTUBbI OpraHm3aLui.

TBOpYECKNE UHAYCTPUM TEHEPUPYIOT U UCMONb3YIOT UMEIOLLMECA 3HAHUSA U HaBbIKW

B Pa3/IMYHbIX OTPACNAX — apXUTEKTYpe, UCKYCCTBE, pemecnax, iu3aiiHe, Moae, KUHO,
TeneBuUAEHUU, Paano, BULEOUTPax, My3blKe, UCMONHUTENbCKOM UCKYCCTBE, N3AaTeIbCKOM
Aene, paspaboTKe NPOrpammMHoro obecneyeHus, UCCiefoBaHMAX, pa3paboTKe HOBbIX
NPOAYKTOB 1 MHOTUX APYrUX. B 1eMCTBUTENLHOCTU BCE, YTO HAC OKPYIKAET, MOXET ObITb
pe3ynbTaToM TBOPYECKOrO NOAX0Aa.

CeroaHs MHOTMe OPraHWU3aLnK yKe CTanu Uan CTPEMATCA K TOMY, 4To6bl CTaTh
TBOPYECKNMY OpraHu3aunamu. Pa3Butrie TBOPUECKUX MHAYCTPUiA TaKKe ABNAETCA
aKTyanbHOi 3agayeii Ans MHOTUX CTpaH. TpaguumoHHo CeBepHble cTpaHbl — [aHus,
®unnaugus, Ncnanans, Hopeervs u LLIBeuns — 3aHUMalOT MAMpYioLLee NONOXKeHNe

B chepe Au3aiiHa U KpeaTuBa. B 3TUX CTpaHax CyLecTByeT HEMano NpUMepoB yCneLHbIX
MHMULMATKB B cchepe TBOPYECKNX UHAYCTPUIA. BOT HEKOTOpbIE MPUMepbI KPeaTUBHbIX
opraHusauuit, eicTBYOLMX HA NOCTOSHHON OCHOBE UK B PaMKax NPOEKTOB:

® yHuBepcuteTbl CeBepHbIX CTPaH;

opraHu3sauuu, COAENCTByOLME PA3BUTUIO MHHOBALWIA;

XenbcuHcKkas nabopatopus gusainHa (PuHnaHama);

«XenbCUHKM — cToNMua ansaiHa 2012» (PuHnaxams);

CoBet MuHucTpoB CeBepHbix CTpaH, nporpammbl Nordic Innovation u Kreanord;
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® Generator, LWBeackue TBopueckue unayctpun (Weeuyus);
® (KO, LeHTp KynbTypHOI 1 cOObITUIHOM 3KOHOMUKM (JaHns);

® oTAenbHble KOMNAHUW, KOHCYNbTaHTbI, U3aNHEPbI, XYAOKHUKM, CNELManmncTb
B cthepe MHDOPMALMOHHBIX U KOMMYHUKALVOHHbBIX TEXHONOTUIA U T. A.

Mozpo6HY0 MHGOPMALIMIO O TBOPYECKMX OPraHM3aLmax 1 MHuumMaTueax CeBepHbIX CTpaH
MOXHO HaNTU HA COOTBETCTBYIOLLMX CaNTax.

TBopyecKas AeAaTeNlbHOCTb BCErAA HAXOAUTCA B NPOLLeCcCe Pa3BUTUSA U USMEHEHWA.
AKTyanbHbIMM Ha CEroAHALLHMNI AeHb ABNAIOTCA CeAyiole TeHAEHUUM U Npobnembl:

® Oynyuiee TBOPYECKUX MHAYCTPUIA U TO, KaK OLLEHUBAETCA UX eATENbHOCTb
B CTOMMOCTHOM BbIPAXKEHUM U C TOYKM 3peHns obLecTBeHHOro 3HavyeHus (Yto
AB/AETCA LeNblo TBOPYECKMUX UHAYCTPUIA: TBOPYECTBO UM IKOHOMUYECKAs BbIrosa?);

cobniofeHne NpaB 1 0XpaHa TpyAa TBOPYECKUX AeATene;
co3AaHve NHHOBALMiA 1 HayYHO-UCCNIeA0BaTENbCKAA AATENbHOCTb;
uncdpoBas cpesa 1 ee BAMAHUE HAa IKOHOMUKY;

TeneBuaeHUe, KNHOMHAYCTPUS, POTOUCKYCCTBO, M 6ECNPOBOAHbIE U LUGDPOBbIE
nnatopmbl Nepeaayn AaHHbIX;

Urpbl;

3NEKTPOHHbIE KHUTU: LMK B3aUMOAENCTBUSA pa3paboTuMKoB, n3aarteneii,
3NEKTPOHHbIX NNaTopPM 1 KOHEYHOro noTpebuTens;

® VHTeNNeKTyaNbHasA CO6CTBEHHOCTb, B 0COHEHHOCTU, KONMUPAIT, 3aKoHoaaTeNbHaA 6asa
B chepe 3awWuTbl aBTOPCKOrO NpaBa;

® 1MLEH3MPOBaHNE, UCTOYHUKU MHDOPMALMM C OTKPLITBIM A0OCTYMNOM, 3aLMTa OT
MH(OPMALMOHHOTO NMPATCTBA;

©® MeHeKMEHT B cchepe MHTeNNEKTYabHO COGCTBEHHOCTH.

Pa3Hoo6pa3ue B3rNAL0B HA 3HAYEHUE UHTENIEKTYaNIbHO
coOCTBEHHOCTW. [[paBO UHTENNEKTYaNbHOM COOCTBEHHOCTH

B nocnegHue rogbl npu aHanuse hMHaHCOBbIX NOKa3aTtenei yaensieTcs BHUMaHve NoHATUAM
VIHTENIeKTYalbHbIX aKTUBOB U UHTEIEKTYaNbHOIO Kanutana. HTennekTyanbHblii

KanuTan ABAseTcs YacTbio HemMaTepuabHbIX aKTUBOB KOMNaHuu. Kak nokasbisaet
NpaKTUKa, MHTeNNeKTyanbHbI KanuTan MOXeT BKNo4aTh B cebs TexHu4Yeckue hakTopbl:
Hayu4Hble Pa3paboTKu, NATeHTbI, KONUPANT 1 Apyrie HOPMbl 3aLLUUTLI UHTENIEKTYANIbHOM
cO06CTBEHHOCTU, NY6AMKALMM, HOBblE TEXHONIOMMM 1 METOAbI UCCIEA0BAHUA, pPa3paboTKu
NpoAyKTa 1 ero npon3BoAcCTBa, HABbIKM OLEHKU pe3ynbTaToB U TECTUPOBAHUE.
Kommepueckue hakTopbl 06beANHAIOT B cebe Ha3BaHWe OpraHu3aLnm U BO3MOXHbIE
TOProBble MapKu, aBTOPCKOE NPaBo, a TAKKE MAPKETUHIOBbIE CTPATErMU U PEKNAMHbIE
Hoy-xay. [lpyrve (akTopbl BKNIOYAKOT HOY-Xay B cthepe MeHeAKMeHTa, h1HaHCOBble
HaBblKMH, I/IH(bOpMaLLI/IOHHbIe TexHonoruu, 6a3bl AAHHbIX, NOBbilLIeHNe KBa]'II/I(bVIKaLI,I/IM,
OTHOLUEHUSA C NOTPEBUTENSIMU, COTPYAHUYECTBO U NAPTHEPCTBO, 0becneyeHre KayecTea
NpoAyKTa, HaBbIKM PaboTbl B KOMaHAE, LIEHHOCTU, KOTOPbIX MPUAEPHKMBAETCA OpraHnU3auums,
KoHUMAeHUMaNbHOCTL MHGOPMaLMKM U NpoLeaypbl o obecneyeHnio 6e30nacHoCTy.
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WHTennektyanbHas COOCTBEHHOCTD, 3a4acTyto COBMECTHO C Hay4yHO-UccnefoBaTeNbCKom
[eATeNbHOCTbIO, NpeanaraeT 60/1bLLINE BO3MOXKHOCTYU ana 6M3Heca, KOTOpble
OCHOBbIBAKTCA Ha cneayouiem:

@ nateHT (TeXHMYECKOE pelleHue);
TOproBas Mapka, 6peHz (CMMBONNKA, HaVMeHOBaHNe);
KonupaWT (06 BEKT NCKYCCTBA, NPOrpaMmMHoe obecneyeHue);

HOY-xay, cekpeT pupmbl (KOHGUAEHUMaNbHAsA UHDOPpMaLu);

meToa 6usHeca (Becb GU3HEC UM €ro YacTb KaK NpoLecc Npon3BoACTBa, HayyHo-
TeXHUYecKan AeATenbHOCTb, TECTUPOBAHUE, CbIPbe, TOTUCTUKA, OHNTaH-onepauuu,
B2B 1 B2C, opraH13auuoHHble 31eMeHTbl U ap.).

BayHO OTMeTUTb, YTO pasnunyHble KOM6VIHaLI,VIVI YKa3aHHbIX CbOpM MHTENNEeKTyanbHOM
Co6CTBEHHOCTM AalT Gonee CUNbHYIO 3alUUTy ANnA opraHnusauum u 60/bLLINE BO3MOXKHOCTY
ANnA pa3suUtTnA 6u3Heca.

[nst MHOTVX opraHu3auui cepbl TBOPYECKMUX UHAYCTPUIA KONMUPANT MMeeT 0coboe
3HadeHue. KonupaiT — 370 ogHa 13 hOpPM 3aLUMThbl MHTEIEKTYaNbHOM COGCTBEHHOCTH,
KOTOpas 0XpaHAeT OpurMHabHbie NPoVU3BeseHIs aBTopa B cchepe nuTepatypsl,
APaMaTyprum, My3blKi, a TaKXe XyL0KeCTBEHHbIE NPOMU3BELEHIs, TAKMNE KaK CTUXM,
pOMaHbl, KUHOUIbMbI, NECHU, KOMMbIOTEPHbIE MPOrPAMMBbI 1 APXUTEKTYPHbIE
COOpyKeHUs. B ciiyyae Konupaiita aBTOpCKOe NPaBo BCTYNAET B CUY HEMEANEHHO Mo
3aBeplueHnyn paboTbl Haj NpousBeseHneM. B MOMEHT, Korja Bbl NuLIETe, pucyeTe uim
BbIKNafbiBaeTe B VIHTEPHET CBOE NPOU3BeAeHNe, OHO YIKEe HAXOAUTCS MOA 3aLuUToM
KonupaiTa 6e3 Kakoii-1Mbo cneumanbHoi 3aABKU UK pelleHns MateHTHoro Gopo. [ns
60MbLIMHCTBA APYrUX DOPM UHTENNEKTYaNbHOM COBCTBEHHOCTH, TAKUX KaK NaTeHT uiun
TOBapHbIil 3HaK, Ans NONyYeHUs npas TpebyeTcs HanMcaHue 3asBKU U ee nociegyollee
opobpeHue.

[naBHas uenb Nto6oii naen nnm n3obperTeHms — cosgaHme KOHKYPEHTOCNocoGHOro
NPOAYKTa UAK YCIYTU, KOTOPbIE MOTYT CTaTb 3KOHOMUYECKM ycnellHbiMU. OLeHKa
LLeHHOCTM 1306 peTeHNs NPeaCTaBAAETCS CIOKHOMN, B 0COBEHHOCTM 10 MOMEHTa
NpoK3BOACTBA M NOC/eAYHoLLEero MapKeTHra. MOXHO BbIA€NUTb OCHOBHbIE METO/bI
OLIEHKM CTOMMOCTY: METOZ 3aTpart, METOA YMCTON CTOMMOCTU U METOA PbIHOYHO
CTOMMOCTM. 3a4acTyl0 HaAex /bl U306peTaTens Ha yCNeLHOCTb ero n3o6peTeHns pylarcs,
€C/I OH He MOJyYaeT NaTeHT, n306peTeHne He BbINOHAET OXUAAEMbIE PYHKLUM,

3aTpaTtbl Ha NPOM3BOACTBO CTAHOBATCSA C/IUILIKOM BbICOKMMU, MPOAYKT NIOX0 NPOAAETCS,
OTCYTCTBYET IMLEH3NOHHASA NOALEPIKKA, KOHKYPEHTbI BbIBOASAT HA PbIHOK HOBbIN NPOAYKT,
“MeloLmMii 6onblue NPerMyLLecTB.

Mpw oueHKe N306PETEHNS UM NPOAYKTA MHTENNEKTYaNbHON COBCTBEHHOCTY BaXKHO
YyUYUTbIBATb BCE aCNeKTbl. HEKOTOpPbIe N3 HUX MMEIOT TOYKM CONPUKOCHOBEHUSA,
HeKoTopble — HeT. Cpean Hux:

® >KOHOMMYecKas npupoaa: hrHaHCOBas BbIroaa, passutue NpUbbIbHOCTH,
CTabUNbHOCTb U Ap.;
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@  CcouuanbHOe 3HaYeHue: yBaXKeHe K NPOAYKTY CO CTOPOHbI 061LEeCTBa, ero NpecTx,
3HayeHue Ans Nojen, penyTaums, pacnpocTpaHeHme 1 ynydiieHne 61arococTosHUs
HaceneHus;

[ J 06LI.I,ECTBEHHaﬂ 3HAaYNMOCTb: 3KOHOMUYECKaa aKTUBHOCTb, NpeaNnPUHMUMATENbCTBO,
3dHATOCTb HaceneHus, Hanoroeble NOCTynaeHunA, KOHKVPEHTOCHOCO6HOCTI> Ha
MNUPOBOM pPblHKE, 6N1arococTosiHe HaceneHus B uenom.

{Pa3BVITVIe WHHOBAUWU N BbiBeAEeHME Ha PbIHOK

KntoyeBble 3Tanbl CTaHOBNEHUA M3o6peTeva KaK KOMMepYyeCcKu yCI'IeLLIHOVI WHHOBaALUU
TaKOBbI:

® nnaHupoBaHue (TexHMYeckas pa3paboTka, CPOKM UCNONHEHUS, HOPMUPOBaHUE
6u3Hec-moaenu, onpeaeneHue GrUHaAHCOBOW COCTABAAIOLLEN);

® oueHKa (HoBU3HA N306peTeHns, onpeaeneHmne NPas UHTENIEKTYanbHOM
COGCTBEHHOCTU, NOTEHLMAN PbIHKA, TEXHUYECKNE 0COBEHHOCTY U3aenis, OLeHKa
yCnewHocTn 6usHec-moaeni);

@ 1Cnonb30BaHMe NPaB UHTENIEKTYabHOWM COGCTBEHHOCTU, HAaNnpUmep, nosyyYeHue
nateHTa (cTpaTerus UCnonb30BaHWA NATEHTa, AENCTBME NATEHTA HA MECTHOM U
MeXLyHapOAHOM YPOBHSIX);

® pasBuTHeE NPOAYKTA (TEXHUYECKOE UCMONIHEHWE, BbIMYCK, U3BNEYeHIe NpUbbIN);

® MapKeTUHT U KoMMepuuanusauusa (cobcTBeHHOe NPOM3BOACTBO MU NNLLEH3MPOBaHNE,
NpoaBUMXeHWe 1 NpoJaka NPOAYKTa Ha MECTHOM U MeXAYHapOAHOM YPOBHSX).

Bce BblwenepeyncieHHble 3Tanbl TPeGyioT NpUBAeYEHUs CNeuuaniucToB, GUHAHCOBbIX
PEeCypCoB 1 rpamMoTHOIO MeHeMKMeHTa. HeobX0AMMO OTMETUTD, YTO KaM[bli U3 3TanoB
HaCTOATENbHO TPebyeT rocyAapCTBEHHOMO U YacTHOrO hUHaHCMPOBaHUsA. TemM He MeHee,
BCE MPOEKTbI, CBA3aHHbIE C U306peTeHreM HOBOTO NPOAYKTa, Pas/inyHbl 1 3aTPaThl HA UX
pa3paboTKy BapbupyHOTCS. 3a4acTyio 3TO MPOUCXOANT B 3aBUCUMOCTM OT X NOTeHUMaNa Ha
MEeCTHOM 1 3apy6eXKHOM pbIHKax.

{I'Ionyqume npuébinm

B MapKeTuHre n npouecce Kommepuuanmsaummn VI306PETEHVIFI npaBa Ha ero
3KCnayaTaumio npnHagnexar snagenbly M306peT€‘HVIF|. Cpean Hanbonee YacTbix
a/ibTEPHATUB UCMONb30BAHUA M306peTeHVIFI:

NPOV3BOACTBO N306PETEHMSA HA TEKYLLEM UM HOBOM MPEANPUATUN;
NnLEeH3MpoBaHue U Apyrue hopmMbl Nnepeaayn TEXHONOrUH;

[ J

o

® cornalleHns o NnapTHepCTBe;

® npuobpeTeHne N306pETEHNs, TOProBble COMNALLIEHNS;
[ J

KOM6MHaLI,VII/I Bbllenepe4yncneHHbIX aibTepHaTuB.

(daKTMyecKas 3IKOHOMUYECKas LEHHOCTb UAen, U300peTeHns U MHHOBALUM MOXKET ObITb
onpeaeneHa ToibKO NOCe NPUHATUA TOTO UAW MHOTO BU3HEC-peLleHmns No Co3AaHuIo
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yCMewHoro NpoAyKTa unm ycayru. Npu 3TomM NpaBo VHTENNEKTyanbHOWi COBCTBEHHOCTH
OyneT MMeTb BbICOKOE 3HauyeHe B 11060 TouKe 3eMHOro Wwapa. Micnonb3ys coBpeMeHHble
TEXHONOINU, MHTENNEKTYaNbHbIA KanuTa, MHbIMK CI0BaMK, YeNl0BEeYeCKne pecypcsl,
HeM3MeHHO CO3/aeT HOBble TBOPYECKMEe MPOAYKTbI U METOAbI, KOTOPbIE UMELT
NnepBOCTENEHHOE 3HaYeHe Ans KOMNaHUM U X KOHKYPEHTOCNOCOGHOCTM. ITO
yTBEPXAeHMe BEPHO A1 KOMNAHUK N06Oro pasmepa: KpynHoi, cpefHeii U ManeHbKOiA.
TBOPYECTBO, NATEHTbl, KOMUPAMIT 1 TOBAPHbIE 3HAKM CMOCOBCTBYIOT YCMELWHOCTH
KOMMaHWii, UMeLLMX LeHHble 6peHabl. CyllecTByeT MHOXECTBO NMPUMepOB TOro, KaK
ManeHbKWNEe KOMNAaHWUK A0CTUranu ycnexa B HebonbLmx macltabax.

{Bbmo,qbl

TBOpYECKUEe NPOAYKTbI U YCIYTH, B OCHOBE KOTOPbIX JIEXAT HOBbIE M306peTeHus u
KOTOpPbI€e CBA3aHbl C MOHATUEM MPaBa MHTENIEKTyalbHON COBCTBEHHOCTH, OKa3bIBaOT,
HEeCMOTPSA Ha MHOXECTBO 3TanoB Pa3BUTUA U CBA3aHHbIE C 3TUM TPYAHOCTH, CUbHOE
BUSHVE Ha NPEANPUATUE U €r0 KOHKYPEHTOCMOCOOHOCTb, YCNeX, Pa3BuUTUe, a TaKke
nepcoHan. MpeanpusaTns 06s3aTeNbHO JOMKHbI Pa3BUBaTb MHHOBALMOHHYIO AeATENbHOCTb
ANs CO34aHuUs NPOAYKTOB U ycayr cdhepbl TBOPUECKUX UHAYCTPUiA, CBOEBPEMEHHO
0CBamBaTb U pa3BMBaTb 3TW UAEN U NOb30BATb UX B AOJIFOCPOYHON NepCreKTuBe,

a He TO/NbKO [/ BbIXOAA U3 KpU3uca. B ¢BA3M ¢ CyLLeCTBYOWMMY BO3SMOXHOCTAMM
KOMMYHUKaUUii 1 06LIMPHON MEXAYHApOAHOM CeTU COTPYyAHMYECTB c6op 1 3pdeKrTuBHOE
“cnonb3oBaHue MHGOPMaLMM CTAHOBUTCA BaKHee, YeM Kora-nnbo paxee.

M306peTeHus M MHHOBALMU CErOAHSALIHEr0 AHA AOMKHbI MOABNATLCA HA PbIHKE 3aBTPa YTPOM.
B NpoTMBHOM C/ly4yae KOHKYpPEeHTbI OYyT 3aBOEBbIBATb PbIHKW NepBbIMM!
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AH [l. OKEP-BAYM

Mazaucmp nonumudeckux Hayk, MBA
Ynpasnsatouwuli dupekmop
- ¢uHckoli cemu 6usHec-aHzenos FiBAN,

®duHnaHous
* www.fiban.org

AEATE/IbHOCTb ®UHCKOW CETU BU3HEC-AHTEJIOB
Mo PASBUTUIO TBOPYECKUX MHAYCTPUN

®uHckas ceTb 6usHec-aHrenos FiBAN o6beanHseT 6onee 300 MHBECTOPOB, YTO fenaet

€€ OIHMM U3 CaMbIX KPYMHbIX c006LiecTB 6U3Hec-aHrenos B EBpone, a BO3MOXHO,

B MUpe. Hawa 3ajaya — cTaTb NOCPeAHUKAMU MEXAY KOMMNAHUAMU, HAYMHAKLWUMY

CBO BU3HEC, 1 YaCTHbIMU UHBECTOPaMu. [ paboTsl B AaHHOI cchepe Ham HeobXo[MMO
HaxXOAWTb NepPCreKTUBHbIE MHHOBALMOHHbIE uaeun. Takum 06pa3om, KpeaTMBHOCTb
MPOEKTOB CTAHOBUTCA HEOOXOAMMBIM YCIOBMEM MX pa3BuTus. Jlobas KomnaHus, Kotopas
CTPEMUTCSA K CO3AaHMI0 HOBOTO NPOAYKTA, HYXAAETCs B TBOPYECKOI COCTABAALLElN CBOEN
LeATeNnbHOCTH.

KpeaTuBHOCTb HeobXoAMMa Npy CO3AaHNU TEXHUYECKON HOBUHKM, KOTOpPas, Kak
HageloTcs pa3paboTumKy, B JanbHEWeM NonyynT nateHT. Ho ewe 6onblue KpeaTMBHOCTb
HYXHa, Korfa pa3pabaTtbiBaeTcs NPoOAYKT UAU yCyra, KOTopas He MOXET OblTb
3anaTeHToBaHa. bpeHa — 3To TaKas e 3aluTa, CBOEro PoAa NaTeHT ANs yCIyrv uau
6usHec-mogenu. U B cnyyae, Korga Ans KOMNaHUM HEBO3MOXEH NyTb IUAEPCTBA

B TEXHUYECKOM MNaHe, NojiydyeHus naTeHTa uav NpasoBoM 3alWuTbl CBOEH MOAeNM,
eMHCTBEHHBIN cnocob pa3BuTMA BU3Heca — 3T0 Co3AaHue AeliCTBUTENIbHO XOPOLLO
y3HaBaemoro 6peHza. A Ansi 3TOro Kak pa3 Heo6Xx0AMMa KpeaTUBHOCTb. K npumepy,
LLIBeums cTana noucTuHe nugepom cpesn CeBepHbIX CTPaH, KOTOPbIA CO3AaeT 1
npoaeuraet 6pexzpl B chepe moapl U pa3pabatbiBaet uaem ans hopMuMpoBaHUs CTUNS
XU3HW. B TO e Bpems TaK Ha3blBaeMblil «CEBEPHbIN AN3aNH» ABNAETCA CUNbHbBIM,
y3HaBaembiM GpeHAom, a B CeBepHbIX CTPaHax pa3BUBAETCA 6O/bLIOE KONMMYECTBO
MHOroo6eLLaLmx KpeaTuBHbIX NpeanpuaTuil. Bo Bcakom cnyvae, GuunaHamsa u LWseuyms
MOKa elle JeMOHCTPUPYIOT HeCMeLUHbIA MPOLEecC NepexoAa oT GyMaXHOro Nporn3BoAcTea
(a TaKkKe MaLWMHOCTPOEHMA U MaTannoobpabaTbiBatoLLeit NPOMbILLIEHHOCTH)

K 3KOHOMWKE, 0CHOBAHHOM Ha Pa3BuTIM chepbl YCYr, BbICOKOTEXHONOMNYHBIX TOBAPOB
1 HOBbIX TBOPYECKUX NPEANPUHUMATENBCTB NPEUMYLLECTBEHHO B TAKUX OTPAC/AX, KaK
IT, A¥3aiiH, anbTepHaTUBHASA 3HEPreTUKA U XUMUYECKOEe NPOouU3BoACTBO. CeBepHbIM
CTpaHaMm KpaiHe BaxHO ObITb InepamMu B HOBbIX HanpasneHusx 6usHeca. Moatomy
Ham He0OXOAMMO He TO/bKO ycnewHo paboTaTb B 3TUX HaNpaBNeHUsX, HO U BbIXOAUTb
Ha MeXAyHapOAHbIii PbIHOK. BbiCOKMeE 3aTpaThbl Ha NepcoHan onpeaenstoT BO3MOXKHOCTH
KOMMNaHUi: NPOAYKLMA LOMKHA UMETb BbICOKYHO A06aBNEHHYI0 CTOMMOCTb, B IPOTUBHOM
C/lyyae OHa He CMOXET CTaTb KOHKYPEHTOCNOCOBHOM Ha robanbHOM YpoBHE.
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BO3MOXHOCTU A4S Pa3BMTUSA KOMMNAHWUN CO3Aa0T COYETAHNA BbICOKUX TEXHOMOTUN,
KpeaTyBHOIO NOAXOAA U BbICOKOKAYECTBEHHbIX AM3aiHEPCKUX peLleHuid.

FiBAN aKTMBHO COAe/CTBYET CO3AaHMI0 OPEHAOB B TaKUX cdhepax, Kak MoAa,
racTpoHoMUs, fM3aiiH MHTepbepa 1 06pas xu3Hu. B mae 2013 roga mbl NnpoBenu

oueHb ycnelwHoe meponpuatue «CocrtA3aHne anu3anHepoB»?, Ha KOTOPOM MONOAbIe
Aun3aiiHepCcKye KOMMNaHWM Aenanu npeseHTaumm ans MHBeCTopoB. [l0BONbHO MHOTO
MHTEpPEeCHbIX KOMMNaHWi 3apoaunNoCh B cpefie TBOPUYECKUX UHAYCTPUI, OAHAKO CKOPOCTb
pa3BUTUA 3TUX KOMMAHWI HeaocTaTtouHa. B aectButensHoctn FiIBAN n ®unnavans
CTaNIKMBAIOTCA C 3TOV Npobiemoii B chepe NpeanpuMHMMATeNbCTBA B LiesIoM. T0TOBHOCTb
pacTv ¥ pa3BMBATLCA Y KOMNAHWI CIMLWKOM Mana no npuymHe HerMbKOCTM pbiHKa TPYAa,
BbICOKMX 3aTPaT M HANOroB, @ TAKKe KEeCTKUX HOPM M MpaBuA ANA TeX, KTO HaX0AMTCA Ha
nyT1 K 6aHKPOTCTBY. Ham Hy}HO 60sible PacTyLWmMX KOMNAHWUIA 1, B 4aCTHOCTU, B CEKTOPE
TBOPYECKUX UHAYCTPUIA, ANA KOTOPbLIX PbIHOK HOCUT rNoGanbHblii Xapaktep. Mbl A0MHHbI
6naroaapuTb KpynHble WBeacKue GpeHabl B cepe An3aiHa v CTUAA 3@ MONYYeHMEe HOBbIX
KpeaTuBHbIX «3Be34». Mosioable MHHOBaTOPbI HabntlogatoT (a 3a4actyio 1 paboTaior)

B 3TMX 60/1blIMX hMpPMax U BUAAT, KaK Te pa3BuBaloTCA. 3aTeM HabnoAaTeNnm ucnonb3yioT
NoNyYeHHbIe 3HAHWUA ANs COOCTBEHHOIO pasBUTUA. B ®UHAAHAMM Mbl OLLyLLL@EM HEXBATKY
TAKOro «yHUBEpPCUTETa», KOTOPbIA NPOLAY MONOAbIe An3aliHEPLI B KOMNaHUy Hennes

& Mauritz2. 3Ty MbIC/1b HEJaBHO 03BYYWI PYKOBOAMTENb TEKCTUIIBHOTO NPEANpUATUA
OuHNAHAUM, OTMEYas NOTPEOHOCTb BO BAOXHOBAAILMX 6ONbLIMX yCNewHbIX 6peHaax.
OHY cyKaT NPUMEPOM TOT0, KaK MOABAAIOTCA KPYMHbIE U yCMelHble OpeHsbl

B HEOOMbIIMX CTPAHAX, M HAMOMUHAIOT O TOM, YTO MbIC/IUTb B OM3HECE HaA0 MaclITabHO
Unu He fymatb 06 ycrnexe Boobuye.

OpHoit 13 rnaBHbix 3agay FiBAN aBnsetcs co3faHne CMHAMKATOB MHBECTOPOB, A0CTAaTOYHO
CUNbHbIX ANA TOTO, YTOObI NOAAEPKUBAEMbIE UMW CTAPTAMNbl CTAHOBUIUCH KPYMHbIMM
MEXAYHapOAHbIMU KOMMNAaHMAMU. Mbl TaKKe paccMaTpuBaem UAeto co3iaHus, 0Co6eHHO
B KpeaTBHOM CEKTOpe, TaK Ha3blBaeMbIX «BOMHbIX CUHAWKATOB». COrnacHo npmMHuMnam
TAKOro CMHAMKATA HECKO/bKO AN3aiiHepoB, CTPATanos unu 6peHL0B 06 beANHATCA
BMecTe U pUHAHCMPYIOTCA rpynnoii MHBecTOpoB. KOHeYHo, KaXabli Au3aiiHep — 3T0
TBOpeL, KOTOPbI 3a4aCTy0 X04YET 3aHMMATbCS CBOUM COOCTBEHHbBIM Ae/10M, OAHAKO
KOMNaHMs MOXET 00beANHUTL CPa3y HECKObKO GpeHZ0B 1 NPOAYKTOB, YTO faeT
NpenMyLLecTBa KaXA0MY U3 HUX: YCUEHHbI MAapPKETUHT, KaHalbl MPOAaX, a TaKke
nccneoBaHus v passuTue. Takas 06beguMHeHHas KOMNaHUA Becbma rnojesHa npu
peleHnn agMMHUCTPATMBHbLIX BONPOCOB, pacnpeseneHny hMHaHCUPOBAHUSA 1 PAa3HOTO
poaa copmanbHOCTAX (T. €. BONPOCax, C KOTOPbIMU TBOPYECKIME NIOAN PELKO XOTAT

umeTb aeno). OgHum cnosom, FIBAN aKTMBHO cTUMYAMpPYeT co3naHue 6osiee KPynHbIX
KpeaTuBHbIX PUHCKMX KOMNAHWUIA, BAOXHOBASAA MONOAbLIX NpeanpyvHUMaTeneil aymatb
MacliTabHo 1 06beanHASA UX ANA BbIXOAA HA MEXAYHAPOAHbIA PbIHOK.

! 34ecb: KOHKYPC NPOEKTHBIX NPEeANOKeHNA, NPEA0CTABNAEMbIX UHBECTOPAM C LLe/bI0 MOJyYeHus
npuésinu.

2 KomnaHus H&M wnpoKo 13BeCTHa He TOIbKO B CKAHAMHABCKUX CTPaHaXx, HO M BO MHOTUX permoHax
MUPA KaK OAWH 13 NAEPOB B chepe MOAHO OAEXAbl 1 aKCecCyapos.
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HakoHeu, B KayecTBe AONONHUTENbHON AEATENLHOCTM NO PA3BUTUIO CEKTOPA TBOPYECKUX
WHAYCTPUI Mbl ULLEM HOBbLIX MHBECTOPOB (OM3HEC-aHTe0B) CPeaU KEHLUMH 1 MONOAEKM,
KOTOpble MOMU 6bl TPUCOEANHUTLCA K Hallei ceTu. KpynHble ceTu GU3HEeC-aHrenoB, Takue
Kak FiBAN, foMKHbI paclMpATLCA U 0XBATbIBATh Pa3NYHbIX y4aCTHUKOB. HBECTOPSI
CKJIOHHbI BKNaAbIBaTb CpefCcTBa B chepbl, KOTOPble MHTEPECHBI UM JINYHO, A TaKKe

B 06N1aCTH, rie OHU UMEKT ONbIT PaboThbl U 1eATENbHOCTb KOTOPbIX OHM NOHUMAIOT.
TUNUYHBIA MHBECTOP — 3TO MYXUMHA, MHXeHep cTaple 50 net, 3apaboTaBLumii cBoe
COCTOsIHME, CAenaB Kapbepy B 06n1acTv TexHonoruii. oatomy oH 6yaeT MHBECTUPOBATbL

B CTapTansbl, CBA3aHHble C MHPOPMALMOHHBIMU Y KOMMYHUKALMOHHBIMU TEXHONOTUAMM.
I3meHeHuWA LOMKHbI NPOU30INTH, KOrAa NOAPACTET HOBOE NOKO/eHe NHBECTOPOB.

A Ansi BAIOXHOBEHMA HAM HYXHO HEeCKONbKO nctopuin ycnexa! CerogHsa eAMHCTBEHHOTO
npumepa «MaprmeKkKo» yxe HefoCTaTouHo. [laBaiiTe faAnM KPeaTUBHOCTM LWAHC, U KaK
noTpeduTenu, u Kak MHBECTOPbI!

06 accoumaumu FiBAN

OcHoBaHa B 2010 roay.
Hekommepueckas accoumauus, puHaHCMpyeMas 3a CYeT ee Y4aCTHUKOB.
B accoumauumio FiBAN BxoanT 300 chmsnyeckux nuy u 20 opraHmsauui.

Co3paHuve accoumauuy NPOXoAMI0 NpU NoaaepkKe UHCKOro He3aBUCMMOTO
¢oHaa Sitra.

OcHoBHble 3agaun FiBAN cnepytowme: Bo-nepBbixX, accoumaLmsa — 3T0 MOCTUK,
KOTOPbIiA CBA3bIBAET NPEANpPUHMMaTENein n MHBeCTOpoB. Bo-BTopbix, FIBAN
npeAnaraeT MHOXeCTBO CEMUHAPOB 1 TpeHuHroB. U B-TpeTbux, FiBAN — 310
opraHu3auus, 1066u1pyioLLas MHTEpPeCchbl YacTHbIX UHBECTOPOB B DuHAAHAUN.

Kawaplin mecau FiIBAN npoBoauT KOHKYPCbl, Ha KOTOPbIX NpeAnpuHUMAaTEN MOTyT
npeacTaBUTb eATENbHOCTb CBOEM KOMMNAHMM NOTeHLMaNbHbIM MHBECTOPAM.

B 2012 rogy unenbl FIBAN nuBectvpoBanu ot 14 go 30 M/iH eBPO B pa3Butue
HaYMHAOLWMX KOMNAHWNA.

B HacToAwmin momeHT nepcoHan accounaunn FiIBAN HacunTbiBaeT 4 COTPYAHUKOB.

3 CM. BblLwe.
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MPOrPAMMA KREANORD INVESTORS:
COKPALLASA PA3PbIB MEXAY TBOPYECKUM
NMPEANPUHUMATESIbCTBOM W BEHYYPHbBIM KAMWTAJIOM

Mouck unHaAHCUMPOBaHMA NPU3HAH OAHUM M3 KNIOYEBbIX HaNpaB/ieHW B peannsauymm
pacTyLiero noTeHuuana TBOPYECKUX UHAYCTPUIA. ITa 3aa4a B HACTOsALLEe BpemA
paccmaTpuBaeTca C HECKONbKUX NO3ULMIA B perMoHanbHOM, HaUMOHANbHOM U
MexayHapozHoi nonutuke. Mporpamma «KreaNord Investors» ABnseTcs HOBbIM
JOMNONHEHVEM K CEBEPOEBPONECKOMY COTPYAHUYECTBY B LieNIAX YCKOPEHUA pocTa

B TBOpYECKMX oTpacnax. OHa npu3BaHa NIMKBUAMPOBATb Pa3pbiB MeXAy TBOPYECKUM
npeanpUHNMATENIbCTBOM Y BEHYYPHbIM KanuTanom B pernoHe CeBepHbIX CTPaH.

TBOpYECKUE NHAYCTPUM — 3TO PacTyLLMii ceKTop, nprobpeTatowuin Bce 6onee cunbHoe
BIMAAHME HA €BPOMENCKYI0 U IM0o6anbHy0 IKOHOMUKY C TOUKM 3peHUsA CO34aHNs
pa60tw|x MeCT, pa3BuTua npeagnpuHnmatenbCcTea, pocrta u VIHHOBaLI,I/II7I. TBopqecxme
MHAYCTPUM CMOCOBCTBYIOT CO34aHMI0 HOBbIX NMyTei KOMMYHUKALMK, HOBbIX CNOCO60B
B3aMOAENCTBISA, HOBbIX CNOCO60B pa3eieyeHuns, HOBbIX CNOCOGOB 06yUYeHMs 1 He

B NMOC/€AHI00 0Yepeab — HOBbIX CMOCOBOB BeaeHus Bu3Heca.

Ho Kak pblHOK KanuTana pearmpyer Ha U3MeHeHuUs, NPOUCXoAsLMe Gnarogaps
pa3BUBAOLLMMCA TBOPYECKUM UHAYCTPUAM? HEKOTOpPbIe 1CCNef0BaHUA NMOKA3bIBaAIOT,
YTO CYLLECTBYET Pa3pbiB MeXAY TBOPYECKMMU KOMNAHUAMU U BEHYYPHbIMU OHAAMY.
Crapas duHaHcoBas MHbpacTpyKTypa, npucnocobneHHas Ans yCaoBUii MHAYCTpUanmsma
U Hay4YHO-TEXHUYECKUX UHHOBALMIA, HE NPEeACTABAAETCS NOAXOAALLENA ANs AUHAMUZMA
pacTyLyX UHAYCTPUIA.

q)aKTOpr p,erI/IIJ,I/ITa WHBECTULUA B TBOpPYECKMEe NHAYCTpUun:

® uHBeCTOpbI, cneunanusnpytoLmecsa Ha Cbl/lHaHCI/IpOBaHI/IVI NMPOEKTOB Ha PaHHUX
CTaanAax, 3a4acTyro, HaxoaAT C/IMWKOM PUCKOBAHHbIM y4acCThe B NPOEKTAX B BbICOKO
AWHAMUYHbIX TBOPYECKUX CEKTOPAX.

® BEepOATHOCTb BO3HUKHOBEHMSA A3bIKOBbIX MW KYNbTYPHbIX 6apbePOB: TBOPYECKME
npeanpyUHUMATENN U UHBECTOPbI, BO3MOXHO, FOBOPAT Ha pasHbiX A3blkax. Cyliecteyer
TakXe npeaybexaeHune o npeobnagaHny HEKOMMEPYECKOTO MbILLIEHUS Cpeau
TBOPYECKMX NPeAnpUHMMATENei, HO 3TO MPEANONOXKEHNE HE NOAKPENIEHO HUKAKUMK
thaktamu;
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® ynocneaHee, HO He MeHee BaXKHOe, 3TO BO3MOXHOE CyLL,eCTBOBaHME CTPYKTYPHbIX
npensTCcTBUIA, B Buae c1aboii HOpPMaTUBHO-NPaBOBOM 6a3bl, HEJ0CTAaTOYHON
MH(PACTPYKTYPbI AN MOOGUIBHOCTY 3HAHWI, HABbIKOB, CETEBbIX CBA3EN, KanuTana
U APYrUX pecypcos.

{KreaNord Investors

KreaNord Investors — 3T0 HOBbIVi MHCTPYMEHT NONUTUKK, HaNnpPaBNEHHOMN Ha BCe

TpM acnekTa npobnembl GrHaHCMPOBaHUA Ha TeppuTopum CeBepHbIX CTpaH. Krea-
Nord Investors cnoco6cTBYeT pacnpocTpaHeHnto MHGopmMaLmmn 06 MHBECTULMOHHbIX
BO3MOXHOCTAX TBOPYECKUX MHAYCTPUIN CeBepHbIX CTPaH Cpeamn NoTeHunanbHbIX
nusectopoB. KreaNord npegnaraet nnatopmy Ans npeseHTaLuy 1 NoMcKa napTHepoB.,
CTUMYNUPYeT YCTaHOB/IEHME B3aMMONOHMMaHua n gosepus. Kpome toro, KreaNord
Investors cofeiicTBYET YKPENIEHUI0 MEXAYHAPOAHbIX CBA3EM, 0OMEHY 3HAHUAMM

¥ HaBblKaMu, pa3BUTHIO NpodeccnoHanbHbIX CeTel U APYrux pecypcoB B pernoHe
CeBepHbIX CTpaH.

CkpuHwoT cainta www.kreanordinvestors.org

Hreaboad invesiors

HLVTAT PRIPYEENE ST weN SaraT

CLICK HERE
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{KaK 370 paboTaet?

MNpexpe Bcero KreaNord Investors — 3to cant www.kreanordinvestors.org, KoTopblii
ncnonb3yerca:

1. KpeaTMBHbIMU KOMMaHWUAMM B pernoHe CeBepHbIX CTPaH, 3aHUMALWMMUCA NMOVCKOM
(hrHaHcMpoBaHus;

2. VHBECTOpamu, ULLYLLMMU BO3MOXHOCTM 41151 UHBECTULWIA B TBOPYECKUX UHAYCTPUSIX.

CaiT hyHKLMOHUPYET KaK CTaHAapTHas CeTb BU3HEC-aHTeNoB: KpeaTMBHbIE KOMMNaHUM
MOTYT 3arpyaTtb Ha cepBep CBOM 6U3Hec-npoduib, B TOM Ynucie GU3HEeC-NNaH, NPoeKT
GropKeTa v onucaHue MHaHCOBbIX NOTpeBHoCTel. IHBECTOP MOXET NoAaTh 3asBKY Ha
UNIEHCTBO, NOC/IE YEro OH NOoJy4YaeT AOCTYN K 3arpyeHHbIM Npoduasm KomnaHui. YneHcTeo
1 MCNoNb30BaHWe ceTy 6ecnnaTHo Kak AN KOMNaHWiA, TaK U AN UHBECTOPOB.

Bce npodmnu coptupytoTcs koopavHatopamu (gatekeepers). AHanM3om 3asBOK
3aHumaetca [latckas accouuaums 6usHec-aHrenos (Danish Business Angel), obnaaatouas
HaAeXHon penyTauuei v 06LNPHLIMU CBA3AMM B JATCKOM MHBECTULMOHHOM CO00LIECTBE.
KoopavHaTopbl Be6-pecypca NpoBepsioT LOCTOBEPHOCTL NPeaoCcTaBieHHoM nHdopmayuu,
npexze yem oHa byaeT nepesaHa NoTeHUManbHbIM MHBECTOPAM, 1 obecneynBaioT
NOAAEPIKKY 3aABKM ONbITHbIM 3KCNEPTOM, NPEACTaBAAOLMM UHTEPEChl KOMNAHUU

B co00LecTBe MHBECTOPOB. [loBepue 1 COTPYAHMYECTBO NPUoBpPeTaloT KonoccanbHoe
3HayeHue B Bonpoce paboTbl ¢ uHBecTopamu. KreaNord Investors co BpemeHem nnaHupyet
MMETb B LUTATE OAHOI0 UM HECKOMbKUX KOOPAMHATOPOB B KaXKA0W U3 CKAHAMHABCKMX CTPaH.

MHdopmaums, ykazaHHas B 6usHec-npodune yacto sBnserca KoHDUAeHUUANbHOIA;
KOMMaHMUM PeKO roTOBbI 1eINTLCA CBOEI cTpaTeruneil, 61oaeTHOM NONUTUKOMN 1 T. M.

C IUMPOKUM CO0BLLECTBOM, BKIIOYAIOLMM NOTEHLMANbHbIX KOHKYPEHTOB. MiIMeHHO
noatomy 6usHec-npochmnm HegOCTYNHbI AN 06bIYHOTO NoceTuTens canta. UHdopmauus
0 HUX NPeAoCTaBAAETCA TONbKO 0406PEHHbIM aAMUHUCTPALMEl CaliTa UHBECTOPaM.

{Eon blle Yyem CauT...

KreaNord Investors, ogHako, 6onblie Yem Be6-caiiT. ITo Takke nnatopma Ans pasBuUTUs
6r3Heca 1 «co3peBaHUA» UHBECTOPOB B cchepe TBOPYECKUX MHAYCTPUii CeBepHbIX

cTpaH. B TeyeHue neta n ocenn 2013 KreaNord Investors npoBoaun Tak HasbiBaemble
«BcTpeun ¢ nusectopamu» Bo Bcex CeBepHbIX CTpaHax. Ha aTux cemnHapax TBOpyecKue
npeanpuHMMaTeny yyatcs paboTaTb ¢ GU3HEC-MOAENAMM, U3YUAOT BO3SMOKHOCTH
pacwupeHus 6usHeca 1 cnocobbl B3auMogeincTeus ¢ MHBectopamu. Kpome Toro,
npeanprHUMATENM NOAYYaT BO3MOXHOCTb BCTPETUTLCA U MO0BLLATLCA C MHBECTOPAMU,
HaxoAALMMKCA B MPoOLecCe MOMCKA BO3MOXHOCTEN ANA MHBECTULMIA. TN CEMUHApbI
ABNAOTCA BaXXHbIM UHCTPYMEHTOM 1A NOBbILEHNA 3HAUMMOCTH nMpoeKTa. OHU He TONIbKO
CNy}KaT NpeKpacHoit ocHoBO Ansa npoaBukeHus Mporpammbl KreaNord Investors

1 pacnpoCcTpaHeHns ee pe3ynbTaToB, HO U CNOCOBCTBYIOT pa3BUTMIO GU3Heca 1
NOAroTOBKe NpeanpuHumarteneit K pabore ¢ AeiCTBYOLMMY MHBECTOPAMM, @ 3TO TO, YTO
MoJ/ib3yeTcsi OFPOMHbIM CMIPOCOM M BECbMA aKTyasbHO 11 GONbIUMHCTBA TBOPYECKUX
npeanpuHuMarene.
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{I/Icnon b30BaHWE TEPPUTOPUANbHBIX PECYPCOB

OueHb BaXHbIM (DaKTOPOM ABAAETCA IOKANM3aLumMA AeATENbHOCTU U UHULMATUB,
peanu3syembix nog Havanom KreaNord Investors. BoT nouemy Bce cemmnHapbl U macTep-
Knaccbl NPOBOAATCA B COTPYAHMYECTBE C MECTHbIMM NapTHepamu B CeBepHbIX CTpaHax,
HenocpeaCcTBEHHO CBA3AHHLIMW C TBOPYECKUMU UHAYCTPUAMM U NHBECTULUOHHBIM
coobuectBoM. OUeHb BaXHO, YTO CEMMHAPbI HE KOYYIOT Kak 6POAAUNii LMPK, @ HAanpoTuB,
OYyZlyun YKOPEHEHHbIMU B MECTHOE CO00LLECTBO MHMULMATUBAMM, BEAYT K YCTAHOBNEHUIO
MPOYHbIX 4€M10BbIX OTHOLUEHWI 1 CBA3ei LlaHHOM pernoxe.

Cemunap KreaNord Investors, 5 ceHTA6ps 2013 B XeNbCUHKMN.
®oT0: LleHTp KyNbTypHOM 1 COGLITUNHOK 3KOHOMUKU




ENEHA MEnbBUb

JAupekmop kynbmypHoz2o yeHmpa 3/,
Mocksa

www.zilcc.ru

KPEATUBHbIE UHAYCTPUU B POCCUMN:
MPABOBbIE U 9KOHOMWYECKUE ACNEKTbI

B coBpemeHHOM Mupe, rie Bce 6onblue u 6onblie CTPaH NepexoasT B CTaANI0
NOCTUHAYCTPUANLHOIO PA3BUTUSA, U3MEHAETCA BEKTOP KOHKYPEHTHOM 6opbbbl Mexay
rocynapcrsamu. «boratcTeo Hauuin» — 3T0 He TOJIbKO U He CTO/IbKO 60NbLuMe 3anachl
NPUPOAHBIX M MUHEPASIbHBIX PECYPCOB 11 06BEM 30/10TOBANIOTHbIX pe3epBoB. Kntoyesbim
KOHKYPEHTHbBIM NMPeVMYLLECTBOM CTAHOBATCA NIIOAU, VX MHTEJIIEKTYallbHble U TBOPYECKMe
cnoco6HocTK.

CyLLecTByeT HECKONIbKO NHAMKATOPOB, KOTOPbIE NCMOMb3YIOT B OLEHKE UHTENIEKTYanbHOro
Kanutana ctpaH. OguH U3 HUX — KOIMYECTBO NATEHTOB Ha 1 MAH Yen. HaceneHus. o aTomy
noKasartesio MUPOBbIM Iaepom aBnseTca AnoHus?!, Poccus e no NaTeHTHON aKTUBHOCTYU
3HaYUTeNbHO yCcTynaeT eBpONerncKMM U a3naTCKMM cTpaHam, a Takke CLUA. ipyrue
noKasartenu — KonM4YecTBo nateHToB Ha $1 mnpg BBI? 1 KonnyecTBo cpeacTs, 3aTpadeHHbIX
Ha 1CCNeaoBaHusA U pa3paboTki’.

B nocnepHuve roabl HayKa 1 TEXHONOMMM HaxoAATCA B POKyCe MOAEPHU3AUMOHHBIX
npoueccos B Poccum, 1 NnpUymMHa HU3KOM NaTeHTHOWM aKTUBHOCTU He B OTCYTCTBUW CPEACTB —
rocysapcTBo BKNaAbIBA€T OFPOMHbIe AeHbri. BHyTpeHHue 3aTpaTbl HAa HUOKP B Poccun
3a nocnegHue 10 net yBenunuunucs B 10 pas (c 48 po 486 mnpa pybneii B 2010 roay)*.
[pu exxerogHOM yBeNMYEHMM PACXOA0B HA HayyHble NCCNef0BaHMA MOTEHUMan
VIHTENNIEKTYaNnbHOM COGCTBEHHOCTY A4S CO3A4aHUSA Y KOMMEPYECKOTrO NPUMEHeHUs
MHHOBALMOHHbIX TEXHONOT NI CErofHA NOBCEMECTHO NPAaKTUYECKN He NCMONb3yeTCs.
CKopee Bcero, NpuynHa B BbICOKOI CTENeHM GIopoKpaTM3aLumm u koppynuuu (4actb
BbIJENEHHbIX CPEACTB Ha UCCIeA0BaHMA U Pa3paboTKM NPOCTO He AOXOAAT A0 HAYKW®.

! AnoHus — 2 884 nateHTa, OwHan Kopes — 2189, CLUA — 645, FTepmanus — 645, BenukobputaHus —
320, ®paHums — 236, Poccus — 160, Kutain — 51, www.wipo.int/ipstats/en.

2 inoHusa — 116,2, KOHasn Kopes — 107,3, CLLA — 17,7, Tepmanus — 22,6, Benmkobputanua — 11,3,
®paHuna — 8,8, Poccusa — 17,6, Kutain — 10,1, Tam xe.

3 finoHus — 3,9, I0xHas Kopes — 4,6, Bennko6putanus — 0,62, ®paHuma — 0,41, Poccus — 1,46,
Kutain — 0,48, Tam xe.

4 [loknag, «O COCTOSAHWUM NPaABOBOW OXPaHbl U 3aLWUTbI UHTENNEKTYaNbHOM COOCTBEHHOCTU B PP
B 2010 rogy». rniiis.ru/meropriyatiya/mezhdunarodnyj-forum/2011.html.

> Tam xe.
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[narpamma 1. MHanKaTOpbl rOCyaapCcTBEHHOrO ynpasneHus, 2011

HOxHasa Kopes
Anoxuns
FepmaHus
Benukobputanus
CLWA

OuHnaHaus

-1,5 -1 -0,5 0 0,5 1 1,5 2 2,5
Poccus | ®unnaupus | CWWA | Benuko6putanus | Fepmanus | inoHus }f()c);(;::

M KoHTtponb Koppynuun -1,09 2,19 1,54 1,25 1,69 1,5 0,45

B 3¢hheKTUBHOCTb MHCTUTYTOB -0,4 2,25 1,55 1,41 1,53 1,35 1,23

H KauecrBo 3aKoHOB -0,78 1,96 1,67 1,59 1,62 1,27 1,01

Ho Koppynums He aBnseTcs KntoyeBbIM haktopoMm. Mo AaHHbIM PocnateHTa, B Poccum
NaTeHTYIOTCA TONbKO 10% pe3ynbTaToB UHTENNEKTYANbHO AATENbHOCTY, MONYYEHHbIX
npu GloaxeTHOM (DUHAHCUMPOBAHNK, @ B KOMMEPYeCcKoM 06opoTe HaxoasTcs 1-2% u3
HUX. 06 3TOM CBMAETENbCTBYIOT U JaHHbIE MHAMKATOPOB roCyAapCTBEHHOIO YpaBaeHus
BcemupHoro 6aHKa (guarpamma N2 16).

OAHAKO He TOIbKO KONYeCTBO NAaTEHTOB rosoput 06 NHTEeNNEeKTya/llbHOM, TBOPYECKOM
Kanutane CTpaHbl.

Co3paHne BO3MOXHOCTEN A1 MHTENIeKTYyaNbHOM aKTUBHOCTU U TBOPYECKOM
camopeanu3sauuy ropoxaH npeanonaraeT Hanuyne HacblLWEeHHON KYNbTYPHOMN XU3HMU,
pasHoo6pa3Hbix popm focyra, a Takke pa3BUTHEe TBOPYECKNUX OBU3HECOB (TBOPUYECKUX
WHAYCTPUI1) N MHTEPAKTUBHbIX KYNbTYPHbIX Miowaaok. O ponu TBOPYECKUX UHAYCTPUI

B COLMANnbHO-3KOHOMUYECKOM Pa3BUTUM CTPAH FOBOPAT YXe AaBHO U JOCTaTOYHO MHOTO.
TBOpUYecKue NHAYCTPUM BXOAAT B YACI0 MPUOPUTETHBIX HANPaBAEHWUI roCyAapCTBEHHbIX
Mporpamm, HaleneHHbIX Ha obecneyeHe 3KOHOMUYECKOrO POCTa U 3aHATOCTMU.

B nocnegHue roabl B KOHTEKCTE MOMCKA anbTEPHATUBbI CbIPbeBO IKOHOMUKE U Pa3BUTUA
HOBOW KpeaTUBHOW 3KOHOMUKM O TBOPYECKMX MHAYCTPUAX 3aroBopunu n B Poccum.
Heb6bIBanbiMy TeMnamu pa3BMBalOTCA TBOPYECKME KyNbTYPHbIE NIOLWAAKN BO BCEX
pernoHax Poccuu, KaK yacTHble Tak U rocyaapcTBeHHble. Hanpumep, KynbTypHbIii

ueHTp W17, byayum rocyaapCTBEHHbIM MHOTO(YHKLMOHANbHBIM LLEHTPOM TBOPYECTBA,
06paszoBaHus, 06LLEHNS 1 OTAbIXa — COBPEMEHHOM rOPOACKOM NIOWAAKONA, CBOE

¢ World Governance Indicators (of the World Bank), info.worldbank.org/governance/wgi/sc_country.asp.

7 TocynapcTBeHHOE GloMeTHOE yupexaeHue KynbTypbl r. MockBbl «KynbTypHblii ueHTp K AMO 3UJ»,
www.zilcc.ru
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MuCCUel onpeaenset KOHCONUAALMIO TBOPYECKON IHEPTMM rOPOKaH, CO3aaHM1e YCI0BUi
A5 TBOPYECKOI CAaMOpeanun3aLmn u UHTENNIEKTYaNbHOTo PasBUTUA A1S KyNbTYPHOTO
NPOK3BOACTBA U KYNIbTYPHOTO NoTpebneHus.

OaHo 13 HanbGonee CyLeCTBEHHbIX NPENATCTBUN ANS Pa3BUTUA OTEYECTBEHHbIX
TBOPYECKMUX UHAYCTPUI — NpaKTUYeCcKoe HecobnioeHe 3aKoHoAaTeNbCTBa

06 aBTOPCKOM NpaBe, HECMOTPA Ha To, YTo B Poccum 3T0 3aKOHOAATENbCTBO
AB/AETCA OOHUM U3 CAMbIX JKECTKUX B Mupe. PaboTta npeanpusituii TBOPYECKMX
WHAYCTpUiA, Oyab TO PEKNaMHOE areHTCTBO UK ranepeiiHblii 6u3Hec, — 3To paboTta
C TBOPYECKUMMU YenoBe4YEeCKUMU pecypCaMu N UHTEJIJIEKTYa/IbHbIM Kanutasaom, 1
OHa CUNbHO OCIOMKHAETCA U3-3a OTCYTCTBUS LLMBUIN30BAHHOTO PbIHKA aBTOPCKOM

1 NaTeHTHOM npoaykumu. ObecneynBatb cobIOfEHUE aBTOPCKMX NpaB Ha
NPOAYKLMIO (MMLLeH3MPOBaHMe, NaTeHTbI, KONWUPANT U T. A.) — BaXHeMwWwas 3agaya
rocyaapcreeHHoro macwraba. Hanpumep, pa3Butuio pbiHKa POCCUMIACKOTO KUHO, My3bIKM
1 pasBfeKaTeNbHOro NPOrpaMmMHoOro obecrneyeHns YpeseblvaiHo MeLaeT WMPOoKoe
pacnpocTpaHeHue NUPaTCKOii NPOAYKLUUM.

C pyroii CTOPOHBI, }eCTKOe 3aKOHOAATENbCTBO 06 aBTOPCKOM NpaBe opuanyeckm
COKpaLlaeT BO3MOXKHOCTI Manoro u cpefHero 6usHeca B paboTe ¢ NpoAyKTamu
aBTOPCKOro Npaea, NOCKO/bKY CyLLeCTBYeT AucbanaHc Mexay npaBamu aBTOpoB,
KOTOPbIM OTAAETCSA NPEUMYLLECTBO, ¥ NPaBamy NoTpebuTeneil, KOTOpble MPAKTUYECKU
He yuuTbIBaloTCA. TBOPYECKME MHAYCTPUM B OCHOBHOM NpeAcTaB/ieHbl Manbimu v
4acTMYHO CPefHVMMM NPeANPUATUAMM, AONSA KOTOPbIX B Poccum oueHnBaeTcs Ha
ypoBHe 21%, B T0o Bpems Kak B CLLUA nx 50-60%, B Kutae — 55%, B ctpaHax EC — o
70%, a B KaHage — 90%®. Pa3BuTuMio GU3HECOB NPENATCTBYET TAKKe U NPaKTUYECKOe
OTCYTCTBUE NpoLeayp TPAHCMUCCUUN UHTENNEKTYaNnbHON COOCTBEHHOCTU, ee OLLeHKM A
Kanutanusaumu 6usHecoB. B 60MbLIMHCTBE POCCUIACKMX KOMMAHUI HeMaTepuranbHble
aKTUBbI IOPUANYECKU He 0DOPMAEHbI, YTO 3aTPYAHAET NPUBAEYEHNE UHBECTULNIA®.

Bonpoc npuBneyeHns MHBECTULUI CETOAHA — OAMH U3 CaMblX 06CyaaeMbIX. B yucno
0co6bIx 3aa4, KoTopble MpaBuTenscTBo PO cTaBUT Nepes BCEMU pervoHamu,
BKJIIOYAIOT CO3/aHNe 61aronpuATHOrO MHBECTULMOHHOTO KAMMaTa, pa3paboTKy HOBbIX
MHBECTULMOHHbIX MPOEKTOB U T. 4. Ho Koraa B Poccuu roBopsAT 06 MHBECTULMAX, Npexe
BCEro MMetoT B BUAY MHBECTULMM B TPAAULMOHHbIE OTPACAY NPOMbILLIEHHOCTU —
nobbiBatowme n 0bpabatbiBatoLLMe NPOM3BOACTBA, MALIMHOCTPOEHME U T. M.

C uenbto OUEHKN MHBECTULMOHHOTO NOTEHLMANa pblHKA TBOPYECKNX MHAYCTPUIA B Poccun
1 fanbHenwei paspaboTKy peKoMeHAALMA MO UX pa3BUTHIO ATeHTCTBOM «TBOpYecKue
MHAYCTPUM» COBMECTHO ¢ MIHcTUTYTOM Poccum 1 BocTouHoi EBponbl (PuHnsHans)

8 Pa3BuTMe TBOPYECKMX MHAYCTPpUii B Poccum (no matepuanam Joknaga OOH «KpeaTtuBHas 3KoHOMM-
Ka): E. 3eneHyosa, H. Madkux. TBopYeckue MHAYCTPUX: Teopun 1 npakTukm». M.: Knaccuka XXI, 2009.
C. 143-145.

9 Mo AaHHbIM BceMUpHOI OpraHn3aummn UHTENNEKTyanbHO CO6CTBEHHOCTH, 62% 06LUMX aKTUBOB
komnanuii B CLLIA ewe B 1982 rogy 6binn husmnyeckumu, a B Hayane 2000-X roAoB — ye TobKo 30%.
[Onsa cpaBHeHusA B Poccum — TonbKo 2—-3% (3KCNepTHbIE OLeHKM).
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[Juarpamma 2. IKCnopT-MMNOPT TBOPYECKUX MHAYCTPUii (ToBapbl 1 ycayru) B Poccuu,
2002-2008

N
v

06bem 3KcnopTa-umnopra, $ mnpa

2002 2003 2004 2005 2006 2007 2008

Il >xcnoprt Bl vmnopt

[vnarpamma 3. IKCnopT-MMNOPT TOBApPOB TBOPYECKMX MHAYCTPUiA B Poccumn, 2002-2008
8

2002 2003 2004 2005 2006 2007 2008

O6bem 3Kcnopra-umnopTa, $ mnpa

Il >xcnopr Il vmnopt

Obl710 NPOBeAeHO ncciefoBaHne «TBOPYECKME MHAYCTPUU. POCCUCKMiE npotrnb»™.
O6BLEKTOM MCCNEL0BAHMUA CTaNu CefyioLLMe CyBCeKTopbl TBOPYECKMUX UHAYCTPUIA: KUHO-
1 BUAEONPOU3BOACTBO; My3blKa; BUAEO, OHNANH U KOMNbIOTEPHbIE UTPbl, MybTUMEANA,
pasBfieKkaTeNbHOE NPOrpaMMHOe obecneyeHne; Mofa; An3aiiH; TYPU3M U KYNbTYpPHbI
TYpW3M; ranepeiHblii 6U3HeC; peknama v MapKeTUHTOBblE KOMMYHUKaLUK.

B xoae paboTbl 6bin MCNONb30BaHbI aHHble foknagos OOH «KpeaTuBHas sKOHOMUKa»
2008'' 1 20102 rogoB, MaTepuanbl cneuyanbHO OPraHU30BaHHOrO IKCMEPTHOro onpoca,
OTKPbITbIE CETEBbIE MCTOYHUKU, B TOM YMC/I€e AaHHble MPOoheccUoHaNbHbIX accoumaLuii

1 aHANUTUYECKUX areHTCTB.

10 Creative Industries. Russian Profile, Creative Compass Project Publication: Elena Zelentsova & Elena
Melvil. Helsinki: Institute for Russia and Eastern Europe, 2011. 56 p.

11 The Challenge of Assessing the Creative Economy: towards Informed Police-making. www.unctad.
org/en/docs/ditc20082cer_en.pdf.
12 Creative Economy: a feasible development option. www.unctad.org/en/docs/ditctab20103_en.pdf.
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MccnegoBaHue nokasano, YTo CylLecTBYeT TeHACHUNA NPeAnoyTeHNa MMNopTa NPOAYKLUn
TBOPYECKNX UHAYCTpUiA (cm. iuarpamma N2 2), ocobeHHO 3T0 KacaeTcs ToBapoB B cepe
TBOpYECKNX UHAYCcTpUit (Juarpamma N2 3). OTyacTn 310 — CefCcTBME MONIOAOCTH
POCCUIACKMX PbIHKOB TBOPYECKMUX UHAYCTPUIA (€LLEe C COBETCKUX BPEMEH «MMMOPTHOE» U
«KauyeCTBEHHOEe» BbliN A1 POCCUIACKOro NoTpebuTens cMHoHMMamm). Ho npeanoyteHue
MMMNOPTa CBA3AHO €lle 1 C ero AelleBU3HOI. [1ns Toro 4To6bl BHYTPEHHUI «TBOPYECKUN»
PbIHOK Pa3BuBancs, TPEOYIOTCA CYLeCTBeHHbIE MHBECTULMU U NIbFOTbl B UH(PACTPYKTYPY,
o6pa3oBaHue, NPOABMKEHNVE. M TONbKO MOTOM NOABAAETCA CUCTEMA, cOo3aaloLuas
KayeCTBEeHHbI TBOPYECKNI NPOAYKT.

Bo Bcem Mupe 311 ycnoBus GOpPMUPYIOTCA Ha roCyAapCTBEHHOM YPOBHE, U BOBCE
Heo6a3aTeNbHO Ha YPOBHE NPAMOTro MHAHCUPOBaHUA — 3P PEKTUBHBIMU MOTYT BbITb
HaNoroBbI€ NbroThl, YNPOLLEeHHble GOpOKpaTUYecKue npoueaypsl v T. n.1> Hanpumep,
Mepbl N0 CO3AaHUI0 61aronpUATHLIX IKOHOMUYECKUX YCNOBUIA PabOTbl MHHOBALMOHHbIX
Manbix npeanpuATUin ana «CKonKoBo»'4, KOTOpble HOCAT LieneHanpasieHHbIN XapaKTep
1 PacnpoCTPaHAIOTCA UCKTIOYUTENLHO HA OpPraHn3aLmm, KoTopble NPMOGPETyT cTaTyC
y4yacTHUKA MHHOBALMOHHOTO LieHTpa «CKONKOBO», NOpa pacluMpuTb U Ha TBOPYECKME
GW3HeCbl U NPOEKTHI.

KoMnneKcHbIN Moaxoz no NoAAEPIKKe Pa3BUTUA TBOPUECKUX MHAYCTPUIA M 06pa3oBaHms
B 3TOM cpepe AACT B COBOKYNHOCTU BMOJHE 3aKOHOMEPHbIe pe3ynbTaThbl Ha BbIXoze.

13 Korpa pevb UAeT 0 AeATe/bHOCTU TBOPYECKMX KOMNAHWIA, AN KOTOPbIX 334acTyio YeloBeyecKue pe-
CYpCbl Ha NOPsAA0K 6osiee 3HaYMMbI, YeM NOKYNKa 060pyA0BaHMsA, HArpy3Ka B BUAE BbICOKMX COLMalb-
HbIX B3HOCOB AB/AETCA HEMOMEPHOIA.

14 MepepanbHblii 3aKOH 0T 28 ceHTAOPs 2010 r. N 243-93 «O BHeCeHUM U3MEHEHWII B OTAENbHbIE
3aKoHoAaTeNbHble aKTbl Poccuiickoit Pepepauuu B cBA3u ¢ npuHaTuem ®eaepanbHoro 3akoHa «06
MHHOBALMOHHOM LieHTpe «CKONKOBOY.
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APOC/IABA TOPBYHOBA

fOpucm
topuduyeckoli pupmsi «[opoducckuli u llapmHepsbi»,
Cankm-llemepbype

www.gorodissky.ru

TOBAPHbIE 3HAKUN KAK CNMOCOB 3ALLUNTDbI
MYJIbTUNJTUKALMOHHOIO NEPCOHAXA

TpaAnLMOHHO NEePCOHAXM NPOU3BEAEHUIA, €CTM OHU ObINK BbIPAXKEHbI B KAKOWA-1160
06beKTUBHOM hopme (Hanpumep, B BiAe U306paXKEHNA UNKU BUALO3ANKCK) U MO CBOEMY
XapaKTepy MOryT 6biTb NPU3HaHbl CAMOCTOATENbHBIM PE3Y/bTaTOM TBOPYECKOT0 TPyAa
aBTopa, 0xXpaHsioTcs B Poccuy aBTopckum npasom. Ecnu paHee B 3akoHe 06 aBTOPCKOM
npaBe OTCYTCTBOBA/O YKa3aHu1e Ha 3aluTy NpaB Ha NepcoHama (Mx paccMaTpMBany Kak 4acTb
Nnpou3sBefeHus), To AeicTByowWasn ¢ 1 sHBapsA 2008 roaa yetTeepTas Y4acTb [paxaaHCKoOro
Kopekca Poccuiickoin egepaumm B n. 7 cT. 1259 npsAMO yNOMUHAET KX B TEKCTE.

Hazo oTMeTuTb, YTO CylecTBYlOWas cyaebHan NpakTMKa no JaHHOMY BOMPOCY, XOTb 1 He
A0CTaTO4YHO 06LIKMPHA, HO MAOCTPUPYET BNOJIHE JOCTOMHbIA YPOBEHb 3aLUTbI NPaB Ha
nepcoHaxei. Ha NpaKTMKe 4acTo BCTPeYalTCa perncrpauum n3obpaxeHuit nepcoHaxen
B KauyecTBe TOBapHbIX 3HaKOoB. Kakue uenu npecieayoT npasoobnagarenu, u3dpas TaKkoin
€noco6 3almMThl CBOMX NPaB Ha NepcoHaxa? HackonbKo He0BX0aAMMO PerncTpupoBaTh

X B KQYeCTBe TOBapHbIX 3HaKOB? KaKkue npermyLLecTBa MOXHO U3B/eYb U3 NMOA0OHbIX
perncrpaumin no cpaBHeHMIO ¢ TPaaULUOHHON opMmoit oXpaHbl B BUAE 00beKTa
aBTOPCKOro npasa?

OCHOBOMOMOXHMKAMM JaHHOM TeHAEHUUM B Poccum ObIM MHOCTPAHHbIE
npaBoobnazaTtenu, cTapaBliMecs MaKCMManbHO 3aLUTUTb CBOM MpaBa Ha 06beKTbI
WHTeNNEeKTyaNbHOW COOCTBEHHOCTM B 90-X rogax. OAHOM 13 NepBbiX KOMNAHMWIA,
3aperncTpmpoBaBLIMX B Poccum cBoMX nepcoHaxei B KayecTBe TOBapHbIX 3HaKOB, Obina
Kopnopauua ncHen IuTepnpansuc. Ee nopTchonno ToBapHbIX 3HAKOB, NPEACTaBAAIOLLMX
co60il M306paKeHMs NepcoHaXen KaKk cono, TaK U rpynnom, 4O CMX NOP OCTAETCA CamMbIM
KpynHbiM B Poccun u perynapHo nononHaerca.

ToBapHbie 3HaKu KomnaHum [lucHenn IHTepnpaiisuc, UHk

MICKEY MOUSE
Ce. N2 85946 Ce. N2 272289 Ce. N2 292701
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[laBHWIT KOHKYpEHT Kopnopauun [lucHen, komnauua YopHep bpoc. IHTepTeriHMeHT
VIHK., TaK:Ke OAHOM U3 NepBbiX B POCCMU 3almUTHNa NepCcoHaxei CBOUX MynbT(uUIbMoB
B KayeCTBe TOBApPHbIX 3HAKOB.

ToBapHble 3Haku komnanum YopHep bpoc. JutepreitHmenT UHK

CB. N2 88662 Cs. N2 88622

He otctaBana ot konner n TeeHtTuc CeHuypu ®okc Punm KopnopeiluH, Takxke
NPUCOEANHMBLUAACA K 00LLEN TEHAGHUMN.

Ce. N2 95644

M3 nepcoHaxei pocCMACKON MyNbTUNANKALUUY Cpeamn 3aperucTpupoBaHHbix B Poccun
TOBapHbIX 3HAKOB MOXHO 3ameTuTb Yebypalky u Kpokoauna leHy, repoes mynbTdunbma
«CmeLllapuKkmny», nepcoHaxen nonynsapHoix mynbtcepuanos «Mawwa n Measesb»,
«JIyHTUK», repoeB NONHOMETPAXHbIX MynbThunbMOB «Anewwa Monosuy 1 TyrapuH 3men»,
«Wnbs Mypomeu u ConoBeii Pa360MHUK» U MHOTUX JPYTUX.

ToBapHble 3Haku 000 «Yebypawka» ToBapHbie 3Haku 000 «CmeLwapuKku»

x:?t

CB. N2 185948
Cs. N2 283022
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Ncxopa ns ceefeHuni, npuBefeHHbIX B OTKPbITOM peecTpe PocnareHTta B OTHOLWEHUN
OAHHbIX TOBAPHbIX 3HAKOB, MOXHO BbIAENUTDb ABE Lenn perncrpaymmn |/|306pa)KeHVII7I
MYNbTUNNTNKALUMOHHbIX nepc0Ha>Ke|7| B KayecCcTBe TOBAPHbIX 3HAKOB.

OcHoBHas uesb, Npecnegyemas npasoobnagaresnem — 370 NpegocTaBieHue npasa
CNOMb30BaHNs TOBAPHbIX 3HAKOB NMPOU3BOAUTENSMU CONYTCTBYIOLLEN MPOAYKLMM N0
NINLLEH3UOHHBIM AOTOBOPaM. VIMEHHO 3TO HaMepeHe onpeLensieT TOT OCHOBHOM nepeyeHb
TOBapOB, ANs MHAMBUAYANMN3ALMM KOTOPbIX 3aPErcTPMPOBAHO M300paKeH e NepcoHaka.
MyTem COOTBETCTBYIOLLEr0 aHaNN3a CBEAEHMI O BbILIEYNOMAHYTHIX PErncTpaumusx TOBapHbIX
3HAKOB, MOXHO BbIZENNTb OCHOBHbIE BUAbI COMYTCTBYIOLEN NPOAYKLMN: UTPYLLKU,
KaHLeNspCK1e NPUHAANEKHOCTH, OAEHAA, KOHAUTEPCKUE U3AENMUS, HAMUTKN U T. M.

CornacHo poccmﬁcmmy 3dKoHOAaTeNbCTBY IMLUEH3NOHHbIE O0r0BOPbLI O NpeaoCcTaB/eHnn
npasa UCNosb30BaHUA TOBAPHbIX 3HAKOB, B OT/INYME OT JOTOBOPOB B OTHOLWIEHNU
06beKTOB dBTOPCKOro npaBa, noanexar obs3aTenbHoii perncTtpauunn B PocnarteHre, 6e3
4yero OHW CYUTAIOTCA HeAeWCTBUTENbHBIMU.

WNHocTpaHHble npaBoo6iagaTeny, npesocTaBss NpaBo UCNoNb30BaHUs N306paKeHWi
CBOMX MY/IbTUNIMKALMOHHbIX NEPCOHAMEN KaK 06EKTOB aBTOPCKOr0 NpaBa, 04YeHb
4acTo BK/OYAIOT B TAKOM JOr0BOP TAKKe cornacue Ha MCNonb30BaHMe NULEH3MaToM
CBOMX TOBAPHbIX 3HAKOB, OXPaHAEMbIX Ha TeppuTOpUU Poccum, HO yNycKatT 13 BULY
He06X0AMMOCTb ero perucTpauumn B PocnateHTe, YTo MOXET NoBeyb npobaembl
HANOroBOro XapaKTepa Ans iuueH3unara.

BTtopoii uenbto 3awuThl MYNbTUNINKALMOHHOIO NepCcOHaxa B Ka4yecTBe TOBAPHOro 3HaKa,
04eBUAHO, ABNIAETCA NONbITKA ynpeanTb perncrtpauuio 0603HayeHus Apyrumun nuuamu

B OTHOLWEHUN TOBAPOB UK yCnyr, KOTOpbie CNOCOBHbI HEraTUBHO CKa3aTbCA HA penytaunun
nepcoHaxa, Hanpumep, npn nponsBoaCTBE NMBaA, Hap,rpo6m7| nT. N,

B 3TOM Bonpoce Ha cTpaxe npaBoo6naaatenei TakkKe CTOMT U 3aKOH, TaK Kak
0603HayeHus, NpoTUBOpeYaLme 06LeCTBEHHbIM UHTEPecam B cuiy n. 3 ¢T. 1483
paxpaaHcKoro koaekca P®, He MoryT 6bITb 3aperucTPMpPOBaHbI B KAYeCcTBE TOBAPHOIO
3HaKa. B yacTHoCTU, n306paxeHune B BUAE NepCoHAKa ETCKOro MynbTduabma He CMOXKeT
ObITb 3aPErMCTPUPOBAHO B OTHOLIEHMU SA0B UM ANIKOTONIbHOM MPOAYKLNU, MOCKObKY
TaKas NPOAYKLMS MOXET HAHECTU Bpes pebeHKy, KOTOPbI MOXeT HEOCO3HAHHO
ynoTpebuTh TaKoii ToBap, BOCNPUHUMAS €ro Kak UrpyLuKy.

B perncTpaunm nepcoHaxa B Ka4eCTese TOBAPHOro 3HaKa eCTb pAj npenmyLiecrs. Ha Haw
B3I/1A4, HaNnymne Takom perncTtpaunn 3Ha4mTeNbHO ynpouaeT npouecc A0Ka3biBaHNA
HapylweHNAa NCKNKYNTENbHOIO NpaBa. B oTnyme oT 06bEKTOB dBTOPCKOro npasa, AnAa
TOBAPHbIX 3HAKOB CYLLECTBYIOT I'IO,El,pO6HO OMNCaHHble KPUTEPUN CX0ACTBA, KOTOPbIE
AOBOJIbHO NPOCTO NPMUMEHATb Ha NPAKTUKe. B Cnopax 0 ToBapHbIX 3HAKaxX CyAabl BNpaBe
onpeaenAaTb CXOACTBO CPAaBHUBAEMbIX 0603HayeHuii ¢ nosnunn papoBoro I'IOTpeﬁVITeJ'IFI,
6e3 HasHayeHus JKCnepTu3bl.

N3HayanbHO B 0630pe NPaKTUKU PacCMOTPEHUA apbUTPaXHbIMU Cyaamu aen,
CBsA3aHHbIX C MPUMEHEHNEM 3aKOHOAATENbCTBA 06 UHTENNIEKTYaNbHON COBCTBEHHOCTH,
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(MHcbopmaumoHHoe nucbmo Mpesuanyma BAC PO ot 13.12.2007 N2 122) Takoi

nozxop, 6bin chopMynpoBaH TONBKO B OTHOLLEHUN CNIOBECHBIX 0603HAY€eHN A, HO
nocTeneHHO pacnpoCTPaHUCs Ha onpejeneHre CX0ACTBA MEXAY KOMOMHUPOBAHHbIMU
U Aaxe n306pasnTenbHbIMU 0603HaYEHMAMU. TeM He MeHee, CTOPOHbI B TaKUX CNOpax
NpaKTUYeCKn BCeraa NpuBOAAT MHEHUA CNELUannuCcToB O CXOACTBE 0603HaUYeHWit Uiu ero
OTCYTCTBUU, MOAFOTOB/IEHHbIE N0 COOCTBEHHOW MHULMATUBE.

K npenmyluecTBam TaKk:e MOXHO OTHECTU U TO, YTO Yy NpaBoobnagatens npu paspaborke
cTpateruu cyaebHom 3aWuTbl NOABAAETCS BbIGOP CPEACTB BO3AEACTBUSA Ha HApyLIUTENs.
MpaBoo6nagatenb MOXET KaK NPeabsBUTL HAPYLIUTENIO UCK O 3aLUMTe CBOUX aBTOPCKUX
NpaB U UCKIIOYMTENbHBIX NPAB Ha TOBAPHbIN 3HAK OAHOBPEMEHHO, YTO yBENUYMBAET
pa3mep BO3MOXHOW KOMMEHCALMM U LWAHCbI HA YCNEeX, TaK U OTPaHNYUTLCSA OLHUM TONbKO
OCHOBaHUEM.

Kpome TOro, Cpok oxpaHbl TOBapHOro 3HaKa OrpaHuyeH nN1wb GUHAHCOBLIMM
BO3MOXHOCTAMM 1 }enaHuem npasoobnaaatens, Tak Kak OH MOXET ObITb NPoAneH
6ecKoHeYHoe KONMYEeCTBO pas. 3alynTa e aBTOPCKMUM NPAaBOM OTPaHUY€EHa KU3HbIO
aBTopa 1 70 rogamu nocne ero cmeptu. [locnegHee npoaneHme cpoka 3aluThbl
aBTOpCKOro npasa B Poccun umeno mecto B 2004 roay (cm. ®esepanbHbiil 3aKOH

0T 20.07.2004 N2 72-®3) 1 ABUNOCH pe3ynbTaToM 00LEMMPOBOI TEHAEHUUN,
OCHOBOMONOXHUKOM KOTOPOWi 6bin CLUA ¢ AKTOM 0 NPOANEeHMU 3aLUUTbI aBTOPCKOTO
npaea 1998 roaa (Copyright Term Extension Act), npuHATOro B pesynbtate akTUBHOTO
Nno66u KomnaHum [IMcHe 3alymILaoLei cBou nepebie MybTdUNbMbI, CO3LaHHbIE

B 20-30-e rozbl XX BeKa (MpOTUBHMUKM NPOANEHNUS CPOKA OXpaHbl aBTOPCKOro Npasa,
B YaCTHOCTM JloypeHc Jleccur — U3BeCTHbI aKTUBUCT iBUKEHNA 3@ CBOOOAHYIO
nHbopmaLmio, Aaxe Ha3biBann ero AKTom o 3awmte Mukku Mayca).

Takum 06pa3om, 3aLmnTa MynbTUMAUKALMOHHOTO NepCcoHaka TOBAapHbLIM 3HAKOM, XOTs
U HOCUT JONONIHUTENbHbI XapaKTep Mo OTHOLIEHUIO K TPAAULMOHHOMY CNOCoby ero
NpaBoBOM 0OXPaHbl, ABAAETCS AOBONbHO I(HEKTUBHBIM METOLOM U MOXET ObIThb BECbMA
nonesHa npasoo6iagarensm B 6opbbe ¢ HapyLWeHUAMU UX NPaB.

McToYHMK n306paxeHnit TOBapHbIX 3HAKOB — OTKPbITble peecTpbl PeaepansHoii cnyxObl o
WHTENNEeKTyanbHoii CO6CTBEHHOCTH, JOCTYNHbIE B ceTU IHTepHeT no aapecy

www.rupto.ru/rupto/portal/8d1f584b-4358-11e1-308e-9c8€9921fb2c
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BbEPH 3PUK ONIbCEH

leHepanbHbIl ynpasaaowul

®oHda pazsumusa npednpuHuUMamenbCmaa 8 Kyabmype,
bank CesepHoli Hopseauu SpareBank 1 Nord-Norge,
Hopsezausa

www.sparebanki.no

C BEPOW B PA3BUTUE UHOYCTPUMN KYNIbTYPbI

B Halue Bpems MHAYCTPUSA KyNbTypbl NpMobpena coBepLIeHHO HOBOE 3HauYeHNe.
AKTYanbHOCTb KY/ibTypbl CBA3aHA C €e NOHUMAaHWEM TOT0, 4TO He06X0aMMO
COBPEMeHHOMY 3anafHoMy 06LecTByY ANS PAa3BUTUA U yCrexa B MEXAYHAPOLHON
3KOHOMUYECKOI cucTeME.

®oHp pa3BUTUA NPeaNpPUHUMATENbCTBA B KY/IbType Oblfl 0CHOBAH KPYNHeiwmnm
pervoHanbHbiM 6aHKom CeBepHoit Hopseruu SpareBank 1 Nord-Norge B ceHTsabpe
2012 roga. CtapToBbIin Kanutan oHaa coctasun 12,5 mnH espo. ExxerogHo ®oHa
nAaHUpyeT BbIAENATb 40 2,5 MIH eBPO Ha pa3BUTUE KYNbTYPHOW UHAYCTPUU Ha Gnaro
Xutenen, npoxueatowmx Ha Tepputopun CesepHoin Hopseruun, Ha KOTopoii onepupyet
6aHK. KonnuectBo xutenei, npoxnBaLLKUX Ha JaHHON Tepputopumn, Kotopas
0XBaTbIBaeT TPU CeBEPHbIX pailoHa — PuHHMaPpK, Tpomc n HypnaHH, a Takxe apxunenar
CBanbbapg, coctaBnseT 470 000 yenosek. JIlo6onbITHO, 4TO ecin 6bl B EBponeickom
Coto3se penictBoBan hoHA, KOTOPbIV BbIAENAN CPeACTBA ANA COBOKYNHOro HaceneHus EC
700 MNIH YenoBeK B TOW e nponopuuu, 4to n PoHg pasBUTUA NpesnpUHUMATENbCTBA
B Ky/IbType, TO eXerofHblii pasmep 3aTpart Takoro oHaa coctaBun 6bl 3,7 Mapg eBpo.

Pacnpegenenue cpeacte ®oHza pa3BUTUA NPeANPUHMMATENbCTBA B KynbType OyaeT
NPOU3BOANTLCA HAa OCHOBE PUHAHCOBOW NOALEPHKN OU3HEC-KOMMNAHWM, CBA3AHHbIX

C KyNbTYpOii, U MEPONPUATUIA, COAENCTBYIOLLMX MPOABMIKEHMIO KYNbTYPbI, @ TaKxke

B HEKOTOPbIX C/Iy4asx NOCPesCTBOM UHBECTULMIA U NPeAoCcTaBNeHNs KpeanuToB.
Lenesas ayautopus ®oHaa — npodeccmoHanbHble paboTHUKM cdepbl KynbTypbl. PoHA
OKa3blBaeT NOAAEPKKY NPOEKTaM TONIbKO B PErvOHe, rae onepupyeTt 6aHK.

[ns HopBexcKux cbeperaTenbHbix 6aHKOB, Takux Kak SpareBank 1 Nord-Norge,

B NOPAZKe BELe HanpaBaATb 4acTb NPUOLIIN Ha GNAroTBOPUTENbHbIE LeNn, HO
B/IOXEHVEe CPeACTB B YKpenjeHne n passutre KyabTypHOMU UHAYCTPUMN CO CTOPOHBI
6aHKa npovcxoaut Bnepsble. Mofo6HOe BNOXEHME CPeAcTB pacCMaTPUBAETCA Kak
JOMONHEeHMe K UHBECTUPOBAHUIO YaCTHOrO KanuTana u nporpammam CounanbHoOro
cy6CUANPOBaHUA ANs TBOPYECKUX MHAYCTPUiA. Korga 6n1aroTBopuTesibHble NPOEKTbI
nonyvaioT GMHAHCUPOBaHME, NPAMON OTAAYU CPEACTB He TpebyeTcs. Hanbonee BamHbIi
KpUTepUii AN NOAAEPKKM 6N1aroTBOPUTENbHBIX MHULMATUB — 06LLecTBEHHAsA No/b3a
JANA MHOXeCTBa Nojen.
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Mepeaaya hMHAHCOBbIX CPEACTB HA 61AroTBOPUTENbHbBIE LieNM NO3BONAET CO34aBaTh
paboune mecTta 1 CNoco6CTBYET aKTMBHOCTM PasNMYHbIX HanpasieHuin 6usHeca
B pervoHe. B cBot ouyepesb, 3T0 CO34aE€T OCHOBY /151 YCTAHOBNEHUSA U Pa3BUTHUS
KOMMEepYECKOM 1eATENbHOCTU U COTPYAHUYECTB, KOTOpbIe ByayT nonesHbl 06LLecTBy.

O6uwas koHuenuus PoHAa pasBUTUA NPeANPUHMMATENbCTBA B KYNIbTYPE Takke
BK/I0OYAET NPOJBMKEHME NpeNpUHMMATENbCTBA B KY/IbTYpe, TEXHOOrnYyecKoe
pa3BuTHe, NOCTPOEHNE CETEBbIX PECYPCOB, CO3JaHNe OPraHn3aLMOHHbIX CTPYKTYP
ANA YKpenneHus KynbTyPHbIX UHAYCTPUIA, NONE3HbIX MHOTMM B 3TOM CEKTope.
MopaepxKa MOXET ObITb TAKKE OKa3aHa NPOEeKTaM, KOTOpPble MMEeIOT B CBO€ei 0CHOBE
VA€ COLManbHON OTBETCTBEHHOCTU, €C/M TaKkas noaaepika 6yaer cnocobcTBoBath
YyCKOpeHuto peanusaunu npoexta. OAHaKO NPOEKTbI, HanpasieHHble Ha AOCTUXEHNE
cyry60 YaCTHbIX U1 KOMMEPYECKUX Lieneil Hamu He paccmaTpuBatoTcs. CyuecTyoT

1 OrpaHnMyeHna Ha NOKPbITE PACXOAOB TEeKYLLEH JeATeNbHOCTU. BaXHO 0TMeTuUThb,
4yTo POHA He CTaBUT CBOE LieNbio MPOABUKEHME XYL0XKECTBEHHOrO MacTepcTBa

unu bMHaHCUPOBaHME TBOPYECKO paboTbl Kak TakoBoW. Mbl npoaBuUraem GusHec

B KY/IbType, a He KyNbTypy.

LleneBas rpynna ®oHja — npodeccuoHanbHble UCMONHUTENN U XYLOXHUKU, MPOAKCEPDI
1 OpraHu3auum, a TakiKe 11La, KOTopble HAXOAATCA B MPOLECcCce CTAaHOBNEHUs cebs

KaK npodeccMoHanbHOro UCNONHUTENA UK NPOAocepa. BonoHTepckue opraHmsaymum

M accoumalum He MOTYT nMoaaBaTh 3asaBKy B oHA.

FonoBa, ckynbntop Markus Raetz. Mapk ckynbntypbl Hopansua,
®oto Arne-Terje Saether, KASAVI
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Mbl paccmatpuBaem TOJIbKO T€ NPOEKTbI, KOTOPbIE Y0BIETBOPSIOT YKa3aHHbIM Bbille
KpUTEpPUAM, a TaKXKe Te, KOTOPble MOTYT NPUHECTH Nonb3y 06wecTBy. OLeHKa 3asaBOK
OCYLLECTBAAETCA MO CIEAYIOLUM KPUTEPUAM:

® Xy[0XeCTBEHHOEe coaepaHue;
® [oTeHuMan NPoOeKTa;

©® MeHemKep NpoeKTa U NpoeKTHas rpynna (npodeccrmoHanbHble JOCTUHEHUS,
UCTOPMSA U OT3bIBbI);

® peanusauuau d)VIHaHCOBbIVI nnaH.

MpoeKTbl, HanNpaBieHHbIE Ha NOCTPOEHME COTPYAHMYECTBA U Pa3BUTHE KOMMETEHLU,
MeXpanoHHble MPOEKTbl, UHULMATUBLI N0 Pa3BUTUIO NapTHepcTBa ¢ CeBepo-3anazom
Poccun v mexaucumMnanHapHoOMy COTPYAHUYECTBY PacCMaTPUBAIOTCA KaK NpuemMiemMble
C TOYKM 3peHns NpuHATMA DOHLOM pelueHus o BbiAeneHun cpeacts. OfHaKo Anis 3T0ro
3anBUTeNU JOMKHbI HaxoauTcs B CeBepHoii HopBeruu, a oCHOBHbIe 3aTpaTbl AOMKHbI
NPOU3BOANTLCSA NPENMYLLECTBEHHO Ha 3TON TEPPUTOPUM.

®oHA pa3BUTMA NPeaNPUHMMATENBCTBA B KYIbTYPE TaKKE MOXKET y4acTBOBaTb

B MPOEKTaXx, B KOTOPbIX MCKYCCTBO U KYNbTYPHbIE UHAYCTPUMN 0ObEAUHAIOTCA C APYrUMU
WHAYCTPUAMU, TAKUMU KaK TYPU3M, KENTEPUHT, CO3AaHne AoCcTonpumeyaTenbHocTeld

1 06bEKTOB BHUMAHUA, MH(DOPMALMOHHbIE TEXHONOTUM U MeAMa. YyacTue B TaKnX
npoeKTax npeanonaraer, 4To cpeactsa PoHaa He GyayT OCHOBHLIMU.

®oHp cywecTByeT MOYTH rof, U ye NpoBen ABa NepBbix payHAa npuema 3asaBoK.
MpUoOpUTETHBIMU TEMaMU N8 NepBOro payHAa Obiiv: BU3yanbHblE UCKYCCTBA,
My3bIKa, nuTtepatypa. MoaaepiKy TakKe NoNyYnnmn MexancumninHapHble NpoeKThbl,

B OCHOBE KOTOpbIX GblNa 3aABNeHa 0fiHa U3 yKa3aHHbIX TeM. B pesynbTarte ot6opa

45 NPOEKTOB MONYYMIN B 00LLEH CNOXHOCTM 1,2 MAH eBpo. [[pMopUTETHBIMY

Temamu Ansa BTOPOro payHja, KoTopblii npowen secHon 2013 roaa, cTanun: KUHO U
ApamaTnyecKoe NCKYCCTBO, a TaKKe MeXAncLMNInHapHblie NpoeKTbl. Bo BTopom
payHie cymma BbljeNeHHbIX CPeACTB Ha nojaepxKy 38 npoektos coctasuna 800 ThbiC.
eBpo. [propuTeTHbIE TEMBI ANA NOCAEAYI0WMX PayHA0B 6yayT BO MHOTOM CBA3aHbI

C BblleyKa3aHHbIMU TEMamMU.

MoMmumo pUHAHCMPOBAHMA NPOEKTOB HA OCHOBE 3asBOK POHA 3anyCcTUi HECKONbKO
NPOEKTOB N0 CBOel CO6CTBEHHOW UHUUMaTMBE. OANH U3 NPUMEPOB — CTUNEHAUS,
KOTOpas BbinnaynBaercs coBmectHo ¢ CoBeTom no nckycctey Hopeeruu. ®oHg Takke
MHULMKUPOBaAN co3zaHue ExerogHoro cobpaHus ans KMHoMHAYCTpuUn CeBepHON
Hopseruu. B coTpyaHMYecTBe C APYrMMir OpraHM3aumMamm mbl 3anycTuam npoeKT no
CO3/aHUI0 MY3bIKaNbHbIX BUAEOPONUKOB. DOHJ TaKKe OpraH130BbIBAET MACTEP-KNACChI
M0 MOBbIWEHMIO KOMMETEHUMN B NPEANPUHUMATENLCTBE B KY/bType.

®oHp TaKKe NnaHMpyeT MHBECTMPOBATb CPEACTBA B MPOEKThI U B 0COBEHHOCTU

B KUHOWHAYCTPUIO, e yxe 0TpaboTaHbl MHBECTULMOHHbIE MOAeN. B HacToswwmi
MOMEHT Mbl HAX04MMCS B NPOLECCE NOANUCAHNUS UHBECTULMOHHbBIX KOHTPAKTOB Ha
cymmy 800 TbiC. €BPO A/ NMOAAEPIKKU TPEX KUHOMPOEKTOB, Peann3ayus KoTopbix

development of financing and legislation in creative industries of the northern dimension 41




3anaaHupoBaHa Ha oceHb 2013 roaa. leatenbHoctb PoHAA B JaHHOM HanpaBaeHUn
6yneT cozeiicTBOBaTb MOABAEHWUIO MHULMATUB U Pa3BUTUI0 IKOHOMUYECKO
YCTONYMBOCTU KUHOMHAYCTPUM, @ TaKXKe MOMOXKET NPUBfieYb KNHONPOEKTbI ANA
HaTyPHbIX CbEMOK B 3K30TUYeCcKuMX nensaxax CesepHoit Hopseruu.

®oKycupys BHUMaHWE Ha pa3BUTUE KyNbTYPHOW MHAYCTPUK Ha ceBepe HopBeruu
KpynHeiilwas perMoHasbHas KOMMepYecKas opraiusauma — 6aHk SpareBank 1
Nord-Norge — A€MOHCTPUPYET yBEPEHHOCTb B NEPCNEKTUBHOCTYU B 3TOI OTpac/iu. J1a
YyBEPEeHHOCTb NOAKPENNAeTCs IKOHOMUYECKUMU (HAaKTOPaMU, TAKUMU KaK YBeNnyeHne
paboumx MecT, a TaK}ke Camoi LLleHHOCTbIO KyNbTYPHON UHAYCTPUM B yyYLIEHUN
KAyecTBa }U3HM U HOPMUPOBAHUIO KENAHMA HUTb B HALLEM CEBEPHOM peruoHe.

W nocnegHee, HO He MeHee BAXHOE: Yy HAC €CTb YBEPEHHOCTb, YTO UHAYCTPUA KYNbTYpPbl
MMeEeT KloYeBOe 3HaYeHne AN Pa3BUTMA PYrMX CEKTOPOB, TAKMX KaK NPOMU3BOACTBO,
cdepa ycnyr 1 rocyAapcTBeHHbIN CEKTOP.

Al xoTen 6bl HEMHOIO OCTAHOBMUTLCS Ha NOCNeAHeM acnekTe. Haw mup npowen

yepes MHOXECTBO KapAWHaNbHbIX U3MEHeHN napaanrm. [lecatb TbicAY NeT Ha3azj
Hayancs nepexop oT 0XOTbl U COBMpPATENbCTBA K KYNbType CeNbCKOT0 X03AMCTBa,

4TO NOTPeB60oBaNo HOBbIX CNOCOOOB MbILWNEHUS U OPraHM3aLumn 06LWecTBeHHbIX
oTHOWeHuM. XIX BeK NpuHecC BeNnKNe M300peTeHus, Takme KaK 3NeKTpUu4ecTso,
napoBble MAaLIWHbI, }XeNe3Hble A0POTU, Y Mbl CTaNN CBUAETENAMU MHAYCTPUANU3aLmmn
1 HOBOW Napaaurmbl Ha pybexe BEKOB, BHOBb U3MeHWBLUEN B3rNAAbI N0OAEN U

06pas ux ¥unsHu. Pesontoyns MHHOPMALMOHHBIX U KOMMYHUKALMOHHbIX TEXHONOT U

B nocnegHue 40 net co3pana HoBble YCNOBUA Ans obecrneyeHns B3anMoaencTBUSA
KOMNaHWii 1 nioaei B pamkax rnobanbHoi 3KOHOMUKK. Ho MHOrve, B TOM Yuciie aBTop
3TUX CTPOK, BEPAT, YTO eLle A0 TOro, Kak 06WecTBO BCTYNUNO B 3py UHPOPMALMOHHBIX
N KOMMYHUWKaLMWOHHbIX TEXHONOMMIA, MUP BCTan Ha NyTb HOBOW Napaanrmbl —
KpeaTUBHON 3KOHOMUKH.

VIMEHHO B KpeaTUBHOI 3KOHOMUKE NOABAAIOTCA KYNbTYpHbIe UHAYCTPUU, KOTOPbIE
0TAnyatT abCcoNOTHO HOBbIE 0OLLECTBEHHbIE LLEHHOCTU. KynbTypy npexae
nojLepuBanu u GUHaAHCUPOBANU Apyrue UHAYCTpUn. Mbl MOTIM HACNaXAATbCS
NPOAYKTAMU KYNbTYPHOIA JeATeNbHOCTU 1 KOMMAHUM MOTIM NONYYaTh CMIOHCOPCKUI
3t deKT oT KynbTypbl. OfHAKO CErofHsA KYNbTYpHAasA UHAYCTPUA UMEET HOBOE
3HayeHue. IMeHHO KyNbTypHas MHAYCTPUA pacnosaraeT KOMMNeTeHUMAMM,
Heo6XOAVMbIMM 3aMaAHOMY 06LLECTBY AN PAa3BUTUA U KOHKYPEHLMU B MUPOBOA
3KOHOMMUKE.

KynbTypHas UHAYCTPUA XapaKTepusyeTcs 60/blIOM KPEaTUBHOCTbI U 6oNbLIOM
JINYHOI NPUBEPIKEHHOCTbLIO Npoteccun, a TakKe CNOCOOHOCTbLIO COEANHATbL NIOAEN,
TEXHONOrUN U HaBblKN No-HOBOMY. Koraa ceroaHa EBponenickne cTpaHbl yMeHbLUIAOT
tuHaHcupoBaHue cdepbl KynbTypbl, B TO BpeMs, KOr4a NPOMbILLIEHHOCTb U
CeNbCKOe X03AWCTBO HAYMHAIOT MPOUTPbIBATh B KOHKYPEHTHO 6opbbe co cTpaHamu
C HA3KUM YPOBHEM 3aTpaT, Mbl MOHMMaeM, YTO 3TO BeAeT K perpeccy. Bmecto
COKpalleHnsa pacxoAoB Ha pa3BuTue KynbTypbl EBpone cneayet caenatb 3Ty

cchepy npuoputeTHOi Ana GUHAHCOBOMN NOALEPKKMU N pabOTaTb B HANPaBAEHUU

42 pa3BuTue d)MHaHCVIpOBaHVIﬂ U 3aKOHOAaTE/IbCTBa B TBOPYECKUX UHAYCTPUAX CEBEPHOIro U3MepeHna




MHTEerpauumn KynbTypHbIX UHAYCTPUIA, 0OuiecTBa 1 apyrux cdep. 1o notTpebdyer
pPaAMKaNnbHOro U3MEHEHUA NPUOPUTETOB, HO 3TO TAKIKE MNOMOXET BbITALLUTb
MONOAbIX eBponeieB U3 6e3paboTulbl U caenatb UX ABUKYLLEN CUNOW HOBOM
IKOHOMMUYECKOMN INOXU.

B pamkax cBoeit counanbHoi oTBeTcTBeHHOCTU 6aHk SpareBank 1 Nord-Norge co3pan
®oHA, KOTOPbIV CerofHA fenaet BKNAA B 3J0pPOBO€E pa3BUTME IKOHOMUKM B CAMOM
ceBepHOM pernoHe EBponbl. Mbl Hajeemcs, 4TO Halla MHULMATUBA BAOXHOBUT YaCTHbIX
WHBECTOPOB W NpeAcTaBuTeNel OpraHoB BAACTU U NPUBAEYET UX BHUMAHUE K Pa3BUTUIO
KYNbTYPHbIX U KPpEaTUBHbIX MHAYCTPUiA, 4TO OyAeT cnocobCTBOBATL CTAHOBAEHNUIO
EBponbl Ha nepeaHUit pybex HOBOM Napaanurmbl.

Tanel. ®oto RadArtRedstua teaterhus
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O/brA KusmHA
Jupekmop azenmcmaa «Tgopyeckue uHOycmpuu»,
Mocksa

www.creativeindustries.ru
www.creativeducation.ru

LUKOJTIA TBOPYECKUX NPEANPUHUMATEJIEN
MPOEKT ArEHTCTBA «TBOPYECKWE NHOYCTPUWN>»

TBOpYECKME NHAYCTPUM ABMAIOTCA SAPOM KPEATUBHON IKOHOMUKN — OHU MEHSIKOT FOPOZICKYH0
Cpeay, PeLatoT couuanbHble NpoGaembl v BUraloT Briepes GusHec-npoeKTbl. TBopyeckuit
NOAXOA U HeCTaHAapTHas uaes Hanbonee BOCTPEOOBAHbI CErofHsA Ha PbIHKE, MOCKO/bKY
VIMEHHO OHW CO3AaL0T AOMONHUTENbHYIO J06ABOYHYIO CTOMMOCTb B Nto6om GusHece. Ho
HannuMe TONbKO OAHOM MAEN HEAOCTATOYHO, YTOObI 3aHATb YCTOMYMBYIO MO3MLMIO HA PbIHKE.

Monogple cneyuanucTbi-rymaHuTapum, He3aB1CKUMbIe TBOpYECcKMe NpodeccroHanbl 1
HaYMHaKLMe TBOPYECKIUE NPEANPUHUMATENN, KaK NPABUIO, HE UMEIOT 3HAHWII U HABbIKOB,
MO3BONAIOLLMX OTKPbITb U Pa3BUBaTb COOCTBEHHbIN BU3HEC, HE MPEACTABAAIOT, FAe U KaK
NONYYMTb NOALEPIKKY CBOUM HAYMHAHUAM, C YETO HauYaTb, K KOMY 06paTMTbCA 3a COBETOM.
3auacTyto pbIHOK 06pa30BaTesbHbIX MPOAYKTOB Y30K, HE MPAKTUKOOPUEHTUPOBAH U He
y40BNETBOPSAET NOTPe6HOCTM TBOPUYECKUX NPEANPUHIMATENEN: B By3aX NpeaiaraTcs
J0/IFOCPOYHbIE MPOrpaMMbl MO MEHEKMEHTY B Chepe KynbTypbl AN MHOTOYUCTIEHHbIE
nporpammbl GU3HeC-MeHepKMEHTa, HE OPUEHTUPOBAHHbIE Ha CreLdUKY TBOPYECKMX
613Hec-npoeKToB. [pK 3TOM TBOpYECKUE NPOECCUOHANbI HYKAAKTCA B aKTyaNbHOM
MHdOPMaLMK U KOMNETEHLUSAX, HEOOXOAUMBIX ANs NPeBPaLLeHUs UAel B AeHbIU.
Peanu3aums coLMOKyNbTYPHbIX NPOEKTOB TaKXe CTAHOBUTCS HEBO3MOXHOII 6e3
JOMONHUTENbHbIX GU3HEC-HABBIKOB, NO3BO/MAIWMX B TOM YMC/e BbiTb NOArOTOBNEHHbIMM

B BOMPOCAX 3al{UTbl aBTOPCKOr0 NPaBa v MHTE/NEKTYaNIbHOM COBCTBEHHOCTH, ABNSAIOLMXCA
OCHOBHbIMU B C(hepe TBOPYECKUX UHAYCTPWIA.

C2011 ropa AreHTcTBO «TBOpPYECKMNE MHAYCTPUMY» peannsyeT npoekT «Lkona
TBOPYECKUX NpejnpuHumaTenei, Leib KoToporo — npaxkTnyecKkas nomotib
HaYMHaILMM TBOPYECKUM NPEANPUHUMATENSM B 3aMyCcKe NPOEKTOB M pa3BuUTUK 6r3Heca
B C(hepe TBOPUECKMX MHAYCTPUIA. «LLIKona TBOpYeCKMX NnpeanpuHUMaTenein» — 31o
AVCTaHUMOHHAs o6pa3oBaTenbHas Nporpamma, npejiaraiLas CBOMM yyacTHUKAM
COBPEMEHHbIN IEKLUMOHHbI MaTepuan, akTyanbHble GU3HeC-Kelicbl, BUAeOMaTepumanbl,
npoceccnoHanbHble UCCNeA0BaHUSA, COBPEMEHHbIE UHTEPAKTUBHbIe 06pa3oBaTe/ibHble
CepBUChl, KOHCYNbTALMMU N NOALEPHKY BEAYLIMX POCCUNCKUX IKCNEPTOB.

B pamkax LLIKonbl paccmaTpumBatoTCa 1 AeTanbHO M3y4aloTCs BOMNPOCh!, CBA3aHHbIE
C.BbIGOPOM OPraHM3aLMOHHO-NPaBoBOI (HOPMbI A TBOPYECKOro GK3Heca, 3aLuTon
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WHTEIEKTYaNbHOM COGCTBEHHOCTM 1 aBTOPCKOTO NpaBa, NpoLeaypoii perucrpaymm
COOCTBEHHOTrO Aena, NoMCKOM NapTHepOB U paboTol C LJOHOPaMu U CMOHCOPAMMU.
Matepuansi LLIKonbl 0CHOBaHbl HA POCCUICKUX NPAKTUKAX NOAAEPHKKM MaNoro

Ou3Heca, AeicTByIOLLLEM 3aKOHOAATENbCTBE, YCNEWHbIX POCCUNCKUX BU3HEC-Kelicax.
Haunbonee BaxHble acneKTbl, CBA3AHHbIE C MPOLBUKEHNEM NPOEKTOB 1 PACCMOTPEHUEM
MeXaHW3MOB B3aUMOJENCTBUS C ayAUTOPUEN, BbIAeNEHbl B OTAE/bHbIA Kypc LLUKonbI,
NOCBALLEHHbIN TEXHONOMN NPOEKTUPOBaHMA. LLIKoNa COCTOUT M3 CeayoLMX aBTOPCKUX
KypcoB: «[IpOEKTUPOBaHME B TBOPYECKOM NPeANpPUHUMATENbCTBER, «KynbTypHbie
PbIHKW 1 COBPEMEHHbIE KYNbTYPHbIE NPAKTUKMN», «BU3HEC-MofeNn TBOPYECKOTO
npeanpuHUmaTenbCcTBar», «PecypcHoe obecnedyeHne TBOPYECKUX NPOEKTOBy». [[porpamma
LUKonb! BbICTPOEHA TaKUM 06pa3om, 4TObbI Y4ACTHUK HA NPOTSKEHUN 4 MeCsLEB
06yuyeHus noaTanHo gopabarbiBan, AOMNONHAN CBOM NPOEKT COrMACHO NPOMAEHHbIM
Temam. Utorom o6yuyenus B Lkone sasnsetcsa paspaboTka U NOArOTOBKA K peannsaymu
COOCTBEHHOIO BM3HEC-NPOeKTa B Chepe TBOPYECKUX MHAYCTPUIA, U MHOTUE BbIMYCKHUKM
LLIKonbI yxe yCnewHo peanr3oBanmn CBOM NPOEKTbI B PErMoHax, OTKPbIIN CBOE A4eNo

1 3aHSM CBOIO HULLY HA KYNbTYPHOM pPbIHKeE.

B aBrycte 2013 roga 6ynet 06baBneH yike 4-i1 Habop «LUKonbl TBOpPYECKMX
npeAnpuHUMaTenei». 3a Bce Bpems NpoekTa o6yyeHue npouunv 6onee 100 TBOpYECKUX
npodeccroHanos 6onee yem u3 20 perroHoB Poccuu v cTpaH 6amHero 3apybexobs.
Mpu co3aaHnm NPOCTPaHCTBA OHNANH-06pa30BaHMA Nepey opraHu3aTopamu cTosna
3a4aya akKymMynmpoBaTb Yy4aCTHNKOB CO BCEX PernoHoB Poccun, npesocTaBuTb paBHble
BO3MOXHOCTMW ANA NONYYEHUA 3HAHWNIA MO TBOPYECKOMY NMPEANPUHMMATENLCTBY ANA BCEX
)KeNalLMX He 3aBNCMMO OT BO3pacTa, MecTa NpoXuBaHus, poja 3aHATUI, 06pa3oBaHNs
nT. A. IHTepec, KOTOPbI NPOABMAN TBOPYECKKE NPOMECcCcMOoHasnbl B PErmoHax K AaHHOMy
NpPOEKTY, N03BONSAET rOBOPUTL 06 aKTyaNbHOCTU KOHTEHTA 1 Npo6em, Ha peLueHune
KoTOpbIX HanpasneHa LWkona.

[JucTaHumnoHHoe 06pa3oBaHuMe CTaHOBUTCA BCe Gonee nonynspHbimM B Poccuu, 3To
anbTepHATMBHbIN (hOPMAT, KOTOPbIN PacCIUMPAET BO3SMOXHOCTU 06y4YeHus 1 obneryaer
npouecc oHNaiH-KoHcynbTauuit. «LLikona TBOpYeCKMX NpeanpuHUMaTenei» basnpyercs
Ha cucteme Moodle, KoTopas ucnonb3yerca 6onee yem Ha 50 TbicAYax caiToB

B 200 CTpaHax Mupa yHnsepcmutTeTtamu, WKoaamm, KOMNaHUAMNU N HesaBUCUMbIMU
npenoaaBatensmu. LLIkona opreHTHPOBaHa Ha KOMMYHUKaLUOHHbIe hopmaTbl 06yYeHNs:
(hopyMmbl, YaTbl, OHNAMH-KOHCYNbTALMMU — TaK MOXHO 06CYAMTb y4ebHbI MaTepuan u
NoyYMTb COBET M NoAaepKKY 3KcnepTa. B pamkax LLUKonbl npeaycmMoTpeHbl perynisipHbie
OHNAH-KOHCYNbTaLMK € 3KcnepTamu B cchepe KyNbTypHOro NPOEKTUPOBaHMA

1 npodeccmoHanbHbIMU IOPUCTaMu, NpenoaaBaTensaimu U Tolotopamu LLKonbl.

MimeHHO no3tomy «LlIKona TBOpYECKMX NpeanpuHMMaTeNen» — 3T0 TaKKe 1 aKTUBHAs
KOMMYHUKaLMOHHas nnowaaka. LLikona o6beanHseT npeacTaBuTene TBOPYECKUX
GM3HECOB M MeHeAKEPOB KyNbTYPHbIX MPOEKTOB MO BCEM CTPaHE, 1 3TW nNpodeccroHanbl
06pasyoT 0CHOBY NPoheccroHaNbHOro coobLecTsa, KOTOPOE B AasnbHelilem

NPMU3BaHO CTaTb MOLLHBIM PECYPCOM MOAAEPIKKM TBOPUYECKUX MHAYCTPU B Poccum.

Mpun 3TOM 04eBUAHO, YTO UCKNHOYNTENLHO 0OLLEHIE OHNAH U OTAENbHbIE COObITHA
ocnaiiH He hOpMUPYIOT MPOCTPAHCTBA NPOeCccMoHaNnbHOM ANCKYccMn. B pamkax
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HOBOro Habopa opraHM3aTopbl NpesnaraloT HOBYIO CXeMY KOMMYHUKALMU IKCNEPTOB

1 y4aCTHUKOB B npouecce obyyeHuns. OfHOAHEBHbIE 0YHbIE CECCUU, 3aBepLUatoLLine
4-MecsAYHbIV 3a04HbIIi 3Tan 0byyeHus, Nokasanu 3thHeKTMBHOCTb COBMELLEHUSA OYHOTO
1 3a04HOro hopmaToB. bnarogaps nMYHbIM BCTpeYam y4yacTHUKOB, NpenosaBatenei

U 3KCNepTOB, IEKUMAM, MACTeP-KNaccam 1 KPYribiM CTONAM CTano BO3MOMHbIM
roBopuTb 06 06pa3oBaHNmM NpodeccroHanbHOro nons B chepe TBOPYECKUX UHAYCTPUI,
0 BO3MOXHOCTU (hOPMUPOBAHUS CETEBbIX MPOEKTOB, PELIALMX PErMOHANbHbIE
npo6nembl. [10N0XUTENbHbIN ONBIT 0YHbIX BCTPEY NOJIOXKEH B OCHOBY HOBOTO, 4-ro Habopa
«LlIKonbl TBOPYECKNX NPeANpPUHMMaTENEl», B paMKax KOTOPOro O4Hble ceccumn GyayT
NPOXOAUTb Ha NPOTSKEHUN BCEro nepmosa 06y4YeHns 1 NpeAoCTaBAT BOSMOXKHOCTb
yyacTHuKam LLUkonbl 6bITb 60oNee BKAOYEHHbIMU B COBPEMEHHbIN KyNbTYPHbIA KOHTEKCT.

Moaznep:Ka TBOPYECKMX OU3HECOB 1 NPOEKTOB, NPAKTUYECKAs MOMOLLb TBOPYECKMM
npeanpuHumaTenam co Bcert Poccumn — ogHa 13 rmaBHbIX 33434 AreHTcTBa «TBOpYeCKune
nHaycTpumny. lMpopomkas fesaTenbHOCTb Mo hOPMUPOBaHMIO NPodecCcMoHanbHOro
coo6LiecTBa 1 pa3BUTMIO TBOPUECKUX MHAYCTPUii B Poccun, Arentcteo B 2013 roay
cTano nepBbiM odmumManbHbIM onepatopom MexayHapoaHoro KoHkypca Creative
Business Cup B Poccuu, Lienb KOTOporo — paclimpeHne BO3MOXHOCTEN ANA YyCNewHoro
3anycKa KomnaHuu B chepe TBOPYECKUX UHAYCTPUI U YyCOBEPLUEHCTBOBAHME BU3HeC-
KOMNeTeHUU TBOPYECKUX NpeanpuHUMaTeNieil BO BCeM Mupe. 3TO BaXKHbIM war

B Pa3BUTUM TBOPYECKOTO NpeanpuHumarenscTsa B Poccum v npoaBuKeHnn poCccuinckmnx
KOMNaHwuii B cepe TBOPYECKUX UHAYCTPUIA B MEXAYHAPOAHOM KOHTEKCTe. Bbixog,
pOCCMICKOM opranu3auun B cchepe TBOPYECKUX UHAYCTPUI HA MEXAYHAPOLHbIV

PbIHOK CTaHET eLle 0OfHNUM apryMeHTOM B TOM YMC/Ie U ANA HaNaXKUBaHUA MEXaHU3MOB
noJAepPKKU TBOPYECKMUX UHAYCTPUIA KaK CO CTOPOHbI FOCYAAPCTBa, TaK U CO CTOPOHbI
OU3HEeC-CTPYKTYp.

T Wwona
TEBDPHECKIWE r CREATIVE TRORUECHMK
MHOYCTPIA I INOUSTRIES npEAnpuIsaTE neH

A e b,

AreHTCTBO «TBOpYECKME NHAYCTPUU» — HEKOMMEpPYECKaa opraHusauus,
feATeNIbHOCTb KOTOPOI Hanpas/ieHa Ha Pa3BUTUE TBOPYECKOro CeKTopa
3KOHOMUKM, HopMUPOBAHME UHHOBALMUOHHbIX CTPATErMil Pa3BUTUSA TEPPUTOPUIA
CpesCcTBaMM KY/bTypbl M TBOPYECTBA, @ TaKXe OpraHun3aumnio u NnpoaBuKeHmne
MUIOTHBIX MPOEKTOB B 0611aCTV TBOPYECKUX UHAYCTPUA.
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AHY JIbIXmMycC

UcnonHumensHbili dupekmop
TannuHHCKO20 KpeamusHo20 UHKy6amopa,
3cmoHus

inkubaator.tallinn.ee

TAJNTMHHCKWUIA KPEATUBHbIA UHKYBATOP
INKUBAATOR.TALLINN.EE

TaNNMHHCKNiA KpeaTUBHBbI MHKY6aTop, 0aHa 13 Tpex GU3Hec-nnaThopm, HaXxoAALLMUXCS

B BeAeHUU TanIMHHCKUX GU3HEeC-MHKY6aTopoB, oduLManbHO Obin OTKPLIT B ceHTAGpe 2009
roga. OfHaKo B fieicTBUTENbHOCTY TaNIMHHCKMIA KpeaTUBHbIN UHKYOaTop yxe B 2008 roay
obecneynBan noaaepXKy TBOPYECKUM npeanpuHumatensm. B 2010 rogy Haw nHky6atop
3aHAN BTOPOE MECTO Ha KOHKypce «Jlyylunin HKy6aTop ans Hayku — 2010», KOTopbii
opraHusyeTcs mexayHapoaHoii ceTbto The Technopolicy Network! u LieHTpom ctpateruu u
oueHkun CSES?.

Muccusa TanIMHHCKOrO KpeaTMBHOTO MHKyBaTopa — co3aHne 61aronpusaTHbIX

YyCNOBWIA AN TBOPYECKMX NPeANPUATUIA, @ TaKXKe NOBbILEHNEe 1eN10BOV KOMMNETeHL N

y npeAnpuHumarenei B cepe TBOPYECKUX MHAYCTPUIA. OCHOBHAA LieNb — NOBbILWEHKE
OM3Hec-HaBbIKOB TBOPYECKUX NPeANpUHUMATENEN C MOMOLLbI0 Pa3BUTUA MEXaHU3MOB
BK/IIOYEHUs B NPOLECC, YCTAHOBEHUA COTPYAHUYECTBA U y4acTus B paboTe Haj
NMpoeKTamu, a TaKkxKe NOMOLLb NPeANnPUHUMATENAM B BbIXOZE Ha MEXAYHAPOAHbI PbIHOK.
370 03HauaeT, 4To Ta/IMHHCKNA KpeaTUBHbI MHKY6ATOp MOXET rapaHTMpOBaTh CBOE
3HauMTenbHOE BAVAHME HA Pa3BUTME CEKTOPA TBOPYECKUX MHAYCTPUIA.

CambiMy NONYASPHBIMM ycnyramu TaiIMHHCKOTO KpeaTMBHOIO MHKY6aTopa ABNATCA:
GM3HEC-KOHCYNbTUPOBAHME U TPEHUHTY, PA3HOOBPA3HbIE MEPONPUATHASA — OT EN0BbIX
06ea08 10 HhOpMUPOBaHUS COBMECTHBIX MAPKETUHIOBbIX CXeM. Take NpoBoAATCs
NpaKTMYecKue MacTep-Knacchbl, CEMUHapbl N0 NOCTPOEHUIO CETEBOTO COTPYAHMYECTBA
1 obpasoBaTenbHble Noe3aku. TemaTuKa BCexX yKasaHHbIX MepONpUsATMii oTBeYaeT
TpeboBaHMUAM UHKYOMpPYEeMbIX OpraHu3auui.

MpeanprHUMaTensm, XenawLLym NonacTb NOA KPbIo MHKy6aTopa, NpeacTouT NpUHATbL
yyacTue B OCHOBATeNIbHOM HayanbHOM Kypce G13Hec-TpeHWHra 1 co3aTh Gu3Hec-
mozenb, GUHAHCOBbIA NAaH U NPOrHO3 pa3BUTUA KomMNaHuu. MocneaHnii oueHmBaeTcs
rpynnoi 3KCNepToB, KOTOPbIE NULLIYT NOAPOGHLIA 0T3bIB. [l pa3BMTUs CBOETO
Gu3Heca TBOpYECKUE NPeANPUHUMATENIM MOTYT BOCMO/Ib30BAThCSA MOMOLLbI0 KOMaHAbI
«[OMaLLIHUX» TPEHEPOB, @ TAKXKE CETU «BHELIHMX» KYpaTopoB.

* www.technopolicy.net.
2 Centre for Strategy and Evaluation Services, www.cses.co.uk.
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Monyyus fononHuTenbHoe MHAHCMpPOBaHMeE MHKYOaTopa, UHKYbUpyemble opraHm3auum
MOTYT paclunMpuTb CBOU NPO(ECCMOHabHbIE HAaBbIKM Ha Kypcax NOBbILWEHNA
KBanudMKaLMm n mactep-knaccax no Bbi6opy. MonyyeHHble CPeACTBA MOXKHO TaKKe
noTpaTUTb Ha ONNaTy yCayr KypaTopoB MM NOATOTOBKY K BbIXOAY Ha MEXAYHapOAHbIN
pbIHOK. 32 Bpems CBOEro TPexroAM4yHoro npebbiBaHus B MHKy6aTope Kawaas u3
KOMNaHWN MOXeT noay4untb 0 2500 eBpo. bonee Toro, KoMNaHum, KOTopble yxe
rOTOBbI K 3KCMOPTY CBOEN NPOAYKLMK, MOTYT TaKkxe NofaBaTth 3aABKY Ha nMonyyeHue
COOTBETCTBYIOLLErO FPaHTa (MakcMManbHblii pa3mep rpaHTa — 5000 eBpo). 3Tu

rpaHTbl BblAenaerca ABaxabl B rof. Lienb Takoi rpaHTOBO NOAAEPKKN — COAENCTBUE
3aKNI0YEHNIO A0NTOCPOYHBIX KOHTAaKTOB B CTPaHe, Ha PbIHOK KOTOPO NNaHUpyeT BbINTU
KOMMaHWsA, B TEYeHMe rofa C MOMEeHTa NoJly4YeHus rpaHTa.

Mpu nHKky6aTope Takke paboTtaet LieHTp pa3BnUTUS TBOPYECKUX UHAYCTPUI, OTKPbIBLUMIACA
B 2012 rogy. LleHTp noaaepuBaeT MHAUBUAYANbHbIX TBOPYECKUX NPeANpUHUMATENeii n
KOMMaHUW No BCeit ICTOHMU, CNOCo6CTBYsA pa3BuTHto GU3Heca, MHTEPHALMOHaANU3aLUm u
YBENUYEHUIO NPOAAK HA BHELIHMX PbIHKAX.

HeoTbemnemoi 4acTbio TaNIMHHCKOTO KpeaTMBHOrO MHKy6aTopa ABAAETCA WOY—pyM
ZERO®, KoTOpbIi NpefoCcTaBAsAeT NPEKPacHy0 BO3SMOXHOCTb AM3aiHepam MOAHON OAEX bl
1 aKceccyapoB NPeACcTaBUTb CBOV U3AENNA, @ TaKKe HalTW HOBbIX KIMEHTOB 1 NapTHEPOB.
LLoy-pym ZEROP TakKe paboTaeT B Ka4eCTBE KOHTAKTHOIO LIEHTPA ICTOHMM MO MPOEKTY
«Moga cTpaH bantuiickoro mopa» u, No CyTu, ABNAETCA LLEHTPOM ANA BCTPEY BCEX, KTO
MHTepecyeTca Mogoil. Meponpuatus, ¢ Lenbio NPOLBMIKEHUA MONOLbIX, TANAHTANBbIX
[M3aiiHepoB JCTOHMM 1 BCero pernoHa bantuiickoro mops, nposogatca B ZERO®, no
MeHbLUei mepe, Ba pa3a B MecALl.

[0 50% coBoKynHoro GtoaeTta TannMHHCKOrO KpeaTMBHOMo MHKyGaTopa obecneynBaer
GtoaKeT ropozaa, 25% 6togkera coctaBnser huHaHcuposaHue EBponeiickoro cot3sa,
KOTOpOe ocyuiecTBaseTcA yepes PoHA coaencTBuA NpeanpUHMMATENbCTBA® U Pa3finyHble
npoekTbl EC. OcTaBwmecs 25% reHepupyeTcs cammnM MHKYBATOpoM 3a CYeT OKa3aHus
YCYT U caayv B apeHay nomelieHmnin nog oucsl U CTyaUn. ITo 03HAYaAET, YTO MO
CTaTUCTUKe JeATeNbHOCTb MHKyOaTopa cybcuanpyetcs Ha 75%, a UHKYOMpyeMbim
KOMMNaHUsM He06X0AMMO OMIaYMBaTh TONbKO YeTBEPTb CTOMMOCTY BCEX 3aTpar.

[lononHutenbHasa nHopmauma
INCUBATOR ® TALLINM

Mrs. Anu Lohmus, ncnonHUTENbHbI JUPEKTOP
Ten: +372 604 0620.
E-mail: anu@inkubaator.ee

3 Enterprise Estonia, www.eas.ee.
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NCTOPUU YCINEXA TAJJTUHHCKOI'O
KPEATUBHOIO MHKYBATOPA

{N\OD,HbIVI pvsaunHep Jinnnn Axuno

Nunnn AXuno — 3CTOHCKUI AnU3anHep OAexbl,
OTMeYeHHas HeCKONbKUMU NPodhecCcMoHanbHbIMK
Harpagamu. Jlunnv ocHoBana CBOK KOMNAHUIO

B8 2010 roay. 3a roabl, KOTOpble KOMNAHKUA NpoBena

B TaNNMHHCKOM KpeaTMBHOM UHKyGaTtope, Jlunnn
noay4Ymia MHOTO NOJIE3HbIX PEKOMEHAALNIA N NOLAEPIKKY,
Ha4yMHas OT COBETOB MO YNpaB/ieHNo NePCOHANIOM U
3aKaH4YMBas MOMOLLbIO B HAaNMCAHNN 3aABOK Ha FPaHThbI
EBponerickoro Coto3a, HanpasieHHble Ha pa3BuUTHe ee
KOMMaHuu.

®OupMeHHbIA cTUNb JInnm — noa4YepKHyTO
XeHCTBEHHbIW, COYETaIOWNN CAePHaHHYI0
4yBCTBEHHOCTb CeBEpHbIX CTPaH, pa3Hoobpasue LBETOB
1 py4Hylo paboTy, B KOTOPOi1 OTpaxaeTtcs 6oraTcTBo
3CTOHCKUX TPaguUmni.

B 2011 roay Ha KoHKypce Swedish Business

Awards Jlunnu nonyuuna Harpagy «Monogoi
npeanpuHUMaTenb roga» 3a BblAaloLWMecs JOCTUKEHNA
B NpeAnpuHMMaTeNnbCTBe.

www.lillijahilo.com

{Kaue HT

Kalle HT — 3cToHCKMi1 GpeHa MOAHO OfeXAbl ANns
MY}KYUMH, KOTOPbIE LLeHAT KOMDOPT, BbICOKOE KauecTBO 1
yHuKanbHble fetanu. Konnekuuu Kalle HT npoussoasTcs
B DCTOHUW U3 HaTypanbHbIX TKaHei. Ogexaa Kalle HT

B OCHOBHOM Bblfi€p}aHa B CNOKONHOW LLBETOBON ramme
1 NpUryLeHHbIX TOHax CeBepHbIX CTPaH, YTO AenaeT ee naeanbHom AN NoOBCEAHEBHOTO
NCMONb30BaHMWA B pa3Hble Ce30HblI.

TanAVHHCKNIA KpeaTUBHbIN MHKY6aTop MOMOT 3CTOHCKOMY Au3aiiHepy Kanne Aacamae 3anycTuTb
CBOI KOMMaHMI0 1 BU3HEC-NpoLecc, a Takxke 06y4nn HaBblkam NpeanprHMMaTenbcTea. Kanne
Aacamae NprHMMAanN yyactme B COBMECTHbIX ¢ KpeaTuBHbIM MHKY6aTOPOM MapKETUHIOBbIX
MepOonpUATUAX, TaKNX KaK BbiCTaBKa-npogaxa B CaHkT-MeTepbypre B 2012 rogy, 4to NOMOrno
KomnaHuu Kalle HT co3gaTb KnmMeHTCKyto 6a3y Ha MECTHOM PbIHKeE.

www.kalleht.com
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{Kadri Kruus — ansanHepcKune akceccyapbl U3 KOXHU

AKceccyapbl au3aiiHepa Kagpu Kpyyc dyHKuUMOHanbHbI M 061a4akoT CBoeil
WHAMBUAYaNbHOCTbIO. MpocTbie GopMmbl 1 BbICOKOE KayeCcTBO MaTepmanoB coYeTaeTcs
C 3nemMeHTamMu py4yHoii paboTbl. CTU/Ib KOXaHbIX U3LeNnnii 6oraT KOHTpacTamm, Kak
3MOLMOHANbHBIA MUP HACTOALLEN KEHLMHbI AU NOHAOHCKAsA Noroaa.

B dpeBpane 2013 roaa Kagpu Kpyyc ctana ogHUM 13 Tpex 3CTOHCKUX u3aiiHepoB, KOTopble
copmupoBanu rpynny, oaepxasiuyto nobeay B MexayHapoLHOM KOHKypce Au3aiiHepoB
International Fashion Showcase 2013, KoTopblit NpoBoAMACA B paMKax JIOHAOHCKOW Heaenu
mogabl. Tak, usgenus Kagpu Kpyyc noctynunm B npoaaxy B npectuHblii 6ytuk Wolf & Badger
B 3anagHom JloHzoHe.

www.kadrikruus.ee

{HOBbII7I BUHTAX oT Kpucc

«HoBbIN BUHTaX oT Kpucc» — toBennMpHas KomnaHus, CO3AaHHasA C OrPOMHON CTPACTbIO

K MPeKPacHbIM I0BEIMPHBIM YKPALIEHUAM W AparoLeHHbIM KamHAM. Bce nsgenus cosaatorcsa
BPYYHYIO € 60M1bLIMM YA0BONBCTBUEM, PAJOCTbIO U NI060BbI0. B pe3ynbtarte nonyyatorcs

3 heKTHbIE U NPUATHbIE AN HOLIEHWS OBENMPHbIE YKPALLEHUS: HEYTO KNacCUYecKoe, YTo
HUKOTZA He BbIAAET U3 MOZbI, U B TO e Bpems 06/1ajalollee HOTKaMM IKCLLEHTPUYHOCTY

¥ NPUYYANUBOCTU, YTO AeNaeT UX UHTEPECHBIMU U 0COOEHHbIMM.

Kpucc Mbingma nonyynna noaaepKy ot TaNIMHHCKOrO KpeaTUBHOIO MHKy6aTopa Ha
JTane, KOraa OHa Aenana CKavyoK OT cTaTyca toBenmpa-thpunaHcepa K npeanpuHMmarento.
B KpeaTBHOM MHKy6aTope y Hee TakKe paboTaeT yIoTHAsA U 0YeHb NoNyaspHas cpean
nocetutenei cTyausa.

www.nvbyk.com

{Fork Film

Fork Film — cTyans aHMMaLMOHHbIX HMNBMOB, CNeLMan3npyowWwasnca Ha NoKaapoBoi
CbeMKe, MyNbTUMINKALUOHHBIX hunbmax B hopmare 2D 1 KNaccu4ecKoi pucoBaHHo
aHumauwmun. Komnanus Fork Film co3aaeT peknamHble poiMKM BbICOKOTO KayecTBa,
KoprnopaTueHble huabMbl U GUAbMbI, HANPaBNEHHbIE Ha NPoABMKeHUe 6peHaa. Bce oHu
061a4atoT APKO BbIPAXKEHHbIM XapaKTEPOM U YHUKabHbIM BU3yanbHbIM A3bIkOM. CTyaus
TaKe BbINyCKAaeT MyJbTUMEAMA NPe3eHTauumn 1 APYryio aHUMaLMOHHYI0 NPOAYKLMIO ANS BCEX
ayanoBuM3yanbHbIX naatdopm.

MpoekT Fork Film nonyuun noaaepxky TanIMHHCKOTO KpeaTUBHOTO MHKy6aTopa npu
nposegeHUM macluTabHOro nccneaoBaHus poiHkos LWeeunn n ®unnsauaun. O6pasosarenbHble
noesaku B 06e CTaHbl, LieNblo KOTOPbIX CTas NOUCK NAapTHEPOB, TaKKe Bbii OpraHM30BaHbI
uHKky6aTopom. Kpome Toro, komnatus Fork Film nonyymna nomolub B Bonpoce ynpaeneHus
TBOPYECKMM KONEKTUBOM.

www.forkfilm.eu
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{We Come In Form

We Come In Form — TanfiMHHCKana KOMNaHUsA, 3aHMMalLLAACA KpeaTUBHbIM AN3aNHOM.

C 60nbLWIMM BOOAYLLEBNEHWNEM, YBNIEYEHHOCTHIO U CTPACTHIO K A€y COTPYAHUKM KOMMNAHNK
BOMJIOLLAIOT B XU3Hb CBOE BUAEHME AU3AHEPCKUX PeLleHnit Ans ToBapoB, KoTopble 6yayT
BoCTpeboBaHbl yxe 3aBTpa. IHTerpupys ctpatermyeckoe GU3Hec-mbiluneHne B TBOPYECKMi
npoLecc, OHN CTPEMATCA NPeN0XNUTb PbIHKY MHHOBALMOHHbIV AU3alH U MHAMBUAYANbHbI
noaxoa. COTpyAHWKM KOMMAHUM He MPOCTO CO3Jat0T AN3alH NPeAMETOB, HO TaKKe
npeanaratoT 06pas MU3HU ANs CBOUX KIVEHTOB.

OcHoBaHHas B aHBape 2013 roaa, komnaHusa We Come In Form yxe nonyymna pekomeHaauum
TaNNIMHHCKOrO KpeaTuBHOro MHKy6aTopa no rvHaHCOBOMY NNAHMPOBAHMIO, YCTAHOB/IEHUIO

1 PasBUTUIO OTHOLLEHWUIA C KIMEHTaMK, a TaKXKe NoNe3Hble COBEThI MO BONPOCcam
WHTENNEKTyalbHO COOCTBEHHOCTMU.

www.wecomeinform.com

{TaaBm Tynes

TaaBu TyneB — KOMMO3UTOP U MY3blKaHT, KOTOPbI CO3JaeT BAOXHOBNEHHbIe CamMOi NPUPOAOI
3BYKOBbIE MeN3a¥u 411 BHELWHNX Y BHYTPEHHUX apXUTEKTYPHbIX MPOCTPAHCTB. 3BYKNU
NpUpPOLbl UMEIOT CNEKTP, Hanbonee NOAXOAALLMIA ANA CO3AaHMA MeNoauii. Mcnonb3oBaHue

B MYy3blKe YNCTbIX €CTECTBEHHbIX 3BYKOB N0O3BONSAET YMEHbLIUTb CTPECC 1 CAeNaTb Kaxaoe
NPOCTPAHCTBO 0COGeHHbIM. MpK CO3AaHMMN 3BYKOBbIX NE3aMein MOryT TaKKe NPUMEHATLCA
My3blKaNnbHble KOMMO3ULUN U Pa3NiNYHble 3ByKOBble 3D EKTbI.

TanAVHHCKUIA KpeaTUBHbIA MHKYGATOP CNocob6CTBYET pa3BuUTMIO y TaaBu HaBbIKOB
npeseHTauum cBoero 6MsHeca, jaeT pekomeHzaLmMy no ohopmIeHHI0 NPoLyKTa

1 LeHo06Pa30BaHMI0, a TAKIKE NOMOTraeT YCTAaHOBUTb KOHTAKT C NOTEHUMANbHbIMY
noKynatensmu 1 napTHepamm.
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M3paHua «Pa3suTre napTHepcTBa B TBOPYECKUX MHAYCTpuAX CeBepHoro MiamepeHunsa»
n «MeHemxmeHT hecTuBanein CeBepHoro MiamepeHusa» NoaroToB/ieHbl B pamKax
npoeKkToB [porpammbl NOBbLILEHNA YPOBHA KOMNETEHTHOCTU U Pa3BUTUA CETEBOTO
coTpyaHuyectea Coseta MnHuctpos CesepHbix CTpaH, HanpaBneHHbIX Ha pa3BUTHUe
CEKTOpa KpeaTWBHbIX UHAYCTPUM pernoHa CesepHoro Mamepenus. B 6potuiopax
npeacTaBaeHbl KaK aHanUTUYeCcKne CTaTbi, TaK U ONMMCaHWe YCNeLwHbIX MPaKTUK
TBOPYECKMX NpeanpuHNMaTenein n ectuBanbHbix opraHusaumii CeBepo-3anagHoro
pernoHa Poccum n CeBepHbIX U BanTMinckux cTpax.

M3paHua nogrotoBnerbl MHCTUTYTOM KyNbTypPHBIX Nporpamm npu noaaepxke Cosera
Munnctpos CeBepHbix CTpaH.

b norden
con

7 Mnncrpon Conepuix Crpan

PA3SBUTUE NAPTHEPCTBA
B TBOPYECKUX MHAYCTPUAX
CEBEPHOIO U3MEPEHUA

MEHE)XMEHT ®ECTUBAJIENA
CEBEPHOIo U3MEPEHMA
DEVELOPING PARTNERSHIPS
IN CREATIVE INDUSTRIES
OF NORTHERN DIMENS

Publications “Developing Partnerships in Creative Industries of Northern Dimension”
and “Northern Dimension Festival Management” contributed to the projects of the
Knowledge Building and Networking Program for the Northwest Russia initiated by
the Nordic Council of Ministers. Both these projects focused on the development of
creative industries of Northern Dimension. Publications present theoretic works of
experts as well as examples of successful practices of creative entrepreneurs and
festival managers of Northwest Russian, Nordic and Baltic States.

The brochures were prepared by the Institute for Cultural Programs with a financial
support of the Nordic Council of Ministers.



VASILY PANKRATOV

Chairman,
St. Petersburg Committee for Culture

www.spbculture.ru

Dear friends,

You are the lucky holders of a publication representing a wide range of credited views of
Russian and foreign experts on the issues of financial and legal support for the creative
industries, good examples of investing in creative projects and ideas on intellectual
property rights protection.

Today it is evident that development of the creative industries is only possible provided
that an integrated approach is adopted, and if the government and the business
community join their efforts. Here it is most important to create a system of public-
private partnership, and the activities of the parties should be well coordinated.
Establishing such a system is not an easy task, and for this reason it is so important to
understand the contemporary situation and to be able to employ the good practices of
Russian and foreign colleagues.

The St. Petersburg Committee for Culture closely follows the dynamics and trends

of the creative sector development. We are an active part of the dialogue between
representatives of culture and business, we aim to benchmark the best Russian

and foreign practices within the creative industries sector and to apply them in

St. Petersburg. Since 2011 the Committee for Culture has been making financial
contributions and participating in the projects of the Nordic Council of Ministers aimed at
the development of the creative space of the Northern Dimension. One of the initiatives
was the project called “Development of Financing and Legislation in the Creative
Industries Sector of the Northern Dimension Area”. The latter centered on public support
and private funding of the creative industries.

We sincerely hope that the ideas, presented in this brochure, will be of use to the readers
and will give new impetus to joining efforts towards successful development of the
creative industries sector in the Northern Dimension Area.

development of financing and legislation in creative industries of the northern dimension




MIKA BOEDEKER

Director,
Information office of the Nordic Council of Ministers
in St. Petersburg

www.norden.ru

Dear friends,

I am pleased to introduce the publication which presents articles by experts on the most
important legal and economic aspects in the field of creative industries in the Northern
Dimension.

The brochure was published in the framework of the Nordic Council of Ministers’ project
focused on creating a cooperation platform for the development of proposals for improving
instruments for financing and legislation in creative industries in order to enhance
economic efficiency in the sector.

The project brought together representatives of the Ministries of Culture and local
authorities of the Northern Dimension countries with organizations in the field of creative
industries, and gave them the opportunity to exchange knowledge and experience in

a number of joint activities in Helsinki, Copenhagen, Tallinn, and St. Petersburg. The
project participants discussed a number of key issues such as financing models in the
creative industries, the role of intellectual property in promoting economic growth,
cluster development, mechanisms for attracting investment, and financial schemes for
international cooperation.

I would like to thank our partners in the project — the Committee for Culture of

St. Petersburg, the Institute for Cultural Programs, the Center for Cultural and Experience
Economy in Copenhagen, the Institute of Russia and Eastern Europe in Helsinki, the
Estonian Ministry of Culture and the organization “Creative Estonia” — which organized
project activities at the highest level.

I hope that the brochure that you hold in your hands will be interesting to a wider audience,
whose activities are related to the creative industries.
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ELENA KHOROSHKINA

Senior Adviser,
Northern Dimension Partnership on Culture

www.norden.org, www.ndpculture.org

Dear readers,

The project “Development of Financing and Legislation in the Creative Industries of the
Northern Dimension Area” supported by the Nordic Council of Ministers develops in the
common with the Partnership on Culture priority field.

Innovation creates new products belonging to new branches. One of these branches
is the creative industries. A crucial question for the sector is, if the financing system is
ready to shoulder innovative processes and creative industries production?

As soon as cultural and creative industries projects often immerge in the cultural
institutions, far from commerce and trade, general way to cooperation is to rely on the
system of grants set by public institutions or international donors. Comparatively short
project cycle force them to live from project to project. Thinking business is being very
demanding also due to back-to-tradition understanding of sectors.

The project «Development of Financing and Legislation in the Creative Industries of the
Northern Dimension area» is investigating new capacities for in-depth approaches to the
issues of financing in the CCl sector. New attitudes will work out new platforms, fostering
economic links.

The Northern Dimension Partnership on Culture is looking to successful cooperation

on the theme: one of the projects initiated in St. Petersburg “Financing of international
creative documentary projects in the Northern Dimension Area: Cutting Edge and Trends”
is supported by the NDPC.
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IRINA KiziLovA

Ph. D., Deputy Director,
Institute for Cultural Programs,
St. Petersburg

www.spbicp.ru

INTRODUCTION

The projects “Development of Partnership in the Creative Industries Sector between
Northwest Russia and the Nordic Countries” and “Management of Music Festivals™?,
which were implemented by the Institute for Cultural Programs in 2011-2013, clearly
indicated that the support of creative entrepreneurship is a rather relevant issue. Over
the course of the projects, the partners and the participants discussed major problems
of developing the creative industries sector in the Northern Dimension Area, namely
exchange of best practices and international collaboration between creative people,
creative clusters and spaces, and the impact of growing creative sector on territorial
development.

The project “Development of Financing and Legislation in the Creative Industries Sector
of the Northern Dimension Area” continues a series of projects, focusing on exchange
of best practices within the creative industries between Russian and foreign public
officials, supervising cultural development in the Northern Dimension Area, creative
entrepreneurs and experts in economics of culture.

The project participants were as follows: the Nordic Council of Ministers Information
Office in St. Petersburg, the St. Petersburg Committee for Culture, the Institute for
Cultural Programs, the Institute for Russia and Eastern Europe (Finland), the Center
for Culture and Experience Economy (Denmark), the Estonian Ministry of Culture and
Creative Estonia Program.

Protection of intellectual property rights is one of the cornerstones in the development
of creative industries in Russia and the Nordic Countries. This issue was discussed
during the seminar “IP as a Tool for Economic Growth in the NDPC Area”, which was
held in Helsinki in the frames of the project.

Another equally important issue is that of financial support for the developing creative
industries. The project participants have learnt about creative business financing and

1 Work Package 1A of the project “Management of the Northern Dimension in the Field of Culture and
the Creative Industries”.
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development opportunities during the meetings with representatives of the Center for
Culture and Experience Economy in Copenhagen and in Roskilde.

The seminar in Finland and the visits and meetings in Denmark were part of the study
trip to Helsinki and Copenhagen that was arranged for the project participants from
Northwest Russia in autumn 2012 and became the first stage of the project.

The international dialogue on the development of funding and legislation within the
creative industries was continued in April 2013, when the Russian project participants
visited Tallinn. Russian creative entrepreneurs, experts and public officials took part
in the seminar “Financing the Creatives: Investment or Grant?”, which was held at

the Estonian Ministry of Culture with contribution of speakers from Russia, Estonia,
Norway, Island and Denmark.

The concluding stage of the project is the international conference “Development of
Financing and Legislation in the Creative Industries Sector of Northern Dimension”. The
event is to be held in the frames of the St. Petersburg International Cultural Forum on

2 December, 2013. The conference will feature presentations of Russian and foreign
experts within the creative industries and will designate the options of developing
financial support and improvement of legislation for the creative sector in the Northern
Dimension Area.

Photo: Institute for Cultural Programs
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ST. PETERSBURG COMMITTEE
FOR INVESTMENT
www.spbinvestment.ru

ST. PETERSBURG IS COUNTING
ON CREATIVE INDUSTRIES

Creative industries are “the main driving force for the global image of St. Petersburg

as one of the most significant cities in the world, both in cultural and political terms.”
This provision is recognized in the Concept of Social and Economic Development of the
city until 2020, designed by the Government and the people of St. Petersburgin 2012.
Promotion of the creative industries and innovations in arts is one of the priorities in city
culture development.

St. Petersburg has significant potential for promoting the creative industries due to the
rich and diverse cultural environment, which is a critical element stimulating intellectual
and creative development. In addition, St. Petersburg, as the largest educational
center, offers broad opportunities for educating highly qualified specialists within the
creative industries. The city is a home to over 30 universities training future creative
professionals, and there are totally around 70 thousand students. At the same time, the
city lacks infrastructure allowing the students to bring their ideas to life.

To boost the creative industries in St. Petersburg, the Committee for Investment designed
a Concept of Establishing a Creative Cluster by 2020. According to the definition of the
Ministry of Economic Development of Russian Federation, a cluster is “an association

of enterprises, suppliers of equipment, services, R&D and educational organizations
interrelated due to territorial proximity and functional interdependence in the sphere

of production and sales of goods and services”. A “creative” cluster, developing “in

the sector of services related to creative activities”, is considered as one of the cluster
types. The cluster involves trade unions, associations and societies within the creative
industries, as well as organizations providing educational and consulting services in
creative industries management.

Implementation of the cluster approach to promote the creative industries in

St. Petersburg will help reduce major risks and therefore significantly increase the
investment attractiveness of the creative sector. This will entail an influx of private
investment to the creative sector and the subsequent reorganization of the Cluster
funding in favor of private capital. Promotion of the creative industries will be
implemented in close connection with the development of higher education in this
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field. New educational products and increased quality of education, bound to meet
the demands of the Cluster, will be a result of effective interaction between creative
companies and the education system. That will lessen the outflow of talent to other
regions and countries.

The main objective of the Concept is to define a coherent unified approach to
establishing of a Creative Industries Cluster in St. Petersburg, which would be generally
accepted by special public authorities, companies operating within the creative
industries, educational and cultural institutions, non-profit organizations, including trade
unions and associations, and the business community of St. Petersburg.

Overcoming the deficit of high-quality infrastructure to ensure effective operation

of the Creative Cluster is one of the most important tasks, set out by the Concept.
Implementation of the Concept will generate new tourist attractions, which will exploit
not so much the imperial heritage of St. Petersburg as its contemporary opportunities.
This will be accompanied by the creation of new and development of existing creative
spaces, such as neighborhoods on the Vasilevsky Island (there are already several
centers of contemporary art there), loft projects in the Ligovsky Avenue, some areas
adjacent to the Nevsky Avenue, the industrial areas of the Obvodny Canal etc.

There are plans to introduce new solutions for urban design and development of public
art, in particular, public-art objects and thematic urban areas. Residential development
planning will involve construction of special areas and public spaces for local festivals
and fairs, meetings and communication between people. Private museums, projects

of amusement parks for children and other initiatives will receive support with the
assistance of the city budget.

The key infrastructural element of the Creative Cluster in St. Petersburg is creative
quarters. The latter is a multi-functional group of real estate managed by a single
operator, creating conditions for vertical and horizontal integration of cluster

members and ensuring synergy for every functional area within the quarter. Despite
the economic benefit of exploiting individual talents and ideas, implementation of
Creative Cluster projects will adhere to the principle of open access to cultural services.
Involvement of families with children, students and the elderly will contribute to
solving the problem of St. Petersburg lacking cultural and leisure facilities located in
commuter areas.

The Creative Cluster in St. Petersburg will create new jobs and new attractions for
residents and visitors of the city, and will improve the efficiency of industrial buildings.

A separate problem for St. Petersburg is the absence of a generally accepted approach to
management of industrial architecture monuments. In the historic center of the city there
are a significant number of listed objects, and they are rather a burden than a valuable
asset for investors. Currently there are 29 industrial areas to be moved out of town or

to be modified. Historically established and located primarily in the historic center, the
industrial areas do not meet current requirements of city development.
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“Implementation of the Concept will help us find new ways in solving this problem, just
like in Europe, where such facilities are successfully turned into cultural and creative
centers. St. Petersburg has a truly big potential in this regard. Currently there are several
industrial objects to be renovated, and eventually they should be transformed into new
nationwide creative centers,” comments the Chairman of the Investment Committee Irina
Babyuk.

On the Vasilevsky island the Investment Committee is considering the area of

Tram park #2 and the “Krasny Gvozdilschik” (Red Nailer) industrial area. In the
Petrogradsky district the object is the “Krasnoe Znamya” (Red Banner) industrial area,
and in Kronstadt, the Admiralty and the Petrovsky Dock.

The conceptual art space will host, for instance, permanent exhibitions and temporary
displays centered around St. Petersburg artists and reflecting the latest art trends. The
program of activities will involve performances, concerts, lectures and master classes.
The infrastructure of the future quarter (or space) will be complemented by thematic
workshops, showrooms, hotels and restaurants.

“Renovation of a number of industrial zones will make St. Petersburg the leader of the

creative industry in Russia. Our objective is to attract investors to this promising sector
of urban development,” stresses Irina Babyuk, adding that the turnover of the creative

industries in St. Petersburg is over 85 billion rubles.
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Associate Professor, Ph.D.,

Copenhagen Business School,

Department of Innovation and Organizational Economics,
Denmark
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THE POLICY ON CREATIVE INDUSTRIES IN DENMARK

{Introduction

Denmark and the other Nordic countries have traditionally had strong public subsidizing
of the arts and culture, the so-called social democratic cultural policy approach. This
implies an abundant financing of a variety of arts and cultural expressions of high quality
for all groups of citizens. Denmark has strong and influential educational institutions

of arts, many talented artists as well as functioning networks, good arenas and
infrastructure for arts and culture (Bille and De Paoli, 2012). These publicly funded art
worlds can be important assets in developing the creative industries, but the challenge
is how? What is needed to support the business perspective and development of the
creative industries?

In Denmark the state policies and support mechanisms for the creative industries are
two-fold. The Ministry of Culture supports the art and cultural production through the
general art schemes, but here the primary reason for support is the quality of the arts,
and not the commercial potential (actually rather the opposite). On the other hand the
Ministry of Business and Growth support general schemes and framework conditions for
business support, but these policies are not especially directed towards the cultural and
creative industries. The question is: Are special state policies, incentives and support
mechanisms necessary in order for the cultural and creative industries to grow? If this

is the case: How do we build policies that in the best possible way can stimulate the
cultural and creative industries?

{The Nordic Cultural Model

The Danish Ministry of Culture was established in 1961 and since then it has been
a goal to improve the conditions for the arts and culture, but not to interfere with
the content. This has been exercised through the Arm’s length principle, where
politicians allocate money to different purposes and institutions but never interfere
with the artistic content. The Danish Arts Foundation was established in 1964
following this principle: Individual artists were supported based on a peer-review
system of other artists.
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The general goals in cultural policy have been more
or less stable, although different weight has been
given to different goals through the years. The most
important cultural policy goals have been:

® Production of high quality art

® Availability: Give access to high quality cultural
experiences for everyone

® Protect, preserve and disseminate cultural
heritage

® Ensure cultural experiences for children, young
people and their parents

® Ensure good framework conditions for citizens’
self-expression and amateur activity

® Focus on special groups: emigrants, children etc.
The more commercial creative industries and their

impact on economic growth have traditionally not
been a goal for the Ministry of Culture.

Photographer: Magnus Froderberg/
norden.org Danish cultural policy has gone through three main

phases. In the 1960’s the main cultural policy goal
was democratization of culture: dissemination of professional high art to the entire Danish
population, who had to learn to appreciate “art of high quality”. During the 1970’s the
main policy goal became cultural democracy where a much broader concept of culture was
applied with more respect for cultural diversity and cultures of minorities, and a focus on
the population’s creativity and self-expression in amateur arts. In the 1980’s the cultural
policy became instrumental in a way it was not seen before. Cultural policy was considered
to serve social and economic purposes, like ensuring employment, reintegration of young
people and a lot more. The cultural policy of today is a mix of all the former goals but with
an increasing weight on instrumental purposes such as economic growth.

{Welfare and growth

There are two different theoretical perspectives that can be used when the economic
importance of culture is addressed: The welfare economic perspective and the market
economic perspective (Bille, 2013). The market economic perspective is based on

market value that can be traded in the market and can be measured in GDP. The welfare
economic value is, however, based on the individual citizen’s subjective perception of life
quality and values, namely individuals’ utility. And it is recognized that significant values
that are not traded in the market (non-market values) exist, but nevertheless represent

a substantial value for citizens, and therefore must be considered when the total value

of culture is evaluated and public resources are allocated. Where the welfare economic
perspective is about maximizing the society’s total benefits and utility by distributing
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“the pie» the best possible way (getting the most culture for the money), economic
growth is about making “the pie” bigger.

While traditional cultural policy has been dealing with the welfare economic perspective,
the new focus on creative industries and economic growth relate to the market perspective.

{The cultural policy instruments and legislation

In Denmark there are distinct cultural policy laws for each of the different art forms:
Visual arts, theatre, music, museums, archives, literature, libraries, film and media. The
main function of these laws is to provide the legislative basis for reaching the traditional
cultural policy (welfare economic) goals.

There are, however, other laws which are important when it comes to support of culture
and the creative industries.

® The tax laws: Especially the law on taxation of funds from 1986, the law on tax
exemptions in the cultural field from 2004 and the law on VAT exemptions for cultural
institutions, sports arrangements and activities of the like.

® The copyright law, which is very important for the creative industries.

® The labor laws: the current labor law is valid for all Danes regardless of their
profession and provides (unintended) support for many artists and production of arts.

® General support schemes and incentives from the Ministry of Business and Growth to
start-ups, entrepreneurs and business development.

Except for the copyright law, which is a cornerstone for the creative industries, none of
these laws and schemes are particularly designed or directed in order to support the
creative industries and their growth.

{Special need for support to the creative industries

In Denmark a survey has been done among the creative industries to analyze their need
for support and policy incentives. A report from the Center for Culture and Experience
Economy (2011) shows that some of the needs in the cultural and creative industries
are different from the needs in all other industries. The research is carried out from a
large sample of 1,200 private firms from the cultural and creative industries and 602
firms from other industries. The results show, among other things, that a larger share of
the creative industries are international oriented, that immaterial rights are extremely
important for the business models and that financing is a huge challenge in many
creative industries compared to other industries.

{Special political initiatives towards the creative industries

The state or the public sector is not supposed to support the creative industries because
they are a growth sector and create employment. In general the public sector does not
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support commercial companies because they are
growing! However, the state or the public sector

can create good framework conditions for the
development of the creative industries, like zoning,
inspiration, knowledge, education etc. (Birch, 2008).

During the last couple of years special initiatives have
been introduced towards the creative industries in
Denmark — apart from the art support from the Ministry
of Culture, the copyright law, and the general support
schemes and incentives from the Ministry of Business
and Growth. The initiatives follow a government report
from 2003: “Denmark in the Cultural and Experience
Economy — 5 new steps”. The first concrete initiative to
be mentioned is the Center for Culture and Experience
Economy. The center is an independent government
funded agency that opened in 2009 and is financed by
the Ministry of Culture and the Ministry of Business and
Growth. The center has received the amount of 50 million
Photographer: Magnus Froderberg/  pKK and it was to run for four years. After four years
norden.org the center’s activities have been positively evaluated
(Deloitte and Bille, 2012), and the center will continue
for at least four more years. One of the purposes of the center is to strengthen the creative
sector’s business understanding through strategic collaboration with the business world.

The second initiative is the so-called experience zones, where four zones have been
established: the zones for food culture, music, fashion and computer games. An experience
zone is a network, where firms, organizations and institutions join to create growth,
innovation and knowledge within the creative industry throughout the whole country. The
zones have been financed by 10 million DKK each and they were to run for four years. This
initiative have also been evaluated (Deloitte and Bille, 2012), but the conclusion was that
too much effort has been invested with too few results, and the initiative has been closed.

Finally, the Ministry of Foreign Affairs has created a special program called Born Creative
to support the export development in the creative industries.

{Challenges and growth potential

There is no doubt that the welfare perspective should be the main focus of cultural policy.
However, the growth perspective and the creative industries can be supported by:

® Framework conditions for the creative industries (e.g. export, financing)

@ C(reative spill-overs/cross-sector collaborations between creative industries and
other industries (like what the Center for Culture and Experience Economy is
working with)

® Local and regional strategies based on culture as attraction for visitors, inhabitants
and companies.
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The question is: what do we know and what have we learned about how to stimulate the
cultural and creative industries?

The common view is that business support needs to be as general as possible. The cases
from Denmark show that the cultural and creative industries are special in some sense and
the cultural entrepreneurs especially need policies concerning financial start-up help, how
to deal with immaterial rights and exports. The general business aid measures do in general
not function well because cultural entrepreneurs do not respond to these kind of initiatives
the way general business entrepreneurs do (EU, 2010, De Paoli and Hansen, 2010).

The largest growth potential for the creative industries problably lies in the creative
industries as a source of value creation and innovation for companies outside the
creative industries (Bille, 2012). But more research is needed.
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STATE SUPPORT FOR CREATIVE INDUSTRIES
IN ST. PETERSBURG. THREATS AND OPPORTUNITIES

{Effective pursuit of opportunities involves dealing with threats

The politicians in St. Petersburg have been discussing public support of the creative
industries and other related policies (federal, regional and municipal) for over a decade.
The international practice demonstrates the importance of the creative industries for
cultural, social and economic prosperity of territories. Yet, the efficient and sustainable
development of the sector is only provided by expedient and comprehensive support
from public authorities. Financial and administrative support provided directly and
through authorized agencies, exclusive and as part of public-private partnerships, is
the key to success for the majority of projects abroad. Creative industries are a field
that needs to be cultivated in order to produce truly valuable fruit. Considering the
traditionally excessive role of the state in Russia, its participation in the life of local
creative industries is inevitable and necessary.

Meanwhile, over the past decade, discussions on the creative industries and the
government were held without participation of the latter, only by one side of potential
dialogue. The phrase “creative industries” stubbornly resisted becoming part of the
Russian public discourse. The subject of supporting the development of the creative
industries and the creative economy, as a whole, seems to be irrelevant to any federal,
state or municipal official in St. Petersburg, and appears only due to the interest of
foreign partners or as a result of individual efforts. When it comes to St. Petersburg, | can
say with confidence, that no serious action, aimed at the development of the creative
industries, has been taken by the authorities over the past ten years.

Today, the situation may have slightly changed. Both federal and St. Petersburg
authorities demonstrate some interest in the creative industries. In St. Petersburg, the
government implemented a series of initiatives aimed at revelation of the ways, forms
and instruments of possible state support for the sector. The work goes slowly, the
interest of officials is unstable, and there is no concrete result yet. Nevertheless, there is
actually some progress. Hoping that the attention of St. Petersburg authorities towards
the creative industries will have further development, we should not forget about
corresponding threats and opportunities.
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{Support for the sector as a whole
VS Support for individuals and projects

Both the lack of support for the sector as a whole, and public funding and administrative
efforts of certain individuals and projects, may pose a threat.

Authorities seem to prefer large-scale projects. It is more convenient to work with them.
Scattering of resources is unprofitable, inefficient and not wise. “The biggest concert
hall”, “the biggest festival” etc. — these are the source of pride for many Russian officials.
Unfortunately, by “big projects” we most commonly mean trophy projects. The tools
allowing to consolidate resources, capabilities and interests of multiple participants of the
creative market, in order to implement large-scale cluster projects, remain unclaimed.

Meanwhile, the most talked-about, successful and beneficial foreign cases involve more
than one single beneficiary. It is the network (implying many participants) or cluster
(uniting companies based on direct proximity or infrastructural unity) nature of these
projects that allows achieving results. The most sought-after large-scale international
projects in the field of the creative industries focus on major changes in urban
environment, improvement of city image, external and internal marketing of urban areas,
and support for all creative industries, and not merely individual represenatives.

Development of creative quarters and incubators (“hard infrastructure”), implementation
of network promo and marketing projects (“soft infrastructure”), recognition of cluster
approach as a fundamental policy and practice of state support for the creative
industries are the recipe for this support to be effective. Ignoring this recipe will make
policies, aimed at support for the creative industries, ineffective and sometimes even
counterproductive for the sector.

{SN\E support VS Exceptional support for big enterprises

According to the Russian tradition, the strategy of state support for the creative
industries may turn out to be centered on large businesses, while ignoring the small and
medium-sized companies. The threat is enhanced by the contemporary trend of attracting
both public and private funding to cultural and related projects (the trend is positive, per
se), and also by the addiction of the government to big trophy projects.

Investing in a small business is uncultivated in Russia. As regards the creative industries,
most episodes are also associated with large-scale and ambitious projects (be it show
business or the media industry). For corporate and private investors the attractiveness of
small creative projects cannot be compared with more predictable and more profitable
funding opportunities. With the exception of selected start-ups with a rapid capitalization
potential (especially in the IT sector), it is not easy to attract investments to small
creative projects.

However, the international practice treats creative SMEs as a success factor, as a source
of manpower, as the most mobile and extensive part of the creative sector, and as a
natural incubator of big projects in the creative economy.
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Here the primary goal of any government is to generate prerequisites for investment
attractiveness of the creative sector. The key to success is combination of motives of
social responsibility, corporate image making (goodwill), direct financial benefits, as well
as personal (“human”) interest. It is also about the combination of unrecoverable public
investments, governmental guarantees, and commercial investments coming from big
companies and from the creative entrepreneurs. Public officials hold the key, and a lot
hinges on how St. Petersburg authorities decide to use it.

{ Concept of “greater culture”
VS practice of “cultural limitations”

One shall not underestimate the importance of the creative industries for the economy
of St. Petersburg. They are part of the growing “leisure market” and “experience
market”, they create added value in production of many goods and services in the
so-called market of “emotional commerce”. They also impact on tourism development,
destination marketing etc. Yet this importance should not be exaggerated. In fact, the
importance of the creative industries is only revealed, when we consider the three facets
of the generated welfare, namely economic, social and cultural ones. The boundaries
of the creative industries are not precise. Although the term remains variable, and is
subject to multiple interpretations by researchers and practitioners, the concept of
“creative industries” invariably involves activities based on complex combination and
interpenetration of things creative and commercial, economics and culture, art and
entrepreneurship.

In terms of cultural development, the creative industries are a mediator between
cultural heritage and society, a tool of modernization for traditional cultural
institutions, a tool of capitalization for cultural products, the environment and
sometimes the mode of contemporary culture. Considering the ambition of

St. Petersburg to keep the title of “the cultural capital of Russia”, the cultural
component of the creative industries could be truly important. Cultural resources
and cultural impact of the creative industries could be considered as a major
requisite for the support of this sector. However, this is one of the reasons for the
lack of serious public interest in the creative industries.

St. Petersburg is a city with rich cultural heritage. The wealth of its “traditional culture”
can be a great foundation for development of the creative industries. But in much the
same way as the natural resources of Russia (a seemingly unconditional blessing)
sometimes turn into the evil of “resource-based economy”, the cultural diversity of

St. Petersburg may cause the adverse effect of “resource-based culture”. The attention
to non-traditional forms of culture and cultural environments is commonly perceived as
excessive (“enough culture for today”) and as a potential threat (erosion of traditional
approach to culture and cultural values).

As a means of harmonizing relationship between the creative industries of St. Petersburg
and traditional cultural institutions, one can propose a concept of “greater culture”,
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by analogy with the concept of “greater city”. The concept of “greater city” (“Greater
London”, “Greater Berlin”, “Greater Paris” or “Greater Moscow”) is widely applied.

This term reflects the new urban reality, which has been evolving over the past century:
modern metropolises are not limited by the borders of historical centers, large cities
gradually merge with surrounding municipal areas. The borders of modern cities are de
facto erased. Modern cities are comprised of areas which sometimes only partially reflect
our traditional understanding of a city.

However, neither the inhabitants of cities, nor the guests ever confuse the city center
with the suburbs, and the growing suburbs do not eliminate the importance of the
downtown. In a sustainable modern city the outskirts find their role, place, and niche.
Moving away from the city center, we do not move along the line from “best to worst”
and “from more valuable to less valuable”. Troubled areas occur both in the center and
on the outskirts. However, when visualizing the ideal city (not as an abstract model, but
as a particular target), we can see how the city center and the suburbs complement each
other and cannot grow effectively if separated.

When forming cultural policies of the modern city, one needs to consider the space of
“greater culture” by analogy with the space of “greater city”. In this case the center (here
the traditional cultural heritage of St. Petersburg), though it is perhaps very important in
terms of forming common cultural space, should not be trapped by “cultural limitations”.
There should be natural affinity with other cultural environments, including those at the
junction of culture and entrepreneurship.

Photo Creative Space TKACHI

development of financing and legislation in creative industries of the northern dimension 69




KARI SIPILA

D.Sc (Tech) h.c.
Executive Director,
Future Innovations
Espoo, Finland

www.futureinnovations.fi

CREATIVE INDUSTRIES IN THE NORDIC COUNTRIES
AND THE ROLE OF INTELLECTUAL PROPERTY
IN INNOVATIONS AND VALUE CREATION

{Knowledge and Creativity are Human Resources

In any organization ideas, inventions, research results and innovations and their
successes depend greatly on the person’s, company’s or other organization’s ability

to develop, acquire, create and apply new scientific knowledge and know-how. Mostly
these depend on human resources, their education, skills and activities. Research and
development programs with possible cooperation activities, along with the existing and
developing expertise of the personnel, provide a basis to reach research results and to
make competitive inventions. Also know-how and information sources like Internet have
turned into strategic assets for the organizations.

Creative industries generate or exploit knowledge and information in many fields,

like in architecture, art, crafts, design, fashion, film, TV, radio, video games, music,
performing arts, publishing, software, research and development, etc. Actually our entire
environment could be a result of creativity.

Many organizations are or want to be creative organizations. It is also in the interest
of many countries to activate and promote creative industries. Traditionally Nordic
countries — Denmark, Finland, Iceland, Norway and Sweden — are ranked at the top in
the world in creativeness and design. There are many examples of high quality results
in all of these countries. Some examples of creative organizations in Nordic countries
(permanent or projects) include

® Nordic universities

® Innovation support organizations

® Helsinki Design Lab, Finland

® Helsinki Design Capital 2012, Finland

® Norden, Nordic Innovation, Kreanord

® Generator Swedish Creative Industries, Sweden

® CCEE — The Center for Culture and Experience Economy, Denmark
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® Companies, consultants, designers, artists, ICT-specialists, etc.
® See more information on respective websites.

Creativity is continuously in the process of change. Some current trends but also
problems in creative industries include:

® The future of creative industries and how it is valued and appreciated (Is the objective
creativity for its own sake or is it for financial gain?)

Respect for creators’ work and rights

New innovations and Research and Development work

Digital environment and economy

TV, film, photo, wireless and digital distribution platforms

Games

Business of e-books: creators, publishers, platforms, consumers

Intellectual property, especially copyright and the activities by policy makers
Licensing, open source, anti-piracy

Management of intellectual property

{Various Perspectives on the Value of Intellectual Property, IPR

In recent years, financial statement analysis has begun to be augmented by the
concepts of intellectual assets and intellectual capital. Intellectual capital is a part of
the organization’s intangible assets. In practise, the intellectual capital may include
technical factors such as research results, patents, copyright and other intellectual
property, publications, new research or product development or manufacturing
technologies and methods, evaluation skills and testing. The commercial factors include
the organization’s name and possible trademarks, copyrights, as well as marketing
strategies and advertising know-how. Other factors include management know-how,
financing skills, information technology, databases, training, customer relations,
cooperation, networks, quality assurance, team work skills, values of the organization,
confidentiality and security procedures.

Intellectual Property often together with Research and Development work offers large

possibilities for business, based on:

® Patent (technical solution)

® Trademark, brand (symbol, name)

® Copyright (art, software)

® Know-how, trade secrets (confidential information)

® Business method (the whole business or parts of it like processes, research and
development, testing, materials, logistics, e-business, B2B and B2C, formats, etc.)

It should be remembered that different combinations give a stronger protection and
larger business possibilities.
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In many creative industries a copyright is very important. A copyright is a form of
intellectual property law, and it protects original works of authorship including literary,
dramatic, musical, and artistic works such as poetry, novels, movies, songs, computer
software and architecture. It is valid immediately. The moment you write it, paint it, or
put it on the Internet, your work is copyright protected, without an application or any
decision from the Patent office. Most other IPRs like patents and trademarks must be
applied to get the protection.

The main objective with any idea or invention is to develop it into a marketable
product or service with a goal of economic success. Calculating or estimating the
value of an invention is very difficult, especially in advance of production and
marketing. The three main value calculation methods are: the cost approach, the
net present value method and the market approach. In many cases, the inventor’s
expectations for the success of his or her invention come crashing down if a patent
is not granted, the product does not function as expected, costs get too high, the
product does not sell, nobody wants to buy or license it or a competitor enters the
market with a better new product.

Some objectives related to the value of an invention or intellectual property rights and
their exploitation are convergent, while others diverge. These objectives may be:

® Economic in nature, such as financial gain, growth, profitability, stability and other
rewards

® Social in nature, such as social esteem, prestige, power, respect, reputation,
international expansion and social welfare.

® Forthe society such as economic activity, entrepreneurship, employment, tax
revenue, international competitiveness and general public welfare.

{Development of the Inventions to the Markets

The main phases involved in developing an invention into a commercially successful
innovation include:

@ Planning (technical, schedules, business, financing)

Evaluation (novelty and IPR, market potential, technical features, business)

Use of IPR like patenting (strategy, domestic and international)

Product development (technical, production, commercial)

Marketing and commercialization (own production or licensing; domestic or
international).

All these phases require specialists, financial resources and good management. There
are remarkable needs for public or private financing in each of these phases. However, all
invention projects are different and the development costs vary, often depending on its
potential to domestic or international markets.
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{Commercialization

In the marketing and commercialization of inventions the right to exploit an invention
belongs to its owner. The most common exploitation alternatives include:

Production within current or new enterprise
Licensing and other forms of technology transfer

)

)

® Partnership arrangements

® Acquisitions, trade agreements
)

Combinations of above.

The actual economic value of the idea, invention or innovation can only be seen

after the business decisions have been made to create a successful product or
service. The importance of the use of IPR can be seen everywhere in the world. The
intellectual capital — human beings — with modern technologies bring continuously
new creative products and methods, which are essential to the companies and their
competitiveness. This is true to all sizes of companies: big, SMEs and small. Creativity,
patents, copyright and trademarks are also behind the success of the companies,
which have valuable brands. Many examples describe also the success of smaller
companies in smaller scale.

{Conclusions

Creative products and services stemming from inventions and related intellectual
property rights have, despite their many development stages and difficulties, a great
impact on businesses and their competitiveness, success, development, and also
employment. Businesses must undertake the idea of the new product or service
generation, acquisition and development timely and with a long-term view, not only after
troubles start to mount up. Due to advanced communications services and extensive
international cooperation, gathering and effectively utilizing information is more
important now than ever before.

Today’s inventions and innovations have to be on the market by tomorrow morning.
Otherwise the competitors will conquer the markets first!
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THE WORK OF THE FINNISH BUSINESS ANGELS
NETWORK FOR CREATIVE INDUSTRIES

Finnish Business Angels Network — FIBAN has more than 300 investor members, and is
therefore one of the biggest business angel networks in Europe, and probably one of the
biggest in the world. Our role is mainly the matchmaking between startups and private
investors — and in that field we need to look for scalable and innovative ideas. Therefore,
creativity is of essential importance. Creativity is needed in any business that is developing
something new.

Creativity is needed when developing something technical that hopefully will lead to a patent,
but creativity is even more important when developing services or products that cannot be
patented. The brand is the protection, the “patent” for a service or a non-patentable business
model. The only way to maintain a good business in fields where technical superiority,
patents or model protection can’t be implemented is to create a really well-known brand. That
needs excellent creativity. Sweden has been the clear number one in the Nordic countries
what comes to building brands in fashion and lifestyle. But there is strong recognition for
“Nordic design” and all Nordic countries have a lot of promising creative businesses. At

least Finland and Sweden are still in the slow process of reforming from a forest/paper (and
machinery/metal) industry country to an economy driven by service, high-tech solutions

and creative new businesses. Mainly in the fields of IT, design, clean tech and chemistry.

Our countries are totally dependent on being the frontrunners in new fields of business. And
we need to do it well, and do it global. The high cost of employment also defines what is
possible — it has to be something highly value-adding, otherwise it cannot compete globally.
Both high-tech and creativity with high-end design are possibilities.

FiBAN has been actively working for the creation of new brands in fields like fashion, food,
interior design and lifestyle. We had a very successful “Fashion Pitch” event with young
fashion companies pitching to investors in Helsinki in May. Quite many — and often very
interesting — companies seem to be born in the creative industries, but the problem is
their unsatisfying growth speed. It is actually the same problem that FiBAN and Finland
have with the entrepreneurial scene overall. The willingness to grow is too small due to the
inflexible labour market, high costs and taxes and tough rules and attitudes hitting those
who go into bankruptcy. We need more “thriving for the moon” and not least in the creative
industries where the world is the market. Sweden’s big fashion and lifestyle brands are to
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thank for creating the new stars. Young innovative people look (and often work) at these big
firms and see how things are done big. They embrace the vision for doing it big themselves!
In Finland, we lack a “Hennes & Mauritz university”. Like noted recently by the director

for the Finnish textile industry organisation, referring to the need of inspiring, big and
successful brands, which the next generation of designers look up to. They are examples

of how big and successful a brand from a small country can become. They are reminders of
the rule to think big or not at all.

One of FiIBAN’s greatest missions is to create syndicates of investors with enough muscle
to boost startups to become big international companies. We are also thinking about
so called “double-syndicates”, especially in the creative field. This means that a few
designers/startups/brands are pooled together and financed by a group of investors.
Designers are artists and often want to do their own thing, but a company can include
several brands and products thus giving an advantage to each one through joint
marketing efforts, sales channels and R&D. A joint company is also a big help in terms
of administrative tasks, financing and different formalities (issues that creative people
rarely are very keen of working with). To put it short, FiBAN is thriving for bigger creative
Finnish enterprises by inspiring young entrepreneurs to think big, as well as pooling
them together to be able to go global.

Finally, as an additional action for putting forward creative industries, we are looking for
more investors (business angels) among women and younger people to join our network.
Large business angel networks like FiBAN inherently need to expand their diversity.
Investors tend to invest in fields which interest them personally, in fields where they
have experience and in fields where they have insight. The typical investor is a male,
engineer and over 50 years old. He has made his wealth in technology and will invest

in ICT startups. The change needs to come from a new generation of investors growing
up. And then we need some success stories to inspire! Marimekko isn’t just enough
anymore. Let’s give creativity a chance, both as consumers and as investors.

About FiBAN

The organization was established in 2010.
It is a non-profit registered association, privately financed by the members.
FiBAN has over 300 personal members, and about 20 corporate members.

The establishing of the organization was supported financially and in other ways by Sitra (the
Finnish Independence Fund).

The main objective is matchmaking between entrepreneurs and investors, secondly FiBAN offers a lot
of trainings and seminars and thirdly it is a lobbying organization for private investors in Finland.
FiBAN arranges monthly pitch-events where entrepreneurs present their companies to investors.
FiBAN-members invested between 14 and 30 million euros in startups during 2012.

FiBAN has four employees for the moment.
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KREANORD INVESTORS — CLOSING THE GAP BETWEEN
CREATIVE ENTREPRENEURSHIP AND RISK CAPITAL

Financing is broadly recognised as a key challenge in fulfilling the growth potential of the
creative industries. The challenge is being approached from several positions in regional,
national and international policymaking. KreaNord Investors is a new addition to the
Nordic collaboration on enhancing growth in the creative industries. It aims to close the
gap between creative entrepreneurship and risk capital in the Nordic region.

The creative industries are a growing sector with an increasingly high impact on European
(and global) economy — in terms of job creation, entrepreneurship, growth and innovation.
The creative industries foster new ways communication, new ways of interaction, new ways
of entertainment, new ways of learning and not least — new ways of doing business.

But how does the capital market respond to the changes led by the emerging creative
industries? Several studies show that there is a gap between creative companies and risk
capital. Old capital infrastructures — shaped for industrialism and scientific and technical
innovation — does not seem adequate for the dynamics of the emerging industries.

The financing gap is multi-facetted:

® Early stage investors often find it too risky and too unfamiliar to engage in the highly
dynamic creative sectors.

® There may be linguistic/cultural barriers; creative entrepreneurs and investor might
simply speak different languages. There is also the assumption of a predominant
non-commercial mind-set amongst creative entrepreneurs — an assumption that is
not supported by facts.

® And last but not least there may be structural boundaries in terms of inappropriate
legal frameworks and lack of infrastructure for mobility of knowledge, skills,
networks, capital and other resources.

{KreaNord Investors

KreaNord Investors is a new policy instrument aiming at all three dimensions of the
financing problem on a Nordic cross-boarder level. KreaNord Investors helps attracting
awareness towards investment opportunities in creative industries amongst Nordic
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investors. It offers a platform for showcasing and matchmaking and facilitates the
establishment of mutual understanding and trust. Moreover, KreaNord Investors fosters
international relations and exchange of knowledge, skills, networks and other resources
in the Nordic region.

{How does it work?

First of all, KreaNord Investors is a website: www.kreanordinvestors.org. The website is
used by:

1. Creative companies in the Nordic region looking for capital

2. Investors looking for investment opportunities in the creative industries

The website is constructed like a standard business angel network: As a creative company
you are able to upload your business profile, including your business plan, budget and your
financial needs. As an investor you can apply to become a member, whereby you will gain
access to the uploaded business profiles. Membership and use of the network is free of
charge for both companies and investors.

All business profiles are screened by a “gatekeeper”. The screening is conducted by

a Danish Business Angel with a proven track record and a vast network in the Danish
investor community. Having a gatekeeper serves both to secure that the business
profiles are adequate before they are presented to the network, but it also gives you

a strong ambassador to endorse the initiative in the investment community. Trust and
networking is crucial when you are dealing with investors. Ideally, KreaNord Investors
will in time have one or more gatekeepers operating in all countries in the Nordic region.

Eraafipem ey

f ‘ w ! Screenshot from
www.kreanordinvestors.org
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The information shared in the business profiles is often confidential by nature;
companies rarely wish to share their strategies, budgets etc. with a wider community —
including potential competitors. Therefore, the business profiles are not available to
the common visitor of the website. They are only available to approved investors in the
website’s backend.

{N\ore than a website...

KreaNord Investors is however more than a website. It is also a platform for business
development and investor maturation in the Nordic creative industries. During the
summer and fall 2013 KreaNord Investors is hosting so-called “Investor Workshops” in
all the Nordic countries. At these workshops, creative entrepreneurs learn how to work
with the business models, how to enhance their commercial scalability and last but
not least, how to approach an investor. Moreover, the entrepreneurs get the chance to
meet and network with actual investors on the lookout for investment opportunities.
These workshops are a crucial part of the value creation of the project. Not only do they
serve as brilliant platforms for the network’s promotion and dissemination; they also
facilitate real business development and investor maturation for real life entrepreneurs —
something that is highly requested and highly relevant for a great deal creative
entrepreneurs.

{Local anchoring

Avery important aspect of KreaNord Investors is the local anchoring of the initiative. That
is why all the workshops are hosted in collaboration with local partners in the Nordic
countries dealing directly with creative companies and investor communities. It is vital that
the workshops are not conducted as “a traveling circus” but operate instead as a locally
anchored initiative leading to lasting business relations and networks on a local level.

Photographer: Magnus
Froderberg/norden.org
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CREATIVE INDUSTRIES IN RUSSIA:
LEGAL AND ECONOMIC ASPECTS

In a world where more and more countries are shifting towards the post-industrial stage
of development, the vector of competition between countries is changing. “Wealth of
Nations” is not only and not so much the large reserves of natural and mineral resources,
and neither is it the volume of foreign exchange reserves. People and their intellectual
and creative abilities become a key competitive advantage.

There are several indicators used in the evaluation of country’s intellectual capital.

One of them is the number of patents per 1 million people. Japan is the world leader in
this regard®. Russia is well behind Europe, Asia and the U.S. in patent activity. Other
indicators are the number of patents per $1 billion GDP* and the amount of money spent
on research and development®.

In recent years, science and technology are in the focus of modernization processes in
Russia, and the reason for the low patenting activity is not the lack of funds, as the state
spends big money. Gross domestic expenditure on R&D in Russia over the last 10 years
has increased 10-fold (from 48 billion rubles to 486 billion rubles in 2010).

With an annual increase in spending on research, the potential of intellectual property
for development and commercial use of innovative technologies today is virtually never
used. Most likely, the reason for that is the high level of bureaucracy and corruption
(part of the allocated R&D funds simply do not reach science)®. But corruption is not a
key factor. According to the Russian Federal Service for Intellectual Property (Rospatent),
only 10% of the results of intellectual activity, obtained by state funding, are patented

! Japan — 2884 patent, South Korea — 2189, USA — 645, Germany — 645, United Kingdom — 320,
France — 236, Russia — 160, China — 51, www.wipo.int/ipstats/en.

2 Japan — 116.2, South Korea — 107.3, United States — 17.7 Germany — 22.6, United Kingdom —
11.3, France — 8.8, Russia — 17.6 China — 10.1, ibid.

3 Japan — 3.9, South Korea — 4.6, United Kingdom — 0.62, France — 0.41 Russia — 1.46, China —
0.48, ibid.

4 The report “On the state of the legal protection of intellectual property in Russia in 2010” rniiis.
ru/meropriyatiya/mezhdunarodnyj-forum/2011.html.

> Ibid.
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in Russia, and only 1-2% of them are in the stream of commerce. The duration (up to
3 years), the complexity and the expensiveness® of the patenting process are the main
obstacles to development of the intellectual property market.

According to the rating of Doing Business 20127, in terms of favorable business climate Russia
isin 112 place out of 185. This ranking recognizes, among other matters, the complexity of
property registration, in particular, intellectual property (Russia is in 184 place here). This
is clearly connected to the governance indicators of the World Bank (see the chart 18).

However, not only the number of patents indicates the intellectual and creative assets of
a country.

Chart 1. World Governance Indicators, 2010

South Korea
Japan
Germany
UK

USA

Finland

-1,5 -1 -0,5 0 0,5 1 1,5 2
Russia Finland USA UK Germany | Japan | South Korea
H Control of corruption -1,09 2,19 1,54 1,25 1,69 1,5 0,45
M Government effectiveness -0,4 2,25 1,55 1,41 1,53 1,35 1,23
H Rule of laws -0,78 1,96 1,67 1,59 1,62 1,27 1,01

Creating opportunities for intellectual and creative fulfillment of citizens requires rich
cultural life, a variety of leisure activities, and development of creative businesses
(creative industries) and interactive cultural venues. The role of creative industries in the
socio-economic development of countries has been discussed for long enough. Creative
industries are among the priorities of governmental programs aimed at economic growth
and employment.

In recent years, Russia has joined the discussion on the creative industries, in the
context of search for alternatives to the resource-based economy and in the wake of new
creative economy. The development of creative cultural venues, both private and public,

¢ The costs of activities related to the protection and management of intellectual property is 2% R&D
expenditure (by contrast, in the Soviet Union the statutory requirements implied that not less than
10% of these costs should be spent on these purposes), and this is clearly not enough.

7 Economy Rankings — World Bank Group, www.doingbusiness.org/rankings.
8 World Governance Indicators (of the World Bank), info.worldbank.org/governance/wgi/sc_country.asp.
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in all regions of Russia has shown unprecedented pace. For example, ZIL Cultural Center?,
being a public multipurpose center of creativity, education, communication and leisure,

a modern urban platform, determines the consolidation of creative energy of citizens,
providing conditions for creative self-realization and intellectual development for cultural
production and cultural consumption as its mission.

One of the most significant obstacles to the development of local creative industries
is practical inobservance of copyright laws, despite the fact that Russia has one of
the toughest legislations in this sphere. The work of creative enterprises, whether it
is an advertising agency or a gallery business, is work with creative human resources
and intellectual capital, and it is well complicated by the lack of a civilized market

of copyright and patent products. Enforcement of proprietary rights (licensing,
patents, copyrights etc.) is an essential task of national importance. For example, the
development of the market of Russian cinema, music, and entertainment software
interferes with extremely wide distribution of pirate products.

On the other hand, the stringent legislation on the copyright legally reduces the ability of
small and medium-sized businesses to work with products in the framework of copyright
law, because of imbalance between the rights of authors, who score an advantage, and
consumers, whose rights are virtually ignored. Creative industries are mainly represented
by small and medium-sized enterprises, the share of which in Russia is about 21%, while in
the US it is 50-60%, in China, 55%, in the EU, 70%, and in Canada their share is 90%?°.

Business development is also hampered by the lack of practical procedures for
transmission of intellectual property, and its assessment for businesses capitalization.
The majority of Russian companies keep their intangible assets not formalized legally,
making it difficult to attract investments?®.

Chart 2. Creative goods and services: Russia’s exports and imports, 2002-2008
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9 State Institution of Culture of Moscow “Cultural Center DK ZIL”, www. zilcc.ru.

10 The development of creative industries in Russia (according to the UN report, “The Creative Eco-
nomy): E. Zelentsova, N. Smooth “Creative Industries: Theory and Practice”. Moscow: Classic XXI,
2009. P. 143-145.

11 According to the World Intellectual Property Organization 62% of total assets in the US in 1982 were
physical, and in the early 2000s, only 30%. By contrast, in Russia, only 2—-3 % (expert evaluation).
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The problem of attracting investment today is one of the most talked about issues. The
specific tasks that the Russian Government has set for all the regions include creation
of favorable investment climate, development of new investment projects etc. But
when Russians talk about investments, they primarily mean investment in traditional
industries, such as extractive manufacturing industries, engineering etc.

In order to assess the investment potential of the creative industries’ market in
Russia and to develop recommendations for its growth, Creative Industries Agency in
cooperation with the Institute for Russia and East European countries (Finland) carried
out the study ”Creative industries. Russian profile”'2. The objects of the study were
the following subsections of creative industries: film and video production; music;
video, online and computer games, multimedia, entertainment software; fashion;
design; tourism and cultural tourism; gallery business; advertising and marketing
communications.

Researchers used the data of UN reports “Creative Economy” of 2008'> and 2010,
materials of specially organized expert survey, and open network sources, including
information of professional associations and research agencies.

The study revealed that there is a trend of giving preference to the import of products

of creative industries (see Chart 2), especially in case of commodities (Chart 3). In part,
this is a consequence of immaturity of the Russian creative industries’ market (since the
Soviet times “imported” and “quality” were synonymous for the Russian consumer). But
the preference given to imports is also connected with its low cost. In order to ensure
that the internal “creative” market is developing, substantial investment in infrastructure
and facilities, education, and promotion is enquired. Only in such circumstances appears
a system that creates high-quality creative product.

Chart 3. Creative goods: Russia’s exports and imports, 2002-2008
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@ (Creative Industries. Russian Profile, Creative Compass Project Publication: Elena Zelentsova & Ele-
na Melvil. Helsinki: Institute for Russia and Eastern Europe, 2011. 56 p.

3 The Challenge of Assessing the Creative Economy: Towards Informed Police-making. www.unctad.
org/en/docs/ditc20082cer_en.pdf.

14 Creative Economy: A feasible development option. URL: www.unctad.org/en/docs/ditctab20103_
en.pdf.
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Throughout the world, favorable conditions are created at the state level, and not
necessarily in the form of direct financing: tax remissions, simplified bureaucratic
procedures can be effective as well*.

For example, measures aimed at creating supportive economic environment for the
development of small innovative enterprises within the Skolkovo project!¢ are result-
oriented and apply only to the organizations that acquire the status of resident of
innovation center Skolkovo. It makes sense to consider the possibility of their expansion
to creative businesses and projects by running separate lines of support for creative
entrepreneurs. Such support may be given through measures promoting small and
medium business, including simplified access to infrastructure, educational programs,
financial and tax benefits, such are provided for innovative business.

Unfortunately, the benefits for small and medium-sized businesses cannot be used by
non-profit organizations engaged in entrepreneurial activities. This legal aspect also
needs to be reviewed, as well as other legal issues: simplification of intellectual property
rights registration, monitoring measures to ensure the protection of intellectual property.

It is the multidimensional approach to support of creative industries, including legal and
economic aspects, which will in the long run give the expected results.

15 When it comes to the creative activity of companies, for which human resources are often far more
important than the purchase of the equipment, the load in the form of high social contributions is
unreasonable.

16 The Federal Law of 28 September 2010 N2 243-FZ “On Amendments to Certain Legislative Acts of
the Russian Federation in connection with the Adoption of the Federal Law “On the innovation center
“Skolkovo”.
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TRADEMARK AS A TOOL TO PROTECT
CARTOON CHARACTERS

Traditionally, the characters of art works, if they inherently can be recognized as an
independent result of creative work of the author, and were expressed in an objective

form (for example, in the form of an image or a video), are protected by Russian copyright
legislation. Previously the Copyright Act included no indication of the rights for the
character (they were treated as part of the product), but the current version of the Civil Code
of the Russian Federation (paragraph 7, Article 1259, part 4) of 1st January 2008 mentions
it directly in the text.

It is worth mentioning that the relevant judicial practice, though not extensive enough,
illustrates quite a decent level of protection for rights to the characters.

In practice, registration of character images as trademarks is quite common. Which objectives
do the right holders pursue when choosing this way to protect their rights to the character? Is
it necessary to register them as trademarks? Which benefits can be derived from this kind of
registration as compared to the traditional protection in the form of copyrighted item?

Foreign rights holders were in the lead of this trend in Russia, trying their best to protect their
intellectual property rights in the 90s. Disney Enterprises, Inc. was one of the first companies
in Russia to register its characters as trademarks. The company’s portfolio of trademarks
(both solo and group character images) is still the largest in Russia and is regularly updated.

Trademarks of Disney Enterprises, Inc.

MICKEY MOUSE
TM 85946 T™M 272289 T™M 292701

The longtime competitor of Disney, Warner Bros. Entertainment Inc., was also one of the
first to protect its cartoon characters as trademarks in Russia. Twentieth Century Fox Film
Corporation also joined the general trend and followed its colleagues.
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Trademarks of Warner Brothers. Entertainment Inc.  Trademark of the 20th Century Fox
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Among the characters of Russian animation, registered as trademark in Russia, one
can find Cheburashka and Crocodile Gena, the characters of “Smeshariki” cartoon, the
heroes of popular animated series “Masha i Medved”, “Luntik”, the characters of full
length animated films “Alyosha Popovich i Tugarin Zmey”, “llya Muromets i Solovey-
Razboynik” and many others.

Trademarks of Cheburashka Ltd. Trademarks of Smeshariki Ltd.
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Based on the open information in the public registry of the Russian Federal Service for
Intellectual Property (Rospatent), with regard to these trademarks one can distinguish two
main purposes of registration of cartoon character image as trademarks.

The main goal pursued by the right holder is getting the right to convey trademarks to
manufacturers of related products through licensing and franchising agreements. It

is this intention that defines the basic list of commodities, which are using registered
character images for individualization. By means of relevant analysis of information
about the trademark registrations in question, one can identify the main types of related
products: toys, stationery, clothing, confectionery, beverages, etc.

According to the Russian legislation, licensing agreements granting the right to use
trademarks, unlike copyright contracts, must be registered in Rospatent. Otherwise they
are inoperative.

Foreign rights holders, when granting the right to using their cartoon character images as
objects of copyright, often supplement the agreement with consent to using their trade
marks protected in Russia by the licensee. Yet they miss the step of registering the contract
in Rospatent, which may result in taxation problems for the licensee. The second purpose
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of protecting a cartoon character as a trademark is obviously an attempt to forestall
registration of the character by others. Otherwise, the image may turn to be engaged
with the goods or services (such as beer, tombstones etc.), which may have a negative
impact on the reputation of the character.

Here the right holders are also protected by the law, since an image contrary to the public
interest may not be registered as a trademark (paragraph 3, Article 1483, Civil Code). In
particular, an image in the form of a children’s cartoon character cannot be registered in
regard to poisons or alcohol containing products, as such products can cause harm to a
child who may unknowingly consume such a product, perceiving it as a toy.

Registration of a character as a trademark has several advantages. Our viewpoint is

that the presence of such registration simplifies the process of proving infringement of
the exclusive right. Unlike the objects of copyright, the trademarks are provided with
detailed criteria of similarity, which are quite simple to apply in practice. In trademark
cases, courts may determine the similarity of the compared images from the perspective
of the average consumer without expert examination.

Initially, in the review of cases involving application of intellectual property law by
arbitration courts?, this approach was formulated only for verbal designations, but
gradually spread to the definition of similarity between integrated and even pictorial
images. However, the parties to such disputes almost always adduce opinions of experts
about the similarity or its lack, prepared on their own initiative.

The benefits also include the fact that the rights holder while developing strategy of judicial
protection has a choice of tools to treat the offender. The owner may file a claim involving
both copyrights and exclusive rights to the trademark at the same time, increasing the size
of possible compensation and the chances of success, or confine himself to one case.

In addition, the duration of trademark protection is only limited by financial resources and the
desire of the rights holder, as it may be extended for an unlimited number of times. Copyright
protection lasts for the life of the author plus 70 years after his death. It is worth noting that
the extension of copyright protection term was lobbied by Disney, as their first cartoons were
created in the 20s and 30s of the XX century.

To summarize, protection of cartoon characters by a trademark, though is complementary
to the conventional method of legal protection, is quite an effective method and may be very
useful for rights holders in combating violations of their rights.

Source of trademark images: open registers of the Federal Service for Intellectual Property, available
on the Internet at

www.rupto.ru/rupto/portal/8d1f584b-4358-11e1-308e-9c8e9921fb2c

! Newsletter of the Presidium of the Supreme Court of Arbitration of the Russian Federation of
13.12.2007 No 122.

2The law of the Russian Federation “On Copyright and Related Rights” of 09.07.1993 N 5351-1 Art. 27
The duration of copyright (in the red. Federal Law of 20.07.2004 N 72-FZ) // www.consultant.ru/popu-
lar/avtorpravo/65_2.html.
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WITH CONFIDENCE IN THE CULTURAL INDUSTRY

Today, the cultural industry has gained a completely new relevance, because it
possesses competence that western society now needs in order to develop and compete
in a global economy.

The Cultural Business Development Foundation was established in September 2012 by
the largest regional bank in Northern Norway — SpareBank 1 Nord-Norge. The initial
capital is € 12.5 million, and the Foundation will allocate up to € 2.5 million a year to the
development of the cultural industry for the public benefit within the bank’s market area
in Northern Norway. The target area, consisting of the three northern counties Finnmark,
Troms and Nordland as well as the Svalbard archipelago, has a population of 470,000. It
is interesting to note that if the annual spending of the Foundation were to be matched
by a proportional sum in the EU with its 700 million people, the annual spending of such
a foundation would have been € 3.7 billion.

Allocation will occur by means of financial support to culture-related businesses and
culture-promoting activities, in some cases by means of investment and security for
loans. The target group is professional cultural workers, and the Foundation gives
support to projects for the public benefit only within the target area of the bank.

It is common for Norwegian savings banks such as SpareBank 1 Nord-Norge to give part
of their profits to charitable causes, but this is the first time that a savings bank has
dedicated funds like this to the establishment and development of the cultural industry.
This is intended as a supplement to private capital and public subsidy schemes. When
funding is gifted to charitable causes, there is no requirement for direct reciprocity.

The most important criterion for supporting charitable causes is that they can be
demonstrated to be of public benefit to many people.

Gifting funds to charitable causes creates jobs and generates activity for other
businesses in the region. This creates a basis for establishing and developing
commercial activity and partnerships that will benefit society.

The general concept also includes the promotion of entrepreneurship, technological
development and network and structure building that benefits many in the cultural
industry. Support can also be given to projects that are essentially a matter of public
responsibility, if such support can help to accelerate the implementation of the project.
Purely private or commercial purposes are outside the scope, however. There is also

a restrictive attitude to covering ongoing operations. It is important to note that the

development of financing and legislation in creative industries of the northern dimension 87




Foundation does not see it as its responsibility to promote artistic skill or to finance
artistic work per se. We promote cultural business, not culture.

The target group is professional performers and artists, producers and organisations,
including applicants who are in the process of establishing themselves as professionals
or producers. Voluntary organizations and associations cannot apply for money from the
Foundation.

Only projects that satisfy the requirements above, as well as the requirements for public
benefit, can be considered for funding, and evaluation of applications will be done on the
following criteria:

® Artistic and cultural content

® The potential of the project

® Project manager and project group (CVs, history and references)

® Implementation and financing plan

Collaboration in building up networks and competence, collaboration across country
borders, collaboration with North West Russia and multi-disciplinary collaboration are all
regarded as positive. The applicants, however, should generally be located in Northern
Norway, and the spending should basically be in this area.

The Cultural Business Development Foundation is also able to participate in projects in
which the arts and cultural industries are linked with other industries, such as tourism,
the catering and attractions industry, information technology and the media. This would
normally assume that the main source of finance will not be the Foundation.

The Foundation has been in existence for almost a year and has held its two first
application rounds. Priority themes for the first round were visual art, music and
literature, as well as multi-disciplinary projects that were based in one of these areas.

45 projects received a total of € 1.2 million. Priority themes for the second announcement
in the spring of 2013 were film and dramatic art, as well as multi-disciplinary projects.

This time 38 projects received a total of € 0.8 million. The priority themes for subsequent
application rounds will be substantially based on the areas above.

In addition to this, the Foundation has started some projects on its own initiative.
One example is a scholarship managed in collaboration with Arts Council Norway.
The Foundation also initiated the establishment of a yearly meeting for the Northern
Norwegian film industry. In cooperation with other organisations, we run a project to
create music videos and we also run workshops to develop competence in business
development for the cultural industry.

In addition to providing grants, the Foundation will also invest in projects, and
particularly in film where methods for investment are already in place. We are currently in
the process of signing contracts for the investment of € 0.8 million in three productions
in autumn 2013. This will help to create activity and build competence in the film
industry, as well as helping to attract film productions out into the exotic natural
surroundings that Northern Norway can offer.

By focusing on the development of cultural industry in the north, the region’s largest
commercial organisation — SpareBank 1 Nord-Norge — signals that it has confidence
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in the cultural industry. There is confidence in the cultural industry as an important
economic factor that is increasing the number of jobs, and there is confidence in culture
for its own value in promoting quality of life and a desire to live in the region. Last,

but not least — there is confidence that this is an industry that can be significant for
productivity in other sectors, such as industry, services and the public sector.

I would like to dwell on this last aspect a little. The world has been through many

great paradigm shifts. Ten thousand years ago, a transition began from the hunter-
gatherer culture to the agricultural culture, which demanded new ways of thinking

and of organising society. As a result of the great inventions of the 19th century, such

as electricity, the steam engine and the railway, we saw industrialization and a new
paradigm shift around the turn of that century that once again changed ideas and
lifestyle. The ICT revolution of the last 40 years has created yet another shift in how
companies and people interact with each other in a global economy. But almost before
the ICT society has taken hold, many, including the undersigned, believe that the world is
already on its way into a new paradigm: the creative economy.

This is where the cultural industry comes in, with completely new and different values

for society than those it had previously. Culture used to be something other industries
sponsored. We could enjoy the culture and the companies could gain some sponsorship
effects from it. Today however the cultural industry has gained a completely new
relevance. Because the cultural industry possesses competence that western society now
needs in order to develop and compete in a global economy.

The characteristics of the cultural industry are great creativity and great personal
commitment to the profession, as well as the ability to connect skills, people and
technology in new ways. When we now see European countries cutting funding for
culture, at a time when incomes are falling because industry and agriculture are losing
out to competition from low-cost countries, this is a very unfortunate development.
Instead, Europe should prioritise the cultural industry and work towards the closer
integration of these industries with society and with other industry. This will demand
a radical shift in priorities, but it can help to lift the young people of Europe out of
unemployment and help establish them as driving forces in a new economic age.

As a part of its social responsibility,
SpareBank 1 Nord-Norge has created
a foundation that is now contributing
to the healthy development of the
economy in the northernmost region
of Europe. We hope that our initiative
can inspire other private investors as
well as public authorities to put more
emphasis on the development of
cultural and creative industries, and
thereby contribute to position Europe
at the front of the new paradigm.

Scene from Beivvas Theater. Photo:
Beivvas/Stainnak/Mienna 2012
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CREATIVE ENTREPRENEUR SCHOOL.
THE PROJECT OF CREATIVE INDUSTRIES AGENCY

Creative industries are the core of the creative economy. They change urban environments,
solve social problems and promote business projects. Creative approach and novel ideas
are in demand today, as they provide extra value added for any business. However, taken
alone, a good idea is never enough to occupy stable position in the market.

Young professionals in the humanities, independent creative professionals and budding
creative entrepreneurs usually do not have sufficient knowledge and skills to start and
develop their own business, have no idea where and how to obtain support for their
endeavors, where to start from, who to turn to for advice. Fairly often the supply of
educational products is limited, the programs are not practice-oriented and do not meet
the needs of creative entrepreneurs: universities offer long-term cultural management
programs or numerous business management programs, which do not cater for the
specific problems of creative business projects. At the same time, creative professionals
need up-to-date information and skills to convert ideas into money. Implementation of
social and cultural projects is also impossible without advanced business skills and
knowledge. This particularly concerns copyright and intellectual property protection,
which are essential for the creative industries.

Since 2011 Creative Industries Agency has been implementing the Creative Entrepreneur
School project, which aims to provide practical assistance to startups within the creative
industries in the stage of project launching and business development. The Creative
Entrepreneur School is a distance learning program offering state-of-the-art lectures,
relevant business cases, videos, professional research, advanced interactive education
and advisory support of leading Russian experts.

The educational program addresses the problems of choosing a legal entity type,
intellectual property protection and copyright, business registration procedures, partner
search and work with donors and sponsors. The school materials are based on the
Russian practices of small business support, current legislation and domestic business
success stories. A special course is devoted to design technology, where the most
important educational blocks are associated with project promotion models and the
mechanisms of interaction with the audience.
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The School is comprised of the following original courses: “Design in Creative
Entrepreneurship”, “Project-making in Creative Entrepreneurship”, “Business Models
of Creative Entrepreneurship”, “Resource Support of Creative Projects”. The school
program is designed in a way that the participants contribute to their projects stage by
stage during the 4 months of learning about different topics. As a result of training, the
participants get prepared to implement business projects within the creative industries.
Many graduates have already successfully implemented their projects in different
regions of the country, started their own businesses and found their niches in the
cultural market.

In August 2013 the 4th enrolment at the Creative Entrepreneur School had been
announced. The project has already provided training to more than 100 creative
professionals from over 20 regions of Russia and the former Soviet Union countries.
When creating a space for on-line education, the organizers had a task of accumulating
participants from all regions of Russia, and providing them with equal opportunities

of receiving knowledge in creative entrepreneurship regardless of the age, place of
residence, occupation, education etc. The interest shown to the project by creative
professionals in the regions confirms that the content and the topics addressed at the
School are important.

Distance learning is increasingly popular in Russia. It is an alternative format
enhancing learning opportunities and making on-line consultations easier. The
Creative Entrepreneur School employs Moodle system, which is used by universities,
schools, companies and independent lecturers on more than 50 thousand websites in
200 countries. The School focuses on communicative teaching methods: forums, chat
rooms, online consultations, which allow discussing the training material and getting
expert advice and support.

The training program involves regular on-line consultations with cultural planning
experts, legal professionals, teachers and tutors. For this reason the Creative
Entrepreneur School is also an active communicative platform.

The School brings together creative businessmen and managers of cultural projects
from all over the country, and these professionals form the foundation of the
professional community, which is to become a significant resource for the creative
industries in Russia. It is obvious that, taken alone, on-line communication and
discrete off-line events do not make a platform for professional discussion. With

the new enrolment, the organizers offer a new scheme of communication between
experts and participants. One-day sessions, ending the 4 months of correspondence
learning, have shown the effectiveness of aligning classroom and correspondence
formats. As a result of personal meetings of participants, teachers and experts, and
thanks to lectures, master classes and round tables it became possible to seriously
talk about a professional network within the creative industries, as well as about the
possibilities of network projects, meeting regional problems. The good practice of
face-to-face meetings is taken as a basis for training of the new 4th enrolment at the
Creative Entrepreneur School. Classroom sessions will be held throughout the period
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of training, and will provide the participants with an opportunity to be more involved in
the contemporary cultural context.

Support for creative businesses and projects, and practical assistance to creative
entrepreneurs from all over Russia are the main goals of the Creative Industries
Agency. As a result work on forming the professional community and developing
creative industries, the agency in 2013 became the first official operator of the Creative
Business Cup international competition in Russia. The competition aims to enhance
the opportunities for successful business launch within the creative industries and

to improve business skills of creative entrepreneurs all around the world. This is an
important step in the development of creative entrepreneurship in Russia and in
promotion of Russian companies within the creative industries internationally. Russian
creative businesses going international will be another argument for establishing
mechanisms to support the creative industries, both by the state, and by the business
community.

[TETY T
TEOPHYECKWE ! CREATIVE TnopueCKux
WHOYCTPMA I INDUSTRIES npeAnpusMMaTEnEi
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Creative Industries Agency is a non-profit organization aiming to develop the
creative sector of the economy, design innovative strategies for territorial deve-
lopment through culture and creativity, as well as to launch and promote pilot
projects within the creative industries.

www.creativeindustries.ru

92 PEBR (DUEHEHA Y FAIEHIAB BP-EHK MHX GEHID VBAGEHA




ANU LOHMUS

CEO,
Tallinn Creative Incubator,
Estonia

inkubaator.tallinn.ee

TALLINN CREATIVE INCUBATOR
INKUBAATOR.TALLINN.EE

Tallinn Creative Incubator, one of the three incubators run by Tallinn Business Incubators,
was officially opened in September 2009, though it had already begun providing support
for creative enterprises in 2008. In 2010 the incubator was awarded the second place

in the Best Science Based Incubator 2010 awards organized by Technopolicy Network
(www.technopolicy.net) and the Centre for Strategy and Evaluation Services (CSES)
(www.cses.co.uk).

The mission of the Creative Incubator is to provide supportive environment for creative
enterprises while also improving their business skills. The main goal is to improve business
expertise of creative businesses by developing mechanisms of inclusion, cooperation

and participation, and to help enterprises go international. This means ensuring that the
Creative Incubator is an important influence in the creative industries sector.

The most popular services provided are business consultations and training sessions, as well
as different events ranging from afternoon discussions to joint marketing schemes. There are
also practical workshops, networking seminars and educational field trips, all of which are
centered on the current needs of the incubees.

All enterprises wishing to join the incubator will have to participate in a thorough basic
business training course and are requested to put forward a business plan. The latter is
evaluated by a group of experts, who also provide detailed feedback. To develop their
business, entrepreneurs can use the assistance of the in-house coaching team as well as
the external mentor network.

With additional financial support from the incubator, the incubees have the opportunity
to develop their professional skills at training courses and workshops of their choice.
The money can also be spent on hiring mentors or preparing for export activities. Each
company can get up to 2500 EUR during the three-year incubation period. Furthermore,
companies ready for export can also apply for an export grant (max 5000 EUR) which is
disbursed twice a year. The grant is given out with the aim that a company achieves long-
term deals in the target country within a year from the day of receiving the grant.

The incubator also runs the Creative Industries Development Centre, which opened in
2012. It supports creative individuals and companies all over Estonia in the development
of their business activities, internationalization and increasing sales on foreign markets.
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There is also the showroom ZERO® which forms a significant part of the Creative
Incubator. The showroom presents a perfect opportunity for fashion and accessories
designers to present their products as well as to find new clients and contacts. It also
acts as a national contact point of the Baltic Fashion project and is in general a centre
for everyone interested in fashion. At least two promo events per month take place at
the showroom to promote the Estonian and the Baltic Sea Region’s young and talented
designers in general.

Up to 50% of the incubator’s funding comes from the City of Tallinn. The EU funding
via Enterprise Estonia and different EU projects forms further 25%. The incubator itself
generates the final quarter of the budget by charging for the incubation services and
the rent of office and studio space. All this means that statistically the whole service is
subsidized by 75% and the incubees cover only a quarter of the whole value.

More information
IMCUBATOR ® TALLINN

Mrs. Anu L6hmus, CEO
Phone: +372 604 0620
E-mail: anu@inkubaator.ee

SOME STORIES FROM CREATIVE INCUBATOR
{Fashion Designer Lilli Jahilo

Lilli Jahilo is an award-winning Estonian fashion designer. She established her company in
2010 and during her years in the Creative Incubator she has received comprehensive advice
and assistance, starting from tips on managing people and ending with help in applying for
different EU funds and grants to develop her company.

Lilli’s signature style is uniquely feminine, balancing between minimalistic Nordic aesthetic
and the lavish colors and handicraft of local traditions.

Lilli won the Young Entrepreneur of the Year 2011 award for outstanding entrepreneurial
performances by Swedish Business Awards.

www.lillijahilo.com
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Kalle HT is an Estonian fashion brand for the men who value comfortable, high-quality
clothing with unique details. Kalle HT collections are produced in Estonia and are made of
natural fabrics. Kalle HT clothing is generally produced in a calm color palette and Nordic
subdued tones, which makes it perfect for everyday wear and several seasons.

The incubator helped Kalle get his company functioning as a business, and in the long run
helped him develop entrepreneurial thinking. He also participated in our joint marketing
events, such as the showroom in St. Petersburg in 2012, which helped the company
establish a customer base on the local market.

Kadri’s accessories are functional and personalized,
simple forms and high quality materials are mixed with
handcrafted elements. The style of leather accessories
is rich in contrast, just like a true woman’s emotional
life or the weather in London.

In February 2013, Kadri Kruus was one of the three
Estonian designers who formed a group that won the
International Fashion Showcase 2013, part of London
Fashion Week. As a direct result, her products went
on sale in a prestigious West London boutique Wolf &
Badger.

“New Vintage” by Kriss is a jewelry company
established on great passion for fine jewelry and
gemstones. All products are handmade with great
pleasure, joy and love. The result is gorgeous

and wearable jewelry, something that is classic
enough, never outdated, while always adding a little
something off-beat and wonderfully quirky to make
it fun and special.

Kriss was supported while taking the leap from
being a self-employed jewelry maker to a full time
entrepreneur. She also has a lovely and much-
visited studio in our Creative Incubator.
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{Fork Film

Fork Film is an animation studio specialized in stop-motion, 2D and classical hand-drawn
animation. The company creates high-quality commercials, corporate films and branded
entertainment, which have a distinct character and a unique visual language. They also
produce multimedia presentations and other animated content for all audiovisual platforms.

Fork Film received help with carrying out extensive market research in Sweden and Finland.
Networking trips to both countries were also organized and the company was assisted in
managing the creative team.

www.forkfilm.eu

{We Come In Form

We Come In Form is a creative product design company operating from Tallinn, Estonia.
With great verve, aspiration, and passion for their products, they carry out their vision of
tomorrow’s product design solutions. They seek to offer the market innovative design and
individual solutions by integrating strategic business thinking into the creative design
process. They do not just design objects, but also a strategy for their clients.

Established in January 2013, the company has so far received support in planning their
finances, creating and maintaining customer relationships as well as advice on intellectual
property issues.

www.wecomeinform.com

{Taavi Tulev

Taavi Tulev is a composer and musician who designs nature-inspired soundscapes for
architectural spaces — exterior and interior. Sounds that can be found in the nature have the
spectrum most suitable for sound making. The use of a pure, natural soundscape minimizes
stress and helps make any space special. Soundscape design may also involve musical
composition or sound effects.

Here, the incubator is assisting in enhancing Taavi’s pitching and presentation skills, and
is giving advice on packaging and pricing his service, while also putting him in touch with
potential buyers and partners.

www.taavitulev.com
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